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Muscies for Sale 
| The Voice of Experience 
| Never Trust a Southpaw 
| No Hole In His Head 
| Calm Down, Brethren 
| Too Parched to Hit 
Hasty Conclusions Lead 


, Vorlorn Retreats 


Muscies for Sale 


Steve O'Neill, the present manager 
Sof the Detroit Tigers, fancies him- 
self as being a good “scout” of raw 
paseball “material.” And he is a 
©“good scout,” too, in more ways 
one. 

ove has worked for many major 
Jeague clubs, and he has a reputation 
"for signing up youngsters who be- 
come big-league stars—and getting 
them for “peanuts.” 

One year when O’Neill had brought 
Jup a pitcher, third baseman, and 
"centerfielder “from nowhere” at a 
total cost to the club of $150, a 
sportscribe for a national weekly 
Hmagazine cornered him and de- 
= manded: 
© “Yow do you do it? What's your 
Boston pays $200,000 for 
Mthree players who can’t carry the 
Bgloves of your signed-for-a-song 
Srookies. Where do you find those 
boys?” 

“Well, I’ll tell you,” replied Steve, 
with a straight face. “In the winter 
"months, my wife and I like to ramble 
Saround the country in an oid car. 
"Frequently, we get lost on a country 
Mroad,; and I have to climb over @ 
Mbarbed-wire fence to inquire direc- 
tions from a boy-behind-a-plow. If 
Whe points toward the next town with 
his finger, I don’t sign him.” 

The reporter was mystified. 

' “Don’t get the connection,” he 
gurgled. 

“Ah-h-h!” sighed the Tiger man- 
ager, “you wouldn’t. If the farm 
lad points with his plow, he’s a boy 
we want.” 


The Voice of Experience 


Because the wealthy owner of the 
_ Boston Red Sox, Tom Yawkey, has 
spent more money for seasoned 
stars than any other club-owner in 
American League history, Manager 
Joe Cronin’s major problem has been: 
The Care and Feeding of Prima 
Donnas. 

Joe has fed them well, and he has 
housed them well. Incidentally, his 
acid tongue has punctured some 
ballooned egoes which were long 
overdue for that sort of treatment. 


During an extended “western in- 
vasion” which wasn’t hitting on all 
cylinders (four won, seven lost) 


Cronin picked up a Boston newspaper 
and read: 


“Joe Blow, a Red Sox outfielder, 
has recently become the proud father 
of a bouncing baby boy. His nursery 
) 'S wire’ for sound, so that any cries 
# can be heard by Joe or his wife in 
_©very room of their sumptuous 
» home.” 
_ Cronin took a clipping of this 
item aiong to the pre-game confer- 
ence that afternoon. Inasmuch as 
almost every character who was 
Present had at least one child, Joe 
knew he was on safe ground. So 

he read the clipping. 
>.“ right, fellas,” grimaced 
s oe pe 's that his first baby, and 

“2n you tell? Let’s play ball!” 
Pg Shamed outfielder-father hit 
_'ee-'or-four, drove in five runs, 
“= “von the ball game. 


her 


Never Trust a Southpaw 


m can 


a that sort of luck can’t hold a 
rig to the ill fortunes of Nick 
rata who was one of the few, 

orn remaining New York Yankee 


(Continued on Page 12, Column 3) 
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What Is the Profit 
Picture In the 
Locker Field? 


Is the refrigerated locker plant 
profitable? If so, what parts of 
the business account for the big- 
gest share of the profits? What 
are the present problems of the 
business; and what is its future? 

Fortune magazine, the $1-a- 
copy publication that specializes 
in intensive surveys on various 
fields of business endeavors, 
sought the answer to these ques- 
tions in one of the main articles 
in its September issue. 

AIR CONDITIONING & REFRIGERA- 
TION NEWS publishes, with per- 
mission, excerpts from the Fortune 
article on pages 24 and 25 of this 
issue. (Other articles especially 
pertinent for those interested in 
the locker and home freezer field 
on pages 10, 11, 16, 17, 18, and 19.) 


Frank Haag Directs 
Jahco Hermetic Sales 


CLEVELAND — Frank A. Haag, 
who for the past 16 years has been 
intimately associated with the refrig- 
eration industry in production, engi- 
neering, and sales capacities, has 
joined the sales staff of Jack & 
Heintz Precision Industries, Inc., 
Edward R. Legg, vice president in 
charge of sales, has just announced. 

With Jack & Heintz, Mr. Hagg 
assumes full charge of sales applica- 
tion work on the hermetically-sealed 
refrigeration compressor manufac- 
tured by the company. 

Immediately following his gradua- 
tion in mechanical engineering from 


(Concluded on Page 28, Column 2) 


Fiberglas Labels Anti- 
Trust Charges ‘Baseless’ 


TOLEDO, Ohio — ‘Anti-trust 
charges brought by the government 
against the Owens-Corning Fiberglas 
Corp. are baseless,” Harold Boeschen- 
stein, president and general manager 
of the firm, has declared. 

“We are at a loss to understand 
the reasoning of the government in 
filing anti-trust proceedings against 
our company,” he stated. 

The U. S. Justice department 
charges that Owens-Corning violated 
the law by participating in a patent 


(Concluded on Page 28, Column 4) 


Police Pick Up Pointers 
From Man Picking Up 


Refrigerators 


MIAMI, Fla.— Appliance dealers 
would find Lester M. McCollister a 
handy chap to have around for lift- 
ing refrigerators and washing ma- 
chines—except that he’d be apt to 
“lift” such items in more ways than 
one. 

Nobody has figured out how he 
does it, but the little fellow (129 
pounds) modestly admits he can pick 
up heavy appliances with the greatest 
of ease. 

The only trouble is that Lester gets 
carried away with his work—or, more 
aptly, the work gets carried away 
with him. It seems the mighty mite 
has a mania for walking out of 
homes with owners’ appliances. 
(Indicating that appliances must still 
be pretty scarce in these parts—see 
Letters page.) 

When recently accused of stealing 
a 9-cu. ft. refrigerator, Lester readily 
confessed he had carried it off all by 
himself. Four husky policemen 
wrestled the unit across a room to 
show Lester he couldn’t have done it. 
Lester insisted he had, but declined 
to reveal the secret of his prowess. 


‘Up To Suppliers 
To Lower Prices’ 
Retailers Aver 


Congressional Committee 
Hears Story of Decreasing 
Profits In Boston Hearing 


BOSTON—Local retailers are not 
in favor of present high prices but 
it will be up to their suppliers to 
start a downward trend, a Congres- 
sional sub-committee investigating 
soaring prices heard here. 

Their own markup now is so low 
that they cannot trim prices without 
first having the cost of the goods they 
buy decreased, representatives of 
local department and specialty stores 
told the committee. 

Malcolm P. McNair, professor of 
marketing at the Harvard Business 
School, added his voice to those of 
the retailers. He offered the com- 
mittee statistics compiled from 30 
Massachusetts stores covering busi- 
ness for the first half of the year. 

According to Prof. McNair’s sur- 
vey, these stores reported a 9% in- 
crease in dollar sales and a 36% de- 
cline in net profit after taxes. 
Payrolls had risen 18% and mark- 
downs had increased 53%. Unit 
transactions were down 3%. 

Specialty stores, especially those 
dealing in women’s apparel and ac- 
cessories were hardest hit, his survey 
indicated. 

Typical comments from retailers on 
the price situation were: 

“Our half year markup was the 
smallest in our history. If the 
officers of our company had received 
no compensation for their services in 
the half year, the retail price of a $1 
article of merchandise could have 
been cut only 29/100 of a cent with- 


(Concluded on Page 28, Column 3) 


A. G. Barkow Mfg. Co. Buys 
Out Ben Bar Sales, Inc. 


MILWAUKEE—August G. Barkow, 
president of the Aug. G. Barkow Mfg. 
Co., has just announced the purchase 
by his company of Ben Bar Sales, 
Inc. of Milwaukee, manufacturer of 
the Ben Bar home freezers and milk 
coolers. 

Barkow was formerly vice presi- 
dent and general manager of Ben 
Bar and had been responsible for the 
design and production of the com- 
pany’s line of vertical-type home 
freezers. 

All of the former company’s key 
personnel in engineering and produc- 
tion have been retained by the 
Barkow Co., and Harry J. Jessel will 
continue to direct the activities of 
the company’s distribution forces as 
sales and advertising manager. 

The purchase included all work in 
process, materials, jigs, tools, dies 
and production machinery together 
with good will and exclusive use of 
the trade-name. Production is now 
under way in the Barkow plant at 
2723 South 31st St., Milwaukee on 
the F-14 and D-17 freezers, and 
Barkow declared that the company’s 
line is soon to be expanded with 
models of milk coolers, bottle coolers, 
walk-in coolers, and display cases. 


Many Large New York Stores 
May Maintain Reg. W Terms 


NEW YORK CITY—Credit terms 
on refrigerators now required by 
Regulation W will be continued by 
most large house furnishings stores 
after that regulation expires on Nov. 
1, one chain store executive here has 
predicted. 

He granted, however, that some 
smaller outlets around the country 
will ask only a 10 to 20% down pay- 
ment with 24 to 30 months to pay. 


Household Unit 
Sales In July 
Dropped Slightly 


NEW YORK CITY—wWorld sales 
of household electric refrigerators in 
July by the 11 manufacturers who 
report their sales to the Household 
Refrigeration Section of Nema 
totaled 277,700 units. 

This is a slight decrease from the 
291,464 units reported in June and 
is also under the figure for May. 

Total world sales for the first 
seven months of 1947 hit 1,754,891 
units. : 

A summary of sales by sizes of 
cabinets shows the 7-cu. ft. model to 
be far out in front, with slightly 
more than 1,000,000, or more than 
half of those sold, being in the 
7-cu. ft. category. Next most popu- 
lar size was the 9 and 10-cu. ft. 
models. 


Include Appliances 


In Mortgage Terms, 
Arizona Amvets Ask 


PHOENIX, Ariz.—A bill providing 
for the inclusion of refrigerators, 
coolers, and other appliances within 
the terms of a realty mortgage will 
be brought before any special session 
of the Arizona legislature called by 
Gov. Sidney P. Osborn, a letter from 
the governor to the state department 
commander of the American Veterans 
of World War II, indicated. 

At the present time, state law for- 
bids the inclusion of such’ property 
in realty mortgages. 

A bill covering this point was 
introduced at the last regular session 
of the legislature but no action was 
taken on it, it was reported here. 

A. O. (Tony) Jones, Amvets com- 


mander, requested the governor to. 


include the bill in his call for a spe- 
cial session, pointing out that it 
would make home financing for vet- 


(Concluded on Page 28, Column 4) 


Household Refrigerator 
‘Kits’ Exhibited at Reco 
Export Preview In N.Y. 


NEW YORK CITY—Featuring its 
line of “packaged” refrigeration and 


ice-making equipment, including 
household refrigerator ‘kits’ for 
export, Refrigeration Engineering 


Corp. of Philadelphia recently staged 
a preview of its products here for 
more than 300 exporters and dealers. 

Exporters were especially inter- 
ested in the household refrigerator 
kits, the company reports. These 
kits contain the complete components 
which enable overseas manufacturers 
to fabricate household refrigerators 


(Concluded on Page 4, Column 5) 


Liquid Carbonic Sells, 


Leases Illinois Plants 


CHICAGO —In order to release 
funds used in the construction of 
plants here and at Morrison, Ill., for 
other expansion purposes, the Liquid 
Carbonic Corp. has sold those plants 
to the Northwestern Mutual Life 
Insurance Co. of Milwaukee and has 
leased them hack for a period extend- 
ing up to 80 years, the company has 
announced. 

The buildings were sold for $2,700,- 
000, it was reported. The deal for 
the Morrison plant has been com- 
pleted and arrangements covering the 
Chicago building are expected to be 
wound up soon. 

Liquid Carbonic Corp. makes ice 
cream cabinets and the Frostair re- 
frigerator at Morrison and soda foun- 
tain equipment here. 


[7 DET 
Shortages 
Westinghouse 


Allocating Goods 


Steel Crisis May Phetinaw: 
Into Next Year, Preventing 
Output from Hitting Peak 


NEW YORK CITY — Although 
Westinghouse production of major 
appliances this year will be 10% 
greater than in 1941, allocations to 
distributors will not be dropped “until 
some undetermined period next year,” 
J. H. Ashbaugh, vice president of the 
appliance division, was reported to 
have stated last week. 

This prediction was echoed in 
Pittsburgh recently by T. J. New- 
comb, sales manager of the com- 
pany’s appliance division, who told 
members of the Electric League of 
Western Pennsylvania that the sup- 
ply of appliances in 1948 will be little 
better than this year. 

Over-all production of the appliance 
division this year, however, will ex- 
ceed the 1941 level by 54%, Mr. 
Ashbaugh declared, refrigerators, 
ranges, water heaters, and automatic 
washers being the hardest hit. In the 
first eight months of this year, West- 
inghouse has turned out 1,305,143 
appliances of all kinds, he said. 

Steel shortages have prevented the 
company from reaching capacity 
operations, pointed out Mr. Ashbaugh. 

“Steel is still very critical, and, 
from every indication will continue 
to be for the balance of this year,” 
Mr. Newcomb said. “Those in the 


_ know predict that there will be no 


relief in the first quarter of next 


‘year, and maybe not in the second. 


Many authentic sources go so far as 
to prognosticate that 1948 will be 
little, if any, better than 1947.” 


‘Circuit Saturation’ 


Seen Limiting Factor 


PITTSBURGH—Warning that the 
electrical appliance field may reach 
a limiting factor of “circuit satura- 
tion” because we will have sold all 
of the appliances that our existing 
wiring circuits will allow our elec- 
trical energy to operate, T. J. New- 
comb, Westinghouse appliance sales 
manager, urged a unified effort to 
see that adequate wiring will be pro- 
vided in addressing the Electric 
League of Western Pennsylvania. 

The National Adequate Wiring Bu- 
reau program is supported by five 
national organizations: Nema (manu- 
facturers) ; Newa (wholesalers) ; 
Neca (contractors); EEI (utilities) ; 
and IAEL (electric leagues). 

“In spite of this program,” said 
Mr. Newcomb, who is chairman of 
the bureau’s executive committee, 
“the industry is far from unified, be- 
cause each individual group is not 
thoroughly organized to support the 
bureau on national lines. The Ade- 
quate Wiring Bureau, for example, 
has set up national standards for 
wiring certification so home town 
bureaus may use them. These stand- 
ards necessarily are a compromise, 
and therefore at a minimum. 

“Nevertheless, there are still many 
local groups whose standards, set up 
by them, do not meet even these na- 
tional standards. 

Biggest problem in the Pittsburgh 
area, reported Paul L. Heath, league 
manager, is in handling commercial 
refrigeration and air conditioning. 

With 108 volt rating general 
throughout the downtown Pittsburgh 
area, poor wiring may pull the volt- 
age below that figure and compres- 
sors may often stop operating. 

“It means in most cases of com- 
mercial refrigeration,” says Mr. 
Heath, “that a _ re-wiring job is 
needed at the entrance and in run- 
ning additional circuits.” 


Seen aael 


"ES ’ 


gj rie 


3 
= Ff; a Sr | 
Xe - a 2 é a da Nth shad aes Mn oI TES c nt 
> ae 4: Za \ ie eee Baie a “ 
se ar ie, Sek : 
i % - - * PUTT \ ema oie iy ; “4 
a  Waeests : ge 5 
es er r ge | 
* U Beier s a : 
tre a aj y 
_ \” as. : 
—- S i Rs Sf a mer. sti } " 
, So N. 5 ae ‘ 
; 7-7 anne” Se an 
I — 
pe : pong erm eect Se 
ae 2 ae 
bz GEORGE F. TAUBENECK — 
Sales 
rease 
a 
— 
oe Pe 
* ' mes 
ihe mn 
$e 7 oe 
a a 
sy 
3 : a 
3 A ee : 
By ae se 
e a 
ee ee 
les * 
“Ny =e 
es it 
a 
cx col 
ee 
ae a ee ait 
¥ ee x 
se “a = 
ea sane 2 
a — | 
— ee 
ae | 
ee 
a a 
a ———— ' 
} 
1, : 


ee 


AIR CONDITIONING & REFRIGERATION NEWS, SEPTEMBER 22, 1947 


New York Reconditioning Firm 
Will Enter Servicing Field 


NEW YORK CITY — Appliance 
Production Corp., large refrigerator 
reconditioning firm here, has entered 
the refrigeration service field, Mal- 
colm B. Hendelman has announced. 

Mr. Hendelman stated that the firm 
is now doing all types of complete 
overhauls, including spraying, unit 
repairs, and hardware replacement 
for the trade. It is also doing apart- 
ment house servicing locally, he 
added. 


Anchor Distributing Adorns 
Offices with Photo Murals 


PITTSBURGH—The Anchor Dis- 
tributing Co. has just completed 
modernizing and air conditioning its 
showrooms and offices at 955 Liberty 
Ave. here. 

New lighting, modernistic shadow 
box display arrangements, and photo 
murals picturing Anchor’s chief sup- 
pliers are featured in the ground 
floor showrooms. 


$1 Million Fire Guts 
Appliance Warehouse 


ATLANTA — Refrigerators, elec- 
trical appliances, radios, furniture, 
and other products valued at $1,000,- 
000 were lost in a fire which de- 
stroyed a huge warehouse of 
Peaslee-Gaulbert Corp. here recently. 

Losses suffered by Admiral Refrig- 
eration & Radio Corp., which also 
occupied the block-long, four-story 
building, were not determined. 
Damage was estimated at $500,000. 

Peaslee-Gaulbert is a large dis- 
tributing firm with branches through- 
out the south handling a wide variety 
of products besides appliances, such 
as rugs and carpeting, glassware, 
chemicals, paints and varnishes, etc. 

The fire was discovered after the 
warehouse had been closed for the 
day, and the firemen prevented spread 
of the flames to the basement where 
paints and chemicals were stored. 

Peaslee-Gaulbert’s lease on _ the 
warehouse expires next year, and the 
company already has plans for put- 
ting up a new building. 


Cancel Order If Mfr. Ups 
Price, NRDGA Group Told 


NEW YORK CITY—Dealers should ~ 


cancel orders if manufacturers raise 
prices on confirmed orders, asserted 
Daniel Van Dyk, president of D. M. 
Read Co. of Bridgeport, at the 
Smaller Stores Clinic conducted in 
Hotel Pennsylvania here recently b7 
the National Retail Dry Goods Asso- 
ciation. 

A member of the discussion panel, 
Mr. Van Dyk told the 350 retailers 
present that his store was refusing 
to accept price boosts on signed 
orders, even those from a manufac- 
turer who was a close personal friend. 

“In only canceling I think we have 
been nice about it,” he declared. 
“What we should do is sue them.” 

The principle involved, says Mr. 
Van Dyk, in such violation of con- 
tracts is more important than doing 
business or making a profit. 

Only a comparatively few manu- 
facturers, he admitted, have so far 
attempted to raise prices on signed 
orders. 
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THE NEW 
INLAND HANDI-CUBE TRAY 
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(Available with or without pan lifter shown) 


Handsome! Handy! Husky! 
That’s the new Inland Handi- 
Cube Tray with aluminum grids. 
A light finger touch on the 
plastic pan lifter instantly frees 
the pan from the freezing com- 
partment. 
- A finger-tip lift on the releasing 
lever immediately delivers any 
number of full-sized ice cubes. 


And the special mechanism is 
designed for durability as well 
as efficiency . . . gives permanent 
ice cube releasing service. 

You simply can’t beat this re- 
markable combination of good 
looks and performance. That’s 
the reason the new Inland Handi- 
Cube Tray is hitting new highs 
in popularity and sales appeal. 


For full particulars and prices, write to— 


INLAND MANUFACTURING DIVISION, General Motors Corp., Dayton, Ohio 


G-E Renews Fair Trade 
Pledge to Dealers In 
Traffic Appliances 


NEW YORK CITY — Expressing 
satisfaction with its fair trade agree- 
ments on prices of small appliances, 
General Electric Co. has informed 
its dealers that it will “maintain the 
integrity of these agreements and 
enforce compliance with them by all 
means at our disposal.” 

G-E’s thinking on the problem was 
revealed in a recent letter to traffic 
appliance dealers in this area from 
Charles W. Theleen, assistant man- 
ager of small appliances. 

“We believe the fair trade agree- 
ments have been successful and have 
contributed substantially to the suc- 
cess of the business,” said Mr. The- 
leen. 

The fair trade agreements were 
entered into a little more than a year 
ago and cover automatic blankets, 
clocks, fans, heating devices, heating 
pads, heat lamps, portable heaters, 
and sun lamps. 

Purpose of the letter, Mr. Theleen 
told dealers, “is to recall to your 
attention the existence of these fair 
trade agreements and to bring them 
to the attention of those of you who 
have not already been aware of 
them, ... 

“I should like to advise you also 
that it is our firm intention to main- 
tain the integrity of these agree- 
ments and to enforce compliance 
with them by all means at our dis- 
posal where it may be necessary to 
do so. This should be a reassurance 
to the vast majority of dealers who 
are in good faith maintaining the 
minimum prices so established,” Mr. 
Theleen said. 


Dept. Store Sales Reflect 
No Change In Sept. 6 Week 


WASHINGTON, D. C.—Although 
department store sales for the week 
ending Sept. 6 showed no change, on 
the national average, over the like 
period last year, fluctuations were 
noted in all Federal Reserve districts, 
a report issued recently by the Fed- 
eral Reserve Board indicated. 

Sales gains were reported from 
Boston (2%), Cleveland (2%), Chi- 
cago (9%), St. Louis (1%), and San 
Francisco (1%). Declines were ob- 
served in New York City (3%), 
Philadelphia (3%), Richmond (15%), 
Kansas City (1%), and Dallas (8%). 


Chicago Assn. Plans Fal 
Campaign To Promote Us, 
Of Electric Appliances 


CHICAGO—Plans for an industry, 
wide promotion sponsored by thy 
Electric Association of Chicao to 
stimulate sales of electrical app}. 
ances and electrical supplies th's fgy| 
in Chicago and suburbs have re:ently 
been completed. 

Spearheading the program will fy 
a $60,000 advertising campaigz ang 
public contest in which electric:] ap. 
pliances with a total value of $ 0,0% 
will be awarded as prizes. 

The activity will be known é<s th’ 
“Fall Salute to Electrical L ‘ving’ 
and nearly 400 appliance dealers wij 
participate. Electrical manufact irery 
distributors, jobbers, contractors, anj 
utilities are cooperating to make the 
event a success. . 

The “Fall Salute” has three prip. 
cipal objectives: (1) To create stor 


traffic and prestige for member deg). — 


ers of the Electric Association; (2) 


to develop sales prospects, and (3). = 


to stimulate public thinking on th 
desirability of electrical appliance 
for the home. It is being financej 
by members of the association. 
Special demonstrations, window 
and interior displays will be feature 
by appliance dealers throughout th 
promotion. 
modern display methods is being held 


A series of classes jp — 


this month under the tutelage of © 
Robert O. Johnson, display directo — 


of Commonwealth Edison Co. y 
Entrants in the $10,000 contest wil © 


complete, in 50 words or less, the 
statement, 
trically Because. . 
vertising will be released early in 


October and the competition will eni 


Nov. 15. 


Metropolitan and community news. : 


paper space, billboards, car cards, 
and spot radio and television an” 


nouncements are included in th” 


schedule. J. R. Pershall Co. is th” 
advertising agency. : 

General chairman of the “Fal 
Salute” 


Distributor Named for Lewyt 


Vacuums In N. E. New England | 


BOSTON—Appointment of North 
eastern Distributors, Inc. here 47 
distributors of the Lewyt vacuum 


cleaner in northeastern New Englani — 
has been announced by George Cohen, © 


Northeastern’s general manager. 


In retrospect, it appears hazardous 
and plodding. Today, business and 
industry demand speed, efficiency, 


“I Want to Live Ele. 
.” The first ad. 7 


is Axel H. Kahn, district 
manager, General Electric Supply Co. ~ 


°° and positive results. In the field of 
light metals 
= 8 € 
Alodizing With 
ACP Hlodine 
PROCESSES 
RUST PROOFING AND is the modern answer to the »ld 
PAINT BONDING problem of protecting aluminum .'" 
Lacie conditioning it for paint. 
ex 
Daridine * ALODIZING is completed in fom ad 
Alodine * 30 seconds to 2 minutes. It a 
Lithalorm % requires no expensive electro!) tic 4) 
Thecueit-Goanedh equipment—no special ski |s. :7 
rmoil-Granodine * Coating and sealing are achieve : 
RUST REMOVING AND simultaneously—in a chemical | *th. : 
PREVENTING Except for the ‘ALODIZING” tenk, : 
Deexidine % which must be of stainless s‘eel, 4 
yp “a cel only mild steel equipment is n«e¢- : 
ed. Aluminum fabricators who want : 
PICKLING ACID INHIBITORS maximum protection of painte« ° 
: * unpainted surfaces—speeid— 
Redine * ® simplicity—economy-—reduce 
handling—specify ‘“ALODINE’’. 
: 
AMERICAN CIT i PAINT CoO. 
AMBLER PENNA. . 
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Fl Dealers Enthusiastic over Frigidaire Plan for 
. Hiring, Training, and Compensating Salesmen! 


‘istry. 
4 . . . ae . . . 

- The Frigidaire plan for hiring, training and compensating 
ona salesmen has been tried and proved for more than a year by 
“ently Frigidaire dealers from coast-to-coast. Today, as each dealer 
rill be realizes the increasing need for a steady, efficient, dependable 
th an . . 

1 a sales force—the soundness of this plan becomes more evident 
“0.00 than ever before. For instance: 
ivieg Selecting and Hiring the Frigidaire way makes it possible to 
ee separate the better men right at the first interview. 
. . Orientation the Frigidaire way make every salesman feel he’s 
prin : : an important member of the selling team. 

ae. c ibe 4 im 2 FOR FRIGIDAIRE DEALERS Training the Frigidaire way gives the dealer everything he 
1: (2) i : 7 : ie; ee : 3 ’ : 4 _ “Lk bik iwetbaaled aa Et e . . . . 

He i ' 2, i asa needs in charts, slide films, manuals, information and instruc- 
H~ ts ee : : | yy x 3 Sr = tions to help him train good salesmen to be even better 

ianee mye 3 a. NY mae MTHS OS beet see eee - P 8 : 

aS : ’ : eh y= # sz CARLY SONS ~ teend oe wtoonest : ie Ae . . 
— 3 ia _ 6 = : 4 | a4 ‘Sah ee q = Supervision the Frigidaire way is liked by salesmen because 


“gece Nereis" it makes them more productive, more profitable to themselves 


wo the bet raitle combed of salen eat wad 

(Stas Bond the dealer. 
, Compensating the Frigidaire way tells the salesman, before he 
starts to work, how much he can expect to receive weekly, 
monthly and yearly: in salary, commission and bonus. And 
... tells the dealer what his sales cost will be on any number 


of sales at different rates of compensation. 


So, here again, is another example of why Frigidaire is 


recognized as the leader. It’s this everyday thinking of 


Compensating Salesmen. New “Frigidaire Compensation 
Selector” tells the dealer in seconds what the salesman 
will earn and what the dealer’s cost will be on any 
number of sales, and at any percentage. Here George 
Plumly, of Appliance Sales Dept., uses an enlargement 
in explaining it to field and factory personnel. 


the welfare of Frigidaire dealers and salesmen that 


: EGWPENSATION ‘. 


makes appliance people everywhere agree that you can 
Depend On Frigidaire To Do Things RIGHT. 


More Than 8,300 Figures are on the “Frigidaire Compensation Selector.” Two men 
worked 500 hours and made 50,000 calculations to arrive at them. The “Frigid- 
aire Compensation Selector,” considered the most ingenious, yet simple device 
of its kind ever invented, was produced solely as a help for Frigidaire dealers. 


BS anion Are acai eo Tanase at eS RS 


Selecting Salesmen is less of a gamble when A National Survey among Frigidaire dealers brought out the facts on what makes a good Frigidaire Sales Promotion puts major emphasis on informing its people. 
‘one the Frigidaire way. The guesswork is salesman “good”—a poor salesman “poor.” C. S. Trigg and P. J. Barnaby, Appliance and Here, L. A. Clark, Asst. General Sales Mgr., explains to factory and field 
‘sen out of it by analysis which points up Commercial Product Promotion Mgrs., check the findings which were used as a guide in personnel at a recent meeting that 78% of Frigidaire’s budget is spent on 
(se most likely prospects. producing the new hiring and training program for Frigidaire dealers. training and informing activities. 
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m “ 
“ ~ Hiring the Right Man is easier the Frigid- Individual Supervision is uppermost in Training Salesmen is a never-ending job Visual Training is a basic procedure at The “Dealer Operating Guide” is a book of 
" : ra way By questions and answers, Frigidaire training. Dealers are shown with Frigidaire and its dealers. Exchange Frigidaire. Here a dealer explains the information for dealers Information such 
d “€a'crs select those men who have the that by this method good salesman are of ideas form the basis for many new dependability of Frigidaire Ranges in a as this gives the dealer data to assist him 
he “pacity for being profitable to them. kept on the force. selling techniques. manner readily understood. in running his busineygy 
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220 FOSHAY TOWER 


OUR 


complete line 
OF 


Polar Doors 


FOR 
COOLERS e FREEZERS 
SHARP FREEZERS 
AND 
SUPER FREEZERS 


V 


AVAILABLE FOR 
IMMEDIATE 
DELIVERY! 


t 


and our new 


Polar 


FREEZER CABINETS— 
In 4 standard sizes 
or built to your 
requirements. 


WRITE FOR FULL 
PARTICULARS AND 
YOUR DISCOUNTS 


New Catalog Sent on Request 
REFRIGERATION ENGINEERING COMPANY 


MINNEAPOLIS 2, MINN. 


Druggist Uses Candy 
Refrigerator To Beat 


Summer Heat, Up Sales 


DENVER—An 800% increase in 
the sale of popular packaged choco- 
lates has been effected by the Weiss 
Drugstore at 5001 East Colfax Ave. 
here, since owner Fred Weiss in- 
stalled a custom General Electric 
candy refrigerator in the center of 
the store. 

Formerly, when hot weather ap- 
peared, the Weiss concern, a new 
$15,000 store, closed off its stock of 
packaged chocolates until the sum- 
mer months were over. Only a few 
boxes were kept on hand in the 
store’s storage refrigerator. 

In the past summer, however, six 
dozen packages of leading chocolates 
were kept in a novel G-E candy 
refrigerator in the center of the sales 
floor. This consists of a two-door 
refrigerated cabinet, with two 6-cu. 
ft. sections in which from 6 to 8 
dozen chocolate packages are always 
maintained at from 40 to 50° F. On 
top of the case are three tiers of 
illuminated shelving which show 11 
choices of packaged chocolates, all 
“empties” with prominent price tags 
attached. Customers choose the 
chocolates from these “samples” 
while actual delivery is made from 
the two compartments in the lower 
part of the refrigerator. 

To attract further attention, signs 
in the windows read “Come in and 
see the most modern refrigerated 
candy department in the entire 
world.” 
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Perfect 
Control... 


Yes Sir... for perfect control in main- 
taining your reputation for quality re- 
pair work, stock up on Kelvinator re- 


frigeration parts and supplies. 


There’s a complete stock to fill any 
and all of your requirements at one of 
Kelvinator’s 50 parts and supplies 
depots—quality products that are built 


to standards you can depend upon. 


And whether you stop in personally, 
or mail or phone in your order, you can 
be sure of quick delivery of the part 


you need—and at a competitive price. 


Division OF NASH-KELVINATOR 
CORPORATION, DETROIT, MICHIGAN 


epee 


CONDENSING UNITS 


REFRIGERATION PARTS AND QB 


SUPPLIES 


Nema Summary for July and First 
Seven Months, 1947 


Complete Refrigerators Only 
(Lacquer and Porcelain Exterior Cabinets) (Advertised Sizes) 


JULY 
Domestic 
(48 States - Other 
Sizes and D.C.) Canadian Foreign Total 

1. Less than 4 cu. ft 119 oes ‘eee ly | 
Se ee . See ere 223 28 251 
Se | Se . Serre pee sie Bes i 
GD: : SEA ere eon 27,652 451 2,754 20,857 
a 2 , aes Se 112,579 834 7,725 121,133 
Brees Fis seat e ose s sides 42,508 274 1,515 44,997 
2 @eand 10 cu: ft. ....... 75,994 12 5,032 31,038 | 
= 22 end 19-cu. ft ..... : a 
mds cu. ft. and up ..... sce sate ae 7 
ree 259,075 1,571 17,054 277,70 

FIRST SEVEN MONTHS 

Domestic 

(48 States Other 

Sizes and D.C.) Canadian Foreign Total 

1. Less than 4 cu. ft. .... 984 ee 12 996 
ee ea re 9,763 1 2,443 12,207 | 
Se IE Beis bicc05eeh 00% es oT Le _ 
2 Se 170,552 854 9,928 181,3% | 
OS SS. oa are 943,981 6,364 65,227 1,015,572 
WR Mochi: o. 5 o/6'0.0 4.00 6% 216,479 758 8,991 226,228 - 
% 8 and 20 on. &. ...... 302,228 844 15,478 318,550 
ms 22 and 12 °c. ff. ..... ee 
*» 26 cu. tt. and up ..... 4 ee oie 49 
Se oe 1,648,991 8,821 102,079 1,754,891 


Participating companies: Admiral Corp.; Crosley Div., AVCO Mfg. Corp. 
Frigidaire Div., General Motors Corp, 


The Coolerator Co.; 
General Electric Co.; 


Hotpoint, Inc.; 


Sales-by-States for 
Distributors & Dealers 
In 6 Months of 1947 


States Unit Sales 
DE, 55s heshsrdalontawt 14,461 
ras Serer eee rea 5,527 
Ra ee ere 9,665 
IRIEL creas anise 60 0.05003 93,220 
Ne ae eee 11,534 
SS SPAT eee eee 23,045 
IN| CS uh ees tas. ds ss osiaas 2,779 
District of Columbia......... 14,687 
ME oes pip ag ORT Wi SB. 8''s 20,124 
MEE, 6 654 bodega tlh cs Sd00-d6 22,253 
| TTT eee Ree 4,776 
DEE. xa. ckcsbabadscteecdenet 86,072 
MEE: AsSbacieeeaiws cs sneens 38,428 
EER SA oc aera ee 23,878 
|S a ene eo 11,664 
PE isciereravcveuaeeus 15,251 
Ee eer err 15,392 
EE ce \chweebsaseash sees 6,244 
URE i's 5 veh 00.00 5.806 08 18,757 
Massachusetts .............. 38,260 
EE 55.6 C59:6-0.95.4. 50 oe RS 63,182 
er ree 26,614 
errr er re 9,004 
SS err eee cer ae 40,035 
ee errr rere 4,376 
NE Cvs teh bebe nes tose 4s 12,915 
Er ise cia ie naa «6648 2,328 
New Hampshire ............. 4,469 
TIO BON ons cb sesso sans 52,012 
PE CED ck cisteebevckvaeess 2,756 
i i EE rr erry a 137,462 
Beebe COMPUEIR oo cicic cece. 21,809 
BOEEE EPUUEEON 6 ksc cts sisesen 4,178 
EN AACR VE SEEN id rok eey tus 83,891 
TS Serre eee Cree eee 13,592 
Ey pers 4h iN Seed eee 16,760 
POMONPIVOTNR onic ceevsiveses 97,484 
oO ge eran 10,850 
MOUTH CAFGUMA 2... cccecceres 10,216 
a. re 4,766 
IE 6:55 606 850406805086 23,407 
PR Ctdb 5 Kec ees wr ebw kee awe 61,197 
Sey Seer ee ee re 6,668 
| rere re Tre reer 2,322 
| EE ee Pee eee ee 19,567 
ENON. ov cesseecsinnsveve 23,130 
HONE VIRMIEOD ovscsescucnccas 16,718 
DEE, sn. isees er ssaneeuses 29,963 
OCCT CT TET TT 1,947 
Total United States.......... 1,279,685 


The unit sales figures shown on 
this summary are not Factory Sales. 
They are Distributor and Dealer 
sales of participating companies. 


Bendix Suggests $199.50 Price 
To Cover Standard lroner 


SOUTH BEND, Ind.—Making a 
bid for the “middle income” market, 
Bendix Home Appliances, Inc. has 
announced a suggested retail price of 
$199.50 on its standard model auto- 
matic ironer. 

N. D. Craighead, manager of the 
ironer division, stated that the 
standard model ironer is identical in 
performance with the deluxe model. 


lronrite Sets Increase of $10 


MOUNT CLEMENS, Mich.—A $10 
increase in the price of the Ironrite 
automatic electric ironer has been 
announced by the Ironrite Co. here. 
The new $209.95 applies throughout. 


é Gibson Refrigerator Co.; 
Div., Borg-Warner Corp.; Seeger Refrigerator Co.; Westinghouse Electrjc Corp 
o— 


Nash-Kelvinator Corp.; Norge 


New Refrigerator ‘Kits’ 
Seen at Reco Previe 


(Concluded from Page 1, Column }) 4 


in sizes from 4 to 10 cu. ft. 


Included in them are % and \&% hp — 


air-cooled, open, “Freon-12” condens- 
ing units, evaporator coils, hardware, 
gasketing, interior lighting, 
tray, etc. 


Importers and foreign government; — 


are said by the company to favor the 
importation of refrigerator  conm- 
ponents because it promotes local in- 
dustry, greatly reduces freight costs 
which are determined by the cubi 
displacement of the equipment, per 
mits savings in import duties ani 
tariffs, and provides refrigerators for 


countries where imports are bannei — 
Besides the kits, suggested refrig- _ 


erator cabinet designs are also sup 
plied by the manufacturer. 
Dealer interest at the showing wa 


centered largely on the company! — 


new prefabricated aluminum lai 
refrigerated warehouses and pack: 
aged refrigeration systems. 
Displays also provided informatio 
on Refrigeration Engineering Corp.’ 
commercial block ice plants, ‘junior’ 
bulk ice makers, gasoline engine 
driven refrigeration systems, aii © 


packaged cold storage warehous — 


equipment sets. 


is 


WATER COOLERS 


BRANCHES IN PRINCIPAL CITIES 
MAIN OFFICE 
440 LAFAYETTE ST.,N.Y. 3, N.Y. 
PURO FILTER CORP. | 
OF AMERICA 


DRINKING WATER SPECIALISTS 
FOR 50 YEARS 


00 00000000000000000000000 


HEAT TRANSFER EQUI?MEN! 


ARLO 


COIL cn ANY 
SAINT tours. MpB5Ous 


Soocccoooooooooooos: ooeet 
ee 


AVAILABLE AT COST! 
NEW, CARRIER 
REFRIGERATION UNITS 


Built to U. S. Navy specification: for ad 
tropical conditions. 
Wide Range of Utility: 
® Frozen Food Storage 
© Sharp Freezing 
® Fresh Meat Storage 
© Ice Storage 
© Air Conditioning, etc. 
All units in original packing 


drip | 


‘cc. naa 7 


ett a ee 
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Kdninle 


Refrigeration Sales & sent 
57 Spring Street, Rochester 8, ¥ 
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_ MAGAZINE 


Total | _ ae ; 
a oS ile ee ADVERTISING 
30,857 
“aan Left; half-page ad in a Sep- 
31,088 | tember issue of Saturday 
Evening Post. Other ads sell- 
‘ ing HARDER-Freez, and Tyler, 
THIN are carried regularly in Better 
Homes & Gardens, Country ae 
Gentleman, Farm Journal, 
Progressive Farmer, Field & ' 
= Stream, Outdoor Life, as well 
ian as in the Post—make almost 


100 300,000 contacts with 
po‘ential buyers! 


HELPING YOU SELL 


TRADE PAPER 
ADVERTISING 


. 


"Twenty YEARS AGO this month the late Jerry Tyler, with three employees in less 
than 1,000 sq. ft. of floor space, started the organization that today employs over 1,000 
workers in over 400,000 sq. ft. of factory space in modern plants in Niles, Michigan, 
Cobleskill, New York, and Waxahachie, Texas. 


Tyler was first in the field to use welded-steel construction, first to employ modern 
assembly-line production methods, first to develop and sell steel-clad sectional Cooling 
Rooms, first to introduce Open, Self-Service Frozen Foods Display Cases, and first to take 
advantage of multiple plants in the manufacture of Commercial Refrigerators. 


From the very first, a major Tyler policy has been to HELP YOU SELL! Tyler helps 
you beat competition with a pledge of quality welded-steel construction and outstanding 
value based on the best in engineering, design, research and mass-production— with two 
great lines covering food refrigeration in the store and in the home—with an alert and 
co-operative sales staff— with aggressive sales promotion and advertising. 


One of the two-page, two-color spreads which highlight the 1947 Tyler 
campaign in major food-store magazines. Other powerful ads run in 
magazines reaching restaurants, bars, taverns, hotels, bakeries, locker 
plants, and institutions —over 5,000,000 Tyler messages! 


A few popular items in the complete Tyler line are shown below. For complete in- 
formation write Tyler or see the Tyler Agent. 


COMPLETE 
SALES HELPS 


9 o 


Sectional 
Walk-in Cooler 


New Manual at right, the Tyler 


service man's bible — one of Open Meat and 


Dairy Case 


many sales and service helps. 
Others include Sales Manual, 
complete literature — with a re- 
cent trend to full color —stuffers, 
5 signs, posters, newspaper mats. 


os Smeiic Brel 
Dry-Kold ; 3 Bie! Fae FEE. 1 Si. 


Beverage Cooler 


Frozen Foods 


. SOSHSHSHSHSSHEHSSHHSHSHHSSHEHSHEHSHSHEHESHEHEHEHEHSHEHSHSHSEHHSHSHSHHSHSHSHSHHSHSHSHSSHOHSHSHSHSHSEHEEHHSHHSEHSHSHEHSHSHOHSHESEHOHOHSECHOSHOOS ESSER OEE OEE OEE! eeeoeeeeeeeeeeeeeeeeeeeeeeeeeeseeeeeeeeeeeeeeseeeeeeeeeeeeeeeeee 


— Reach-in Box Display Case 
#5 , 
The new Tyler Store Planning Service in- 
volves setting up each proposed store with a 
scale models of the proper Tyler cases in . be % 
position, and the submission of photographs - 
to the Agent and prospect for dramatic vis- "RA _ 
; valization. Scale Model sets and planning : 
4 tables are also available to Tyler Agents. i 
, . / | 
It's sales dynamite! HARDER-Freez Home { 
poor and Farm Freezers | | 
9 cu. ft, j 
Upright | - i _ 
18 cu. ft. Upright 
AEN! 
Center Aisle Type Wall Type 
. Utility Freezers for 
commercial use in 
NY sale of frozen 
out! foods, ice cream, 
etc. 
Chest Type 
t 
poet 
— 
——— j 
} 
7? 


oes, 
Poe 


TYLER eae CORPORATION, ‘NILES, M 
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” Expansion Valves and Refrigeration Accessories * Stationary end Locomotive ‘Lubricatore 
EXPORT DEPARTMENT—Box 218, Ridgefield, New Jersey 


Case Nets Druggist $250 
Weekly Ice Cream Sales 


DENVER—A new Weber self- 
service frozen foods case is selling 
more than $250 a week in bulk ice 
cream for the Republic Drugstore at 
First and Broadway here, including 
quarts at 39 cents, pints at 23 cents, 
and a long list of frozen ice cream 
bars, frozen fruit novelties, etc. 


Because the management feared 
that ice cream sold in this way might 
detract from fountain sales, the dis- 
play case was set up at the extreme 
front of the store, directly across the 
aisle from the main cashier. Here, 
where people pay for all purchases 
at the front of the store, the cashier 
suggests taking home ice cream 
whenever possible, and many addi- 
tional sales are thus made. 

Actually, installation of the self- 
serve ice-cream case has_ helped 
fountain sales, according to the Re- 
public management. “Many people 
who enjoy an ice cream soda or 
malted milk at the fountain are so 
pleased by the cooling effect that 
they buy ice cream to serve later on 
at home,” it was pointed out. “Sales 
volume seems to be spread evenly 
over the day, as much ice cream be- 
ing sold in the morning as in the 
late afternoon. Volume has increased 
in both places since we made the 
installation.” 

A special display rack has been 
placed above the ice cream refriger- 
ator, which offers insulated laminated 
bags for carrying home the ice cream 
at 5 cents. Although it contains 50 
bags, this rack has to be constantly 
restocked. 


Sunshine Bakery Installs 2 Small Reach-In Doors 
At Side of Walk-In To Reduce Traffic Load 


AUGUSTA, Ga.—Vastly 
greater efficiency for a 
walk-in refrigerator is 
claimed by the Sunshine 
Bakery here,’ through 
equipping a new 10 x 8-ft. 
walk-in refrigerator with 
two cabinet doors at the 
side. 

In designing the large 
refrigerator, which is used 
for ingredient storage, 
dough retarding, and low- 
temperature holding of 
various unbaked products, 
Owner B. Greenberg ar- 
ranged for two 31 x 31-in. 
reach-in doors at the side 
of the cabinet—in which 
most often-needed ingre- 
dients and baked prod- 
ucts are stored on 12 
levels of shelving. With 
the inclusion of the two 
reach-in doors, it is seldom necessary 
to open up the walk-in box, accord- 
ing to Mr. Greenberg. 

“This gives us uniform refrigera- 


tion throughout for materials under 


storage, and also means that the 
refrigeration compressor does not 
have to operate as often, he said. 


Denver Baking Firm Cuts 
Losses from Stale Goods 


Like a powerful magnet, ‘Superior’ is proving a real 
attraction to the many manufacturers and service- 
men who demand a better tubing buy. 


A definite drawing power in its field, ‘Superior’ has 
come to symbolize copper tubing at its best, whether 
in straight lengths or coils 1” (O.D.) to capillary 
.093” (O.D.) 


A large part of ‘Superiors’ pull in the tubing market 
is due to the fact that it is four ways better: is clean 
and bright, easy bending, seamless and really dry. 


After summing up these product advantages, you, 
too, will want to say ‘Superior’ when specifications 
call for the ‘tops’ in copper tubing. Write Today for 
full details and colorful literature. 


TUBE TOOLS 


Zor Flaring & Cutting 
Neu, Different & Better 


ORDER YOURS NOW 
Write for New Literature 


With 6-ft. Refrigerator 


DENVER — Aggravating losses 
caused by staleness of unsold bakery 
goods have been completely elimi- 


, nated at the Mary Ann Bakery here, 


since Owner William Allingham in- 
stalled a new 6-ft. refrigerator in the 
retail store in which all more deli- 
cate pastries are displayed. 


The new refrigerator, slanting up 
sharply from the floor, and contain- 
ing three shelves and two porcelain- 
lined storage cabinets below, main- 
tains a temperature of 50° F. 


The case is built of plate-glass, 
with a modern stained wood trim. 
Most important contribution to better 
selling, according to Mr. Allingham, 
are two 4-cu. ft. porcelain-lined stor- 
age bins in the rear in which reserve 
stocks of fast-moving bakery spe- 
cialties are kept. 

“We have had no spoilage loss or 
staleness since we installed it,” Mr. 
Allingham said, ‘and our customers 
appreciate the extra precaution.” 


E.H. White Leaves American 
Refrigerator To Start Firm 


MINNEAPOLIS—Eugene H. White 
has resigned as assistant general 
manager of American Refrigerator & 
Machine, Inc. here, to establish a 
sales organization to operate in a 
five or six-state area in this part of 
the country. 


The organization which he is set- 
ting up will act as manufacturers’ 
representative in Wisconsin, Iowa, 
Minnesota, North and South Dakota, 
and possibly Montana, Mr. White 
stated. 


Refrigeration Supplies Opens 
3rd Branch Store on Coast 


LOS ANGELES — Refrigeration 
Supplies Distributor here has an- 
nounced the opening in El Centro, 
Calif., of its third branch store. A. 
A. Freeman of El Centro is branch 
manager. The store is located at 825 
Main St. 


Other branches of the firm are 
situated in San Diego and Long 
Beach. 


FORGED FLARE NUTS 
AND FITTINGS 


Prompt Shipment on most items 


lectrimatic 


2100 INDIANA AVE 
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Distributor of Frozen 
Food Rents Out Cases 
To Grocery Stores 


PITTSBURGH—B. F. Keenan, sales 
manager of Milrose Sales Co. here, a 
frozen food distributor, has inaugu- 
rated a cabinet rental plan of frozen 
food cases for retail stores. 

In less than a week, eight cabinets 
have been installed. Forty will be 
in before October, he predicts. 

Renting frosted food cabinets to 
independent and chain groceries is 
Mr. Keenan’s idea to break the 
frosted foods bottleneck. 

“Frosted sales can’t increase,” says 
Mr. Keenan, “until grocers have more 
space facilities. Equipment people 
have been getting little done in plac- 
ing equipment, because the store 
operators say they can’t afford to 
spend $1,000 to $1,500 for cabinets 
about which they know nothing. 

Cabinet being rented is an Acco 
model, having six dividers in which 
are placed a 1%-in. expansion coil, 
refrigeration in the cabinet compart- 
ment and not in the sides, and a 
superstructure that is a separate unit, 
with mirror. 

There is only one size of cabinet. 
It has a sliding Thermopane door, 
enclosed in steel. 

“Rental,” says Mr. Keenan, “is $18 
a month for 12 months. The first 
year, the grocer gets full credit on 
rentals toward purchase price of the 
cabinet. End of the second year he 
gets one-half the rental payment, 
because the cabinet is a year older. 

“Length of the rental period is t 
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COOLER THAT CAN BE 
OPERATED WET OR DRY 


entirely up to the dealer. He is given Sete 
every opportunity to purchase the 
cabinet during the initial three 
In the rental sales campaign, 
orders are solicited in person without 
advance mailings. Cabinets are in- 
stalled as orders are secured. On 
the cabinet installation, 3) places the her 
sr OFFERS PROBABLY THE LOW 
Twenty-four hour service guaran- , 
teed for one year is handled by . 
Valley Sales & Service, refrigeration 
cco" fere"acr'e='' USABLE REFRIGERATION SPACE IN THIS SIZE RANGE 
mendations with the dealer. 
“We are in the frosted foods busi- N THE HISTORY OF CO MMER i Al 
ness to stay,’”’ says Mr. Keenan. ‘We 
have a considerable investment in 
frosted merchandise. And so our 
market for newspaper and radio ad- 
vertising on Blue Goose.” 14 + 
& 
Mr enan’s ental program Each compartment can be used entirely for dry ref t 
divided Pittsburgh into divisions. a ¢ a n an S i é ry e r igera ion 
First installation was at White Gro- 


months period. ; 
“Dealer may sell any type of mer- 

chandise he wishes from the cabinet, A r t K r Gi * + 

advance orders one man works full- 

before the cabinet is placed, checks 
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pg a Top opening of wet or dry compartment prevents 


even though we own it.” 
BEV-FOOD 

time: 1) takes the order, 2) covers as 

the electric outlets, checks his recom- 

spending $50,000 in the Pittsburgh 

1912 Crafton Blvd., Crafton, Pa. 


“We have been very selective in 


our dealers,” says Mr. Keenan, M 
slanting primarily to the independ- spl =-0U 0 co e 


ent grocer. We want to protect them. 


ond first cabinet was delivered 
= Sept. 3. 
“Our rental plan,” says Mr. Keenan, 
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© net if hei i i 
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— — first year. Fish—better than ice. RECREATION CAFETERIAS DELICATESSENS 
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nen —— frosted cabinets had to be | Solid 3” insulation—Vermin-proof. 12 : ei pci - . oe Se Be. twin-cylinder air cooled. ds 
ught outright for $1,500, has had - ‘ oz. e capacities (top compartment) standing: 104, Equipped with Tecumseh or Universal Unit. 
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thoris 4 fe te made by Au- Food compartment: 21%” wide x 28%” high x 20%” deep. Finish: Exterior—Silver blue. Refrigerant: F 12 Freon. 
ein 0., New York City. (Slightly over 71 cu. ft.) Interior—white porcelain enamel. Automatic light in food compartment. 
_-— Top and 2 sliding covers, stainless steel. 8-point cold control. 
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Continndity .sevtin the 
refrigeration industry 
SINCE 1919 


INDUSTRIES, INC. 


651 Mechanic St., Jackson, Mich. 
REPRESENTATIVES IN PRINCIPAL CITIES—SEE YOUR TELEPHONE BOOK 


We are experts in gas, arc, 
and resistance welding. 
Send us details of any 
welded assembly and let 


us offer our suggestions. 
\ 


PRODUCTS COMPANY 


‘PLYMOUTH «+ ‘aastien 
Makers of 
REFRIGERATOR SHELVES s+ STAMPINGS 
FORMED AND WELDED, PRODUCTS 


WHY SUPPLY HOUSES ARE 
NOT BLACK MARKETERS 


Airo Supply Co. 
2732 North Ashland Ave. 
Chicago, Ill. 
Dear Editor: 

I read your Sept. 8 issue as I do 
every issue that comes out and I want 
to congratulate you for taking the 
raps at the black market. 

However, I want to point out that 
you have gone a little too far because 
you are hurting a lot of legitimate 
wholesalers when you talk about re- 
frigerants. We never get enough 
“Freon” to take care of our cus- 
tomers. We get about fifty 145 Ib. 
cylinders a month, and we send out 
about 35 of them to good customers 
who are favoring us with good busi- 
ness right along. And we keep 15 
for refill service and spread it out 
among as many small customers as 
we can. 

When we allot the 35 each month 
we probably have 150 to 200 orders 
on our books for 145 Ib. cylinders so 
that means that there are a lot of 
people disappointed and those people 
if they get any “Freon” at all have 
got to take it in 50 Ib., 25 Ib., 15 Ib. 
or whatever kind of a cylinder they 
have when they send in for refill 
service. But afier reading your 
article, they are apt to thinx that all 
of us fellows who tell them that that 
is all the “Freon” we have left for 
them are just a bunch of racketeers 


“TS 


Ls. eee 


demand! 


> FREEZING! 


@ You bet it’s freezing. Not only that, it’s faster freezing! 

And that’s what warms up the hearts of customers who 

have PEERLESS FLASH PLATES in their locker plants and 

similar installations. They like that faster freezing, the lower 
operating and maintenance costs! They like the superior 
performance for less given. by PEERLESS FLASH PLATES 
and they become lifetime customers of the dealers who pro- 
vide this superior refrigeration. That’s why Peerless of 
America, Inc., is now producing huge quantities of the new 
PEERLESS ZERO and SUB-ZERO FLASH PLATES. They're in 


PEERLESS FLASH PLATES are available in quantity for your in- 


stallations. 


Specify them for all low temperature applications. 


Non-ferrous high conductivity and UNIFORM distribution of re- 
frigerant throughout each plate does the trick — insures that 


fast action and low operating cost. 


nates leaks. 
durable. 


a cuts shipping 


oom 


soup THROUGH LEADINS REFRIGERATION 


2901 Lawrence Ave. 


PEERLESS of AMERICA, 


General Sales Offices 


Continuous tubing elimi- 
The gleaming aluminum finish is handsome and 
Light weight, approximately 2% Ibs. per square foot, 


and handling costs. 


PLATES IN BANK 
FORMATION 


Investigate other PEERLESS. Droc 
yeu get superior performance with every one. 
: _ Why? ne sini 


bosmhircua 


) supPLy WHOLESALERS ‘ 


#Mgen, #14. 


Chicago 25, 


holding out for a long price, which 
indeed is not the case. We ship out 
every 145 lb. cylinder we can pos- 
sibly spare, and only maintain a rea- 
sonable stock for refill service. 

However, at the very moment, on 
Sept. 8, we haven’t a pound of 
“Freon” in the house. We have 
orders for over 200 145-lb. cylinders 
and we are going to get in about 50 
sometime this month, whenever they 
get good enough to tell me when 
it is going to come. 

We keep in touch with the factory 
representative every day and he 
keeps telling us he’ll let us know 
within a day or two. So here we sit 
without a pound, and when we do get 
it we can’t sell it all as we have to 
divide it among a lot of customers. 

I’m quite sure that in your efforts 
to take a good solid rap at a very 
unhealthy condition, you went just 
a little bit too far when you started 
to talk about the way the refrigerant 
is distributed on refill service as com- 
pared to 145-lb. lots. And I feel you 
have thrown some bad light on job- 
bers and wholesalers who do not 
deserve it. 


L. C. KEELY, Manager 


SOUTH’S GROWTH GREATEST 
EVEN IN BLACK MARKETS? 


Westinghouse Electric Corp. 
P.O. Box 4808 
Atlanta, Ga. 
Editor: 
You touched on two very important 
| subjects in Sept. 8 issue: 
1. Black Market. 
2. Westward Ho! 
The Far West has not outgrown 
the Southeast in: 
Total Income payments to individ- 
uals. 
Increase in per capita income. 
Cash Farm income. 
Growth in total Electrical cus- 
tomers. 
Growth in total Domestic Electri- 
cal customers. 
Growth in Black Market in Appli- 
ance Business. 
If you want the real story on the 
above two subjects; namely; 
1. The greatest new Major Market 
opportunity in the U. S. 
2. 90% of all the Appliance Black 


Then take a three weeks’ trip over 
the following itinerary: Raleigh, Dur- 
ham, Burlington, Greensboro, Win- 
ston-Salem, Charlotte, Greenville, 
Flowery Branch (Georgia), Atlanta, 
St. Petersburg, Tampa, Orlando, 
Miami, Birmingham, Chattanooga, 
Knoxville, Nashville. 

Reason—Not new population, but 
good substantial hard working native 
population who now have the money 


| to buy a brand new standard of 


living. 
W. B. CREECH, 
Southeastern Manager 
Electric Appliance Division 


P.S. I neglected to admit that the 


Far West has greatly outgrown the 


| South in good press agents per capita. 


W.B.C. 


Growth in Central Station Electrical 
Customers 1943-1946 Inclusive 


SS errr 3,884,112 
ED. £9444 0.60.o 5b.0~ dies 1,467,763 
Far West South 
15.5% 37.8% 


R.E.A. Expenditures for New Lines 
1947 Fiscal Year Ending July 1 
United States 


Installed Generating Capacity In 
Southeast 


3,643,000 kw. 

TOT Ce Tee eee 6,430,000 kw. 

On order with manufacturers or in 
process of installation 

July 1, 1947 1,863,000 kw. 
Under negotiation with 


manufacturers 
July 1, 1947 500,000 kw. 


Income Payments to Individuals 
Millions of Dollars 


eee ee eeee 


1939 1946 
Southeast ....... 8,414 22,777 
. 2 Se 6,730 18.647 
Southwest ...... 3,756 9,501 
Percentage of National Income 
Income Change 
1939 1946 
Southeast 11.9 14.2 +2.3 
Far West 9.5 11.6 +2.1 
Southwest 5.3 5.9 + .6 


SEES ARTICLE ON PRODUCE 
VALUABLE TO SALESMEN 


Shields Refrigeration Co. 
Portland, Ore. 
Editor: 

The article appearing on pages 19 
and 11 of your Sept. 8 issue 
“Prepackaged, Refrigerated Vege. 
tables Keep 2 to 7 Times Longer 
Than Others In Test” is one of the 
best that I have seen on refrigerateg 
produce. 

Articles of this kind can be a sub. 
stantial sales aid to us in selling 
Refrigerated Produce Cases and ] 
wish all of our salesmen to have a 
copy of this in his sales kit. 

Our check for $1.50 is enclosed tp 
cover 10 copies of your Sept. 8 issue, 
Will you please rush them to us. 

Thanks for an excellent analysis, 

J. F. SHIELDS, President 


SPEAKS SPANISH, SEEKS 
OPPORTUNITY AS AGENT 


Hopewell, N. J. 


a 


Editor: 

One of your readers, Larison 
Taylor of the General Electric Co, 
in New York, suggested I write to 
you. 

I am an Aeronautical Engineer 
graduated in January of 1944 with a 
Bachelor of Science degree. I have 
excellent business connections in both 
Mexico and Cuba, and wish to estab. 
lish myself in either of these coun- 
tries as an agent for an enterprising, 
reliable firm. My native tongue is 
Spanish. Should you have any infor. 
mation which would be of benefit to 
me, I should greatly appreciate your 
assistance. 

ROMULO NEGRIN 


TO WIDEN DISTRIBUTION OF 
‘INSIDE DOPE’ PHILOSOPHY 


Westbrook Co. 
315 South Main 
San Antonio, Texas 
Editor: 

Would like to picase ask would 
your office give us a letter of per- 
mission to recopy your “Inside Dope” 
in our papers down here? The writer 
has been telling our local papers and — 
our Chamber of Commerce about ~ 
your writings and also letters that — 
you publish on subjects by other 
writers. 

The letters on page 27 of Sept. 1 
and your “Inside Dope” of Aug. 18 
issues are the most wonderful the 
writer of this letter has seen in days. 

CLYDE B. WESTBROOK 


Market operations in the country— ¢— 


||ai 


USE 
CHICAGO SEALS 


and 


VALVE PLATES 


\ ys, mf, 4 


Precision lapping, —— 
construction and simple 
installation make Chicago 
seals ideal for replacement. 


am sane es 


Only Chicago , 
valve plates — 
have replace- ~ 
able seats. 


\ gyn ttttttiy 


NY) 


TOPS 


IN WATER 
COOLERS 


q} 


PetecrRic water Cook 


You get the best" 
thirst-quenching conve’ 
ience with OASIS. Built ® 

EBCO, they're backed | 
20 years of water coo 
leadership. 


THE EBCO Fe. © 
. 401 W. Town St. 
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RE'S YOUR MARKET. 


Bic. | 


> Oe 


Refrigeration on wheels 


is rolling ahead 


N THE perishable food field transportation is the vital link 

in the chain that connects producer to consumer. Fresh, 
perishable food and quick frozen food must, as a rule, be trans- 
ported hundreds or thousands of miles from the point of 
production to the point of consumption. During the next ten 
years we may expect to see revolutionary developments and 
large volume sales of refrigeration in this field. 


Field application of mechanical refrigeration to existing 
truck bodies is necessarily expensive and has not always proved 
satisfactory. Many mobile refrigeration problems must be 
worked out by trial and error, field proving, and fatigue tests. 


This fact has created a demand for “‘package’’ type refrig- 
eration, in which the condensing unit, low side, and control 
apparatus are an integral package that can be slipped in and 


This is Number Ten in a series of advertisements featuring the markets available to the alert dealer in the commercial refrigeration industry. Ask for reprints for use in training your salesmen to take full advantage of all comm rcial refrigeration markets 


bolted to the truck body with a minimum of skilled labor. 
This type of sale is probably most successful and profitable 
for the average distributor and dealer. 


The prime requisite of mobile refrigeration is maximum 
output with the least possible weight and bulk, as cargo space 
and weight cannot be sacrificed for mechanical equipment. 


Servel’s consistent program over the past ten years in de- 
veloping smaller, lighter, higher speed compressors has 
brought leadership in the truck refrigeration field. Servel’s 
Supermetic in the integral HP sizes is ideal for short haul 
applications with holdover evaporators. Modern Servel belt- 
driven compressors offer equal advantages for long haul 
applications where the compressor must be operated en route 
by means of power takeoff or gas engine. 


Thermo-King package refrigeration unit for large 
trucks and trailers by courtesy of U. S. Thermo Control 
Company, 44 South Twelfth Street, Minneapolis, 
Minnesota, specialists in truck refrigeration since 1936. 
The Electric Refrigeration Division of Servel, Inc., manu- 
factures only condensing units. These are availabk. 
through prominent distributors and fixture manufac’ 
turers in all sections of the country. 

Next time you have an inquiry on a refrigerated 
truck, check with one of Servel’s allied manufacturers 
for a suitable package unit. 


Servel’s new compact four- and six-cylinder 
compressors are ideal for big trucks requiring 
from one to three tons of refrigeration capacity. 
Specification and application data on request. 


SenveL Inc. 


ELECTRIC REFRIGERATION DIVISION, EVANSVILLE 20, INDIANA 
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REMCO ‘Lcgucd-Fin" 


HEAT EXCHANGERS 


IQUID flows inside the spiral corrugations 
in “prime” heat exchange relationship 
with the colder higher velocity suction gases 
which travel outside the rapid-transer 
“Liquid-Fin” heat exchanger element. Capac- 
ity per unit size is very high. No. 4 
ASK YOUR WHOLESALER ... OR WRITE 


REMCO, INC., ZELIENOPLE, PA. 


JARROW DOOR 
GASKET NOTCHER 


Makes Perfectly 
Mitered Comers 

The protruded rounded tip of a Jarrow Door 
Gasket Notcher takes out the precise amount of 
rubber necessary to form a perfect non-bulging gasket 
corner that will not leak air. Easy to use—merely 
place tool on gasket, strike it with a hammer and a 
perfectly cut gasket results. Blade may be easily 
removed for replacement or resharpening. Save time 
and money by ordering one from your 
wholesaler. 


ARROW PRODUCTS 


420 W. LA SALLE ST., CHICAGO 10, ILLINOIS 


Unsuccessful at First, Contractor Tells How 
Locker Plant Sales Became Chief Business 


Approach Used In Selling Locker Plants Revealed 
By Ed Wright, Who Once Specialized on Service 


Editor’s Note: In the past few years, Ed Wright of Youngstown, 
Ohio, and his associates have changed their operation from a 
service business to a contracting firm specializing in locker plants. 
This article, the first of a series, shows how that transition took 
place and details the opening wedges Wright makes in chalking 


up another locker plant sale. 


By C. Dale Mericle 


YOUNGSTOWN, Ohio—This is the 
story of how one firm sells locker 
plants. 

It also shows how this company, 
which started out as a service busi- 
ness, went through a lengthy and 
thorough transition to become a con- 
tracting firm specializing in the locker 
business and a few other applications 
of commercial refrigeration. 


It is the story of Refrigeration 
Contractors, Inc. here. 


Bonded Refrigeration Service Asso- 
ciates, however, was the name of the 
original firm that was started up by 
E. S. “Ed” Wright back in 1934-35. 
Wright now heads up the new firm, 
which was organized about two years 
ago. With him in Refrigeration Con- 
tractors, Inc. are two associates who 
also were active in Bonded Refrig- 
eration. 

C. M. Campbell is secretary-trea- 
surer and in charge of application 


engineering, and also doubles as 
president of Zero Refrigerated Lock- 
er Service, Inc.; Charles Costello is 
vice president in charge of installa- 
tion and maintenance, while C. R. 
Detke, also a vice president, is sales 
manager. 

Mrs. Wright, too, is very active in 
the firm. 

Altogether, the four executives 
have 76 years of experience in refrig- 
eration, a point that Refrigeration 
Contractors stresses in its promotion 
and advertising. 


Wright, for example, can trace his 
refrigeration experience back to 1923, 
when he started as a salesman for 
Frigidaire. These were truly the pio- 
neer days of refrigeration, especially 
household electric refrigeration, and 
he recounts how he tramped streets 
and pushed doorbells for _ three 
months before making his first sale. 


It wasn’t until he worked up his 
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DAS mad 


DOUBLE 


Vitreous porcelain enamel exterior 
_ Streemlined throughout 


Four inch fibregias insulation 


~ Full length heavy duty capacity coils : 


Herd rubber sliding glass doors 


- Three-gilass full vision front 


Baffled refrigeration for 
controlied air circulation 


Non-glare fluorescent lighting 
Adjustable shelves 
Removable rust-proof floor slats 
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Available in 6 foot, 8 foot, 10 foot, and 12 foot lengths 
Shipped Crated Complete, F.O.B. New York City. 
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Manufactured by 


oor, 


D REFRIGERATION 


GOLD SEAL REFRIGERATION INC. 


4412 Park Ave. 
New York 58, N. Y. 


own sales story revealing how refrig- 
eration curbed the growth of microbes 
and molds in food to improve the 
health of the user that he made his 
first sale, he recalls. 

Soon he became assistant branch 
manager for the William F. Gray 
company, Frigidaire distributor in 23 
northern Ohio counties. Later he 
went with a General Electric dis- 
tributor as sales manager. After this 
he set up his own dealership han- 
dling G-E and Copeland in Youngs- 
town, but the bank crash of 1953 
liquidated this operation. 

Then came a period with Melchior, 
Armstrong, Dessau Co., parts whole- 
salers, when Wright represented this 
firm in a large territory including 
Youngstown. This business was oper- 
ated out of New York City, and the 
advent of local parts wholesalers in 
Youngstown pulled his business away 
from him. 


Began Service Firm 


After a short period spent in sell- 
ing Diceler commercial refrigeration. 
Wright conceived the idea of Bonded 
Refrigeration Service Associates and 
formed the company, which gradu- 
ally developed until in 1940 it was 
employing 14 men. 

Charlie Campbell, secretary-trea- 
surer of Refrigeration Contractors, 
Inc., has 26 years in refrigeration 
behind him as a salesman, district 
manager, and field application engi- 
neer for such concerns as Frigidaire, 
G-E, Russ, and Hussmann. At the 
age of 18 he was bossing a floor in 
a large midwestern slaughterhouse. 
Later, though still at an early age, 
he became the first chief food and 
meat inspector of a midwestern city. 

Chuck Costello, who heads up in- 
stallation and service, first joined 
forces with the Wright organization 
back in 1939. His broad experience 
includes 12 years in all phases of 
service and installation work. During 
the war he spent some time with the 
A & P refrigeration department, ex- 
perience which has proved especially 
helpful in locker plant jobs which 
include a retail meat and grocery 
operation. 


The fourth partner, Sales Manager 
Detke, was graduated from the Uni. 
versity of Minnesota as a dairy spe. 
cialist. He has spent 16 years in the 
refrigeration industry and allieg 
fields, including several years with 
York on installation and service, sel]. 
ing dairy supplies and four years ag 
chief plant engineer for a large 
brewery with 120 tons of refrigera. 
tion. 

Knowledge gained on that job has 
been extremely useful in helping 
Detke promote the sale of beer-coo}-. 
ing equipment to bars and taverns. 


Studied Iowa Plants 


Although by 1939 Bonded Refrig. 
eration Service was a successful going 


concern, Wright and Campbell de. © 


cided to look into the locker business, 
which was just beginning to assume 
sizable proportions. So they took a 
trip out west to acquire first-hand 
knowledge of this new, growing in. 
dustry, which was largely centered in 
Iowa. They spent several weeks with 


Bryce Vollmar of Master Locker Co, 


checking locker plants. 
Thoroughly impressed of the possi- 


bilities in this new field by what they 
saw, Wright and Campbell came back 


and tried to sell locker plants. 

“We didn’t have any luck, though,” 
he says. “Finally we decided to build 
a locker plant ourselves. In the latter 
part of 1940 we started construction 
alongside our present building and 
put the plant in operation in 1941, 
Before we had our own locker plant 
completed, we had contracted for 
three other plants.” 

A separate corporation, Zero Re- 
frigerated Locker’ Service, _ inci- 
dentally, still operates the original 
plant, and another which it con- 
structed in Warren, Ohio. 

The experience with their own 
locker plant was so satisfactory that 
the partners decided to concentrate 
on them exclusively and give up the 
service operation. The latter was sold 
in 1942 to one of the men who had 
been a partner in the original firm. 


Wright admits there were also 
other considerations which seemed to 
make it wise to specialize in lockers 
and let the service business go. At 
that time war priorities and loss of 
men to the draft seriously interfered 
with their service operations. In 
addition, several of the firm’s largest 
contract service accounts decided to 
sell their equipment to the individual 


(Continued on next page) 
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Last-Minute Instructions on a Job 


Chuck Costello (right), head of installation and servicing with Refrigeration Contractors, 
Inc., Youngstown, gets some last-minute data on a job from Ed Wright as C. R. Detke 
(left), sales manager, and Cy Terna, war veteran in training as a salesman, look on. 


_ Smaller Plants Now-- 


(Continued from preceding page) 
store owners, which ended the service 
contracts. 

During the war Costello worked 
with A & P and then established his 
own service business while Detke 
moved into General Electric’s turbine 
department. Meanwhile Wright and 
Campbell continued concentrating on 
the locker business, and about the 
time the war was over, Detke and 
Costello came back and Refrigeration 
Contractors, Inc. was organized. 

Altogether, Wright and his asso- 
ciates have sold more than 30 large 
locker plants, and a number of 
smaller size jobs. In addition, the 
company has_ installed numerous 
freezer rooms, many beer-cooling ap- 
plications, and other types of com- 
mercial refrigeration. 

“We haven’t done much in the way 
of market business or air condition- 
ing,’ says Wright. “We have tried 
to concentrate on those fields where 
there wasn’t too much competition. 
However, we’ve sold all types of jobs. 


Smaller Plants Is Trend 


“We've pretty well sold up our 
immediate territory now as far as big 
locker plants are concerned, so we 
are promoting small locker plants, 
particularly those operated in con- 
junction with a grocery store. Just 
recently, we even installed a small 
plant in the basement of a gas sta- 
tion,’ reports Wright, “and we are 
developing a sales engineering serv- 
ice for other refrigeration contractors 
in rural areas or smaller towns.” 


Another reason for promotion of 
small locker plants is also cited by 
Wright. 

“A recent survey by Ohio State 
university showed that three out of 
four farmers would use a locker plant 
if it were located within five miles 
of his farm,” he declared. 

This means, he explained, that 
there is a good market for the con- 
struction of small plants serving a 


small territory, and these won’t cut 
into the operations of the larger 
plants already’ established. The 
smaller plants, instead, will largely 
create new locker patrons. 

Although his first attempts to sell 
locker plants were, as stated previ- 
ously, unsuccessful until his firm 
started building one itself, Wright’s 
record of sales since then indicates 
that he has gone into all the angles 
involved. In fact, he has worked out 
a very definite approach to the prob- 
lem, which he relates in detail: 

“Before attempting to approach 
anyone in reference to the sale of a 
locker plant, it would be well to 
secure as much information as possi- 
ble in reference to your prospect. We 
should attempt to learn his name and 
if possible what his business stand- 
ings are, his financial status, past 
experience, etc. 


Starting the Approach 


“On making the approach my 
method is as follows: 

“‘Good morning, Mr. Prospect. My 
name is Ed Wright. I am in the 
locker business. My company are 
builders, designers, owners, and oper- 
ators of frozen food locker plants, 
frozen food stores, dairies, slaughter 
houses, and other large commercial 
and industrial refrigeration plants. 

““My purpose in coming to this 
area (or town) is to make a survey 
in an attempt to determine whether 
it would be feasible to locate a plant 
here. You have been referred to me 
as being someone who is very pro- 
gressive in this area and well ac- 
quainted with its possibilities. If it 
is possible, I should like to be able 
to discuss this with you for a few 
minutes.’ 


“Then, shut up and let the cus- 
tomer answer. This type of approach 
is almost sure to raise his curiosity 
and tickle his vanity so that chances 
are that he may attempt to draw 
you out for the reason of your visit 
without giving you the time you 
know you are going to need in order 
to give the proper presentation.” 


(To Be Continued) 
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pecially designed for your particular cooling job is a 
BILT specialty. Skilled engineers with years of experi- 
ence in solving unusual refrigeration problems, ‘the most 
modern equipment to fabricate these units, and a policy 
assures complete customer satisfaction, are superbly 
combined here at RIGIDBILT. No other unit is "just-as- 
good" as a RIGIDBILT custom engineered unit for your 
Particular application. Write for special bulletin describing 
units which we have custom designed for leading manu- 
acturers, food processors, storage plants, hotels, etc. 
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ture /// quickly below the safety zone (38°). Then 
it is bottled [\ 0 put in cartons. The paraffin- 
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(Concluded from Page 1, Column 1) 

sluggers still out-of-the-army during 
the hectic 1945 season. 

Nick led the American League in 
RBI (runs batted in) until Labor 
Day. At that point both Rudy York 
and Roy Cullenbine of the Detroit 
Tigers matched his score. 

Next day, Detroit was playing 
at New York. In the first inning, 
Cullenbine hit a homer with one on 
base. Three innings later, York 
cleaned the bases with a triple. 
Both thus passed Etten in the RBI 
race. 

Came __ the 
York at bat. 

Detroit’s fourth pitcher in that 
game passed the first batter. He hit 
the second man in the head with a 
pitched ball. 

Then he committed a balk, ad- 
vancing both runners to second and 
third. 

Etten came up to bat, with a gleam 
in his eye, and took a toe-hold. 

At this point, attempting to pick 
off the runner on second, the pitcher 
heaved the ball over second base into 
the outfield. Both runners scored. 

And there was Etten, still at the 
plate, deprived of a chance to knock 
these boys in with runs which would 
register in the RBI tabulation. 

Menacingly he advanced toward 
the luckless pitcher, big bat in hand. 

“Ya big bum,” he yelled, “ya done 
it a-purpose!” 


eighth inning—-New 


No Hole In His Head 


Joe Cronin, the source of many 
good stories, figures in this anecdote: 

After hitting a home run with the 
bases loaded in the ninth inning, 
pinch-hitter Cronin trotted tiredly 
back to the dugout. He’d done his 
best, but it wasn’t enough. The 
Yanks won, 11-10. 

There he was confronted by a 
Boston politician. The ward-heeler 
had won a bet from Joe. That morn- 
ing the politician had wagered that 
the Yankees would win both ends of 
a double-header. And they did. 

Joe’s four-base blow was merely a 
tremendous trifle, as far as the bet 
was concerned. 

Happy as all-get-out, the politician 
asked Joe to autograph the tenner 
he owned. 

“Why?” asked Joe. 
fair, didn’t you?” 

“Yes, but I want to give that 
autographed ten-spot to my grand- 
son. He’ll frame it.” 

“Okay,” grinned Cronin, “if that’s 
the pitch, I’ll write him a check.” 


“You won it 


Calm Down, Brethren 


Norman Ross, the Chicago radio 
announcer, disc jockey, music store 
proprietor, and ex-long distance 
Olympic swimmer, enjoys his reputa- 
tion for being a practical joker. 

One day he was swimming ’way out 
in the middle of Lake Michigan. 
After a long stretch of paddling, he 
started back to shore. When he got 
fairly close, he noticed that a big 
crowd had gathered, and was watch- 
ing him from the beach. 

This sort of thing had happened 

@ before, so Ross knew what was 


MEN ARE THE MEASURE OF A COMPANY’S SUCCESS 


COMPETITIVE 
BUSINESS 


. Frank K. Smtth, Sales Manager, is another 


2 active founder of Tecumseh Products Company. While still a 
comparatively young man, he’s an old-timer in terms of expe- 
rience in refrigeration sales and service. His association with 
the industry goes away back to the ’20s . . . back to the ice- 
box days when the benefits of refrigeration were a real luxury 
even in America . . . back when small manufacturers of com- 


plete products had a tough time price-wise getting compressors 
and condensing units from his big and influential competitors. 
It was this intimate knowledge of the supply structure of the 


industry that pointed up the great market possibilities of inde- 


: pendently produced units . . . that pointed: beyond to the 


widespread distribution of refrigeration equipment that would 


coming: when he got to the beach 
he’d be surounded and bombarded 
with “Ohs” and “Ahs” and a lot of 
silly questions. 

Ross swam into the shallow water, 
stood up, shook himself, and asked: 
“What city is this?” 

With one voice his admirers hol- 
lered: “It’s Chicago.” j 


“Oh, hell,” replied the swimmer. 
“I wanted Milwaukee.” So he dived 
back into the lake and swam away. 


Too Parched to Hit 


Several great shortstops who could 
powder that apple have come along 
in recent years—Joe Cronin and 
Lou Boudreau, to name but two. 
But professional baseball may never 


again see the likes of Hans Wagner. 

Old-timers agree that only 
Boudreau of the modern-era short. 
stops could approach “Honus” as a 
fielder. And Wagner’s lifetime bat. 
ting averages speak for themselves 
He ranks next to Ty Cobb as ap 
all-time leader in the slugging — 
department. 

Even after he had passed the _ 
Biblical three-score-and-ten age 
Wagner was still coaching for the 
Pittsburgh Pirates. One night ip 
midsummer, 1947, Hank Greenberg 
was reminiscing with Wagner over 
a tavern table adorned with cooling 
schupers of beer. 

“I’ve been reading myself to sleep 
lately,” admitted Greenberg. ‘Last | 
night I pored over old Spalding | 
Baseball Guides. I found where yoy 
batted only .319 in 1920. What was 
the matter with you then?” 


Wagner grunted, and drained his 
glass. 

“That was the year,” he explained, 
“when Prohibition was enforced.” 


Hasty Conclusions Lead 
To Forlorn Retreats 


At the height of the _ sit-down 
strikes in Detroit more than a decade 
ago, the Philadelphia Athletics hap- 
pened to be in town for a Tiger 
series. They were quartered at the 
Book-Cadillac Hotel. 


Returning from a tiresome double- 
header, they discovered that the 
hotel’s elevator operators had caught 
the strike fever. So the ballplayers 
had to ascend staircases to their 
rooms. 


Ed Coleman and Al Simmons, un- 
fortunately, shared a room on the 
19th floor. With their bones © 
a-creakin’ and their sore muscles 
a-cryin’ they began the painful stair. 
case climb. 

About half-way up, Coleman hap- 
pened to put his hands in his pockets. 
And then he started to stutter—which 
he always did when he was excited. — 

“Never mind, pal,” soothed the 
mighty Simmons, “we'll get there.” 

“B-b-b-ut,” 

“Come on, come on... .” 

“B-b-b-b-b . . .” 

Simmons seized Coleman by the © 
arm and propelled him upward until 
they arrived at the nineteenth floor, © 
where both sat down, exhausted ~ 
After panting for awhile Coleman ~ 
recovered his tongue. 

“What I was trying to say, Al,” 
he explained, “is that I forgot to get © 
the key to our room.” 

(To Be Continued) 
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follow the establishment of unrestricted competitive business. 
It was his prediction of the tremendous sales potential that 
gave impetus to the founding of . . . 
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All these features and many other refinements are 
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5 are eae 


“retail 7 


better-known 


Your advertising funds do a better job 
..get faster results in the Great Chicago 
Market when you take advantage of the 
Tribune’s Selective Area Advertising Plan. 


UNDER THE PLAN- 


EACH DEALER GETS: 


Here, in this area—large enough to take 1. Selective coverage of his local market. 
all or the greater part of the production of my) 
many manufacturers — you and your dealers 
will have the kind of campaign you want... 
one aimed directly at the market each dealer 
Serves. Prospects will know exactly where 
they can buy your product, you’ll work in 
c.0se cooperation with your dealers, and the 
result: more sales in the multimillion-dollar 
Chicago Market. 


. Prominent display of his name and location. 
3. The low rate of just 24%c a line! 


YOU GET: 
1. Better identification of your local outlets. 
2. Enthusiastic dealer support. 


io) 


. Advertising that pays off right away! 


. August average net paid total circulation: 
Daily, over 1,015,000; Sunday, over 1,500,000 


Chicago Tribune 


The Wolds Gealest Newspaper 


CHICAGO TRIBUNE’S 
Selective Area Advertising Plan 


The Selective Area Advertising Plan is 
offered so manufacturers can benefit still 
further from the Tribune’s Durable Goods 
Study among consumers and dealers... one 
of the most comprehensive analyses ever 
made of the rich Chicago Market. 


To learn how this pian fits your own 
specific needs, contact the nearest Tribune 
representative as shown below. 

19) 
No other advertising plan gives your dealers such prom- 
inent identification . . . none is tailored for such quick 
results as the Tribune’s Selective Area Advertising 
Plan. And no medium penetrates the Great Chicago 
Market like the Tribune. Tribune rates per line per 
100,000 circulation are among the lowest in America. 


A. W. DREIER, CHICAGO TRIBUNE 
810 Tribune Tower, Chicago 11 


E. P. STRUHSACKER, CHICAGO TRIBUNE 
220 E. 42nd St., New York City 17 


FITZPATRICK & CHAMBERLIN 
155 Montgomery St., San Francisco 4 


W. E. BATES, CHICAGO TRIBUNE 
Penobscot Building, Detroit 26 


MEMBER: AMERICAN NEWSPAPER ADVERTISING NETWORK, INC., FIRST 3 MARKETS GROUP, AND METROPOLITAN SUNDAY NEWSPAPERS, INC. 
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mmy Hatlo 


LZ, GENTLEMEN DO NOT 
COME INTO OUR DINING 
ROOM UNLESS THEY 
ARE PROPERLY CLOTHED./ 
I MUST ASK YOU TO 
PUT ON YOUR COAT 
AND TIE! x 


A 


4 


a“ 
* “TATURKES SYNDICATE In WOKLD RIGHTS RESERVE 


FOOT’? WHAT ABOUT THE 

DAMES ? ONE SNEEZE AN 
THAT FREAK JUST WAL 
ING IN WOULD BE 


YG YEH.PUT ON YOUR COAT 
CHUM. YOULL LOVE THE 
A LUNCH SPECIAL TODAY 
\ PEPPER POT SOUP AND 
? HOT TAMALES | 


an, 
Me g 


READY FOR THE 
BATHTUB:-- 


PANTS ON. ALL THE 
WOMENS’ WEAR IN THIS 
JOINT PUT TOGETHER 
WOULDNT WEIGH AS 
MUCH AS MY TI! 


» 


f 


THEYVE GOT ALL SORTS 
OF CONDITIONS AT 
POISON IVY LODGE BUT 
AiR. CONDITIONING, 


Thamy te R WERNER LEDERER, 
80 FRANKLIN ST. 
BLOOMFIELD NEw JERSEY 
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It’s Time To SELL Again! 


NUFACTURING DIVISION 


ROCKWELL ‘MANUFACTURING COMPANY 
— a FREEPORT, ILLINOIS 
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Once Again It’s Time 
To Study Instalment 
Selling Fundamentals 


a of the troubles of this dizzy age are traced, by some wide 
ranging philosophers, to a breakdown in the power of the) 
Church over the people. 

Although this date has never been cited in print before, to our 
knowledge, some of the most profound ecclesiastical pundits of our eta 
seem to agree that the year 1910 marks the beginning of that sharp 
toboggan-slide toward nonentity in the affairs of men which the Church 


_undeniably has experienced during the last few decades. 


Beginning then, scholarly priests and protestant ecclesiasts tell us, 
the Church lost control over its People. 


Since that time, just two methods of mass control have appeared to 


enterprise system). 


Are you surprised by number (2)? Does it seem to be a nom 
sequitor? Then ponder this initially outlandish concept for a moment: 


The acquisition of wanted and needed high-cost items which have 
great long-term social and utilitarian value (such as homes, automobiles, | 
refrigerators, and cleaning devices) via the instalment selling method may 
become, for the wage-earner, a form of discipline. 


Rarely acknowledged as a social factor of prime importance in our 
current “godless’”” age, this new discipline is attuned to the harsh 
materialism of Our Times. It makes the time-payment buyer save money, 
and it spurs him to work harder. 


Unconsciously and unexpectedly, the necessity of meeting monthly 
time payments has served—somewhat as the Church used to serve—as 4 
means of inducing regularity, sobriety, hewing to the line, hard wotk, 
and self-discipline on the part of millions of “the people.” 


So much for the philosophy of the subject. Let’s agree that time 
payments are socially valuable. So what? Well... . 


The Specialty Dealer wants to know how he can engage in af 
instalment-selling business at a profit. 


And well he might, too. After all, he can’t afford to be a Charitable 
Institution. What's in it for him? Okay, here’s the pitch: 


Instalment selling is a method of introducing home appliances into 
households which need them most, but which seldom have $100 in the 
bank. It’s a way of forcing breadwinners to save in advance. And its 
a manner of substituting for beer-garden checks and torn-up race-trad 
stubs permanent possessions of real value. 


The phenomenon of Our Age is the tremendous increase in casi 
income of the Working Man and his so-called ‘“‘dependents.” instead 
of the head-of-the-household working 30 weeks out of the year, for 4 
$28-wage—as he did before World War Il—at least three members 
his family now may be getting an average $55-per-week all the year-round 
That 600% increase in cash income gives the average “labor” family # 
lot of extra dough to throw around. 


This typical family’s rent hasn’t increased much, although i's food 
bills have jumped sky-high. Nor has its insurance or tax costs pyremided ; 
So it has new savings (unspent money) which can be tapped to provide 
a better and easier life for long-suffering “Mom.” Her dirty work 
be eased through the purchase of labor-saving home appliances. 


Time payments are the answer to the problem of diverting ircr 
family earnings into higher-living-standards channels. They put 0% — 
refrigerators, home freezers, ranges, washers, yes and air condition | 
into the homes of workingmen—when specialty salesmen are alert " 
their opportunities. 


Hired credit, then, becomes a positively beneficial and beniga soci! 
influence during inflationary times. 


be effective: (1) militant and inexorably-directed class consciousness 7 
(‘‘fascism” or “communism” ) which amounts to Slavery; and—hang onto — 
| your hats, boys!—(2) time payments (an adjunct of democracy’s private 
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Nashville Half-Year 
Sales of Appliances 
F:tablish New Record 


» ASHVILLE, Tenn. — Record 
preking sales of refrigerators, elec- 
tric ranges, electric water heaters, 
an home freezers were recorded dur- 
ing the first half of 1947 by local 
desiers, W. D. Hall, sales promotion 
manager of the Nashville Electric 
Service, has reported. 

Sales of these four appliances 
totcied $1,616,095 as compared with 
$622,510 for the first six months of 
last year, equaling a 257% increase, 
he said. The increase in number of 
units moved is even more striking, 
he added. 

A comparative table of appliances 
sold and installed on the utility’s 
lines follows: 

First Half of 1947 


Dollar 
Volume 


First Half of 1946 
Dollar 
Units Volume 


Appliance Units 


930 $232,500 


Petition Fails to Stop 
Retail Selling by Utility 


CHEYENNE, Wyo. — A petition 
signed by 16 local home appliance 
dealers and asking that the Cheyenne 
Light, Fuel & Power Co. be pro- 
hibited from engaging in the retail- 
ing of refrigerators, washers, and 
other home appliances, was turned 
down by the city council when it 
granted a 25-year franchise to the 
public utility early in September. 

The appliance dealers requested 
that the franchise contain a clause 
to force the utility out of the retail 
appliance business within the city, 
but Mayor John J. McInerney de- 
clared he felt the petition had no 
bearing on the matter of the fran- 
chise and that he could see no reason 
for the city to tie in such a stipula- 
tion with the franchise. 

“The city has no right to prohibit 
anyone from entering into any busi- 
ness he likes,” stated the mayor, 
“providing he complies with city 
ordinances.” 


The petition stated, in part: “We 


feel very earnestly that the light 
company should not be permitted to 
engage in retail business in Cheyenne. 
The tendency throughout the country 
is for utilities of this character to 
sell their service to the public and 
withdraw from the merchandising 
field. . . . We do feel, however, that 
a retail store operated by them is 
not in the best interests of the public, 
and in granting the new franchise, 
the council would do well in denying 
them the right to sell merchandise at 
retail. There are enough dealers of 
that nature in Cheyenne at the 
present time and surely the light 
company is in a position to devote its 
full time and energies to the sale of 
power and gas...” 


4 Set Up Forem Distributors 
As New Outlet In Buffalo 


BUFFALO — Forem Distributors, 
Inc. has been organized here to serve 
as a wholesale outlet for electrical 
appliances and radios. The firm was 
organized by William F., Charles V., 
and Robert Mubschauer and Frank 
McCarthy. 


Appliance Demonstration 
Techniques To Be Covered 
In Hunter College Course 


NEW YORK CITY —A 15-weeks 
course in ‘Demonstration Tech- 
niques for Electrical Appliances” 
will be presented this Fall term by 
the Evening and Extension Division 
plans for a state-wide conference. 
of Hunter College here, in cooperation 
with the Electrical Women’s Round 
Table, Inc. 

Experts like Grace Deibig of the 
Westinghouse Home Economics In- 
stitute; Elizabeth Woody, Director of 
General Electric’s Consumers In- 
stitute; Irene Muntz of the Rochester 
Gas & Electric Corp.; Verna Miller, 
Home Economics Director of Frigid- 
aire; Helen Smith of Syracuse Uni- 
versity; Madge Dilts, Director of the 
Hoover Home Institute; Honore 
O’Brien, Consumer Education Direc- 
tor for the S. C. Johnson Co.; Mary 
Pickett, of the Ironite Corp.; Florence 
Carhart of Proctor Electric Co.; 
Marjorie Wardman of the Long 


Island Lighting Co.; and Florence 
Hanford of the Philadelphia Electric 
Co. will discuss techniques for 
demonstrating washing machines, 
ironers, ranges, refrigeration equip- 
ment, floor polishers and waxers, 
vacuum cleaners and small appli- 
ances. 

The John Robert Powers School 
will advise on requisites of per- 
sonality and good grooming. The 
coordinator of the course is Ruth 
Gaffney of Farm Journal. 


Dept. Store Sales Continve 
To Run Below 1946 Figures 


WASHINGTON, D. C.—An average 
decline of 2% was noted in depart- 
ment store sales for the week ending 
Aug. 30 as compared with a corre- 
sponding week last year, by the Fed- 
eral Reserve Board. 

Only Federal Reserve districts re- 
porting gains were Dallas (3%) and 
San Francisco (7%). 

The 2% drop compared with a 5% 
loss the previous week-and with a 
4% decline for the four weeks end- 
ing Aug. 30. 


Refrigerators 3,284 


Ranges 2,543 
Water heaters 2,038 


572,175 960 216,000 


183,420 1,839 165,510 
Home freezers 158 39,500 34 8,500 
Total 8,023 $1,696,095 3,763 $622,510 

For the fiscal year ending June 30, 
1947, Mr. Hall reported, 5,737 refrig- 
erators, 4,846 ranges, 4,279 water 
heaters, and 254 home freezers were 
sold for a total of $2,973,210. 

“As impressive as this sales in- 
crease may seem, the local demand 
for major electrical appliances is far 
from being satisfied,” Mr. Hall said. 


he | Wisconsin NERA Holds 
ou |) First Meeting Sept. 24 


harp WASHINGTON, D. C.—The first 
urch state meeting of National Electrical 
Retailers Association officers and 
members in Wisconsin will be held in 
| Milwaukee on Wednesday, Sept. 24 to 
* discuss issues of a state-wide nature 
which require attention and activa- 
dt tion, according to C. C. Simpson, 
' managing director. 
Ness Dinner has been scheduled for 6 
onto p.m. at Forest Keller’s on North 11th 
5 St., to be followed by a business 
ivatt |) meeting in Sternewirk Hall at 
7:30 p.m., states Norman K. Brahm- 
stedt, Wisconsin field director for 
non: NERA. 
ent: Paul Kees, Kees Appliance Co., 
Madison, past national president of 
have the association, will make a presenta- 
yiles, tion of state problems of electrical! 
ma retailers, and State Chairman Julius 
y E. Kovach, Paramount Good House- 
keeping Shop, Racine, will introduce 
“a plans for a state-wide conference. 
yarsh 
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Atlantic City’s Hotel 
Distinction 


Content Planned and Designed for Your Every 
ort . . . assuring you absolute Rest and 
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Refinement. + amid an Atmosphere of 

nets F Ventitulty Furnished Rooms . . . Ocean Front 
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t t0 ater Baths + Culsine Unsurpassed. 
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TAG miniature r 


resists externa 


You can check equipment performance easily 
and accurately with. this handy instrument, 
which was developed to resist external shocks 
and vibration. Small in size but big in perform- 
ance, it gives you a permanent temperature 
record on a 4% inch easy-to-read chart. A real 
help in service work, weighing only 32 pounds, 
and for use in cold-storage compartments of 
trucks, railway cars and frozen food cabinets. 
Write for illustrated literature. 


C. J. TAGliabue Mfg. Co. 
684 Park Ave., Brooklyn, N. Y. 


METR 


REFRIGERATOR CO. 44-3rd Ave., New York 3, ° 
A Continuous Reliable Source of Supply 


Field Report 


What are dealers, distributors, servicemen, and the others on the 
industry’s front lines thinking about today? These “Field Re- 
ports”—extremely popular in prewar days—now give NEws readers 
the latest ideas of the men closest to the all-important consumer. 


Ohio Dealer Notes That Appliance Sales Decrease 
Sharply When Shortages Shut Local Factories 


By C. Dale Mericle 


WARREN, Ohio—‘We still aren’t 
getting enough merchandise, espe- 
cially refrigerators,” complains 
Howard Chinnock, who manages the 
appliance department of the Griswold 
Co. department store here. 

“Refrigerator deliveries are run- 
ning three months behind our orders. 
This is particularly true of the big 
9-cu. ft. model with the freezer 
across the top,” he explained. 

The Griswold appliance depart- 
ment is located in a separate store 
on S. Park Ave. here, and includes 
a large radio and phonograph record 
department. 

A Kelvinator dealership, the firm 
also handles the Deepfreeze line of 
home freezers; Tappan, Magic Chef, 
and Hardwick gas ranges; Bendix, 
Thor, and Easy weshers, ironers, and 
dryers; Youngstown kitchen equip- 
ment, Duotherm space heaters, and 
Kaiser dishwashers. 

While noting the big demand for 
9-ft. refrigerators, Mr. Chinnock said 
that the 7-ft. models are still the 
most popular of the whole Kelvinator 
line. 


LOCKER PLANT OPERATORS! 


Put this Star Salesman of Frozen 
Foods to work for your business 


FREEZER 


Selling Philco Freezers is not only a profitable 


frozen foods they take home .. . 


business for locker plants—it’s a natural! It pro- 
vides customers with a handy “out-locker” for the 


encourages fre- 


quent serving of frozen foods. Customers are more 
sold on having a locker, more eager to use it, and 
better able to buy from you in quantity! For more 
information about this great plus profit opportunity, 
write today to: Philco, Philadelphia 34, Pa. 


“The big freezer shelf of the 9-ft. 
model . probably creates a lot of 
the interest shown in this size. The 
average person apparently forgets 
that he can store a lot of frozen foods 
in the standard evaporator.” 

“So far in 1947 we’ve sold 10 or 
12 Kelvinator freezers and five or 
six of the Deepfreeze models. 

‘We haven’t done much promotion 
work on freezers or other appliances, 
but we’re going to try some advertis- 


are bound to affect our sales. 

“When we accept advance orders 
for appliances, we always require a 
payment with the order,” continued 
Mr. Chinnock. “It’s not a large 
payment—$5 or $10 usually. 

“We do that to insure that all the 
orders on our books are genuine, 
Of course, it doesn’t keep customerg 
from placing orders elsewhere, but if 
they should obtain delivery from 
some other dealer before our orer 
comes through, they come back to 
us immediately for a refund. 


“Naturally, we’d prefer that they 
buy from us and leave their or<er 
and deposit with us. But we cheer- 
fully refund their money and en- 
courage them to come back in the 
future. This way, too, we know 
immediately when an order las 
ceased to be genuine and we can pull 
it from the files.” 

At the present time, one young 
man is being trained for an eventual 
selling job. 

“He’s learning the hard way, too,” 
adds the appliance manager. “We 
have him doing all the heavy, dirty 
work in our department. He’s crat- 


Howard Chinnock (right), manager of Griswold's appliance department in Warren, Ohio, 
talks up a freezer for two prospects. 


ing on freezers in the near future. 

“One thing about advertising, 
though—if you advertise, people think 
you have enough appliances on hand 
for immediate delivery, and that we 
don’t have. So we’d rather wait 
until we have plenty of appliances 
before we start promoting them.” 

In contrast to the backlog of re- 
frigerator orders, the Griswold appli- 
ance department is now “breaking 
even” on washers, says Mr. Chinnock. 
Deliveries are just about equal to the 
demand. 


“Advance orders aren’t coming in 
quite so fast now, but we don’t be- 
lieve the public is waiting for prices 
to go down. Instead, we think they 
merely want to save up a little more 
money before they place an order. 


“Also, whenever a big local manu- 
facturing plant shuts down because 
it lacks materials for production, 
our orders drop off. These layoffs 


ing and uncrating appliances, moving 
them around, and the like. We want 
him to know the whole story from 
the outside crate to the inner work- 
ings of the machine. I believe he'll 
make a better salesman than if we 
merely kept him on the floor doing 
nothing except selling.” 

An important sales item in the 
Griswold appliance department is the 
complete kitchen, adds Mr. Chinnock. 
The firm does not, however, under- 
take to handle the actual remodeling 
work of a kitchen when extensive 
alterations to the building itself are 
involved, but it will undertake to 
supply workmen for the less _ in- 
volved jobs, he said. 

Usual practice is for the Griswold 
firm to send out a man to the cus- 
tomer’s home where he takes meas- 
urements and works up a suggested 
remodeling plan. Then the customer 
contracts with others for the altera- 
tion work. 


The STANDARD Reference Manual 


on REFRIGERATORS and FREEZERS 


wew (947-1945 


GENERAL ELECTRIC 


* Arranged and indexed for quick 
reference. 


EDITION 


@More than 1150 photographs 
@ More than 3300 model specifica:ions 
@ Authentic trade-in valuations for al! 


¢ All appraisals have been revised to 
retiect current market factors. 


Use the Standard Manual 
to identify and evaluate every 
refrigerator and freezer accurately. 


household refrigerators marketed since 1924. 


@ Operating data on 
Merchandising, Promotion, Reconditioning 


Bookbound in washable green cloth—320 pages. Pocket Size—434”" x 614’". Price— $6.0 
NOTE — A limited quantity of current (1946) edition still available for immediate live: 


— 
= 


+ talalabalalalalelehslslelelellatatetatele tate tetetatalateaalalelelelatalelalalellelalaialeielaletelelele i ateelieniel 
: STANDARD REFRIGERATOR TRADE-IN MANUAL CO. 503 w. 43rd St., N.Y. 18, N.Y. 
& Please enter my order for_____copies of 1947-1948 Manual @ $6.00 each. 

Please send me at o opies of 1946 Manual @ $5.00 each. 

NAME 

STREET ADDRESS. 

CITY. ZONE_ STATE 


Check or Money Order enclosed [] 


Bill us per enclosed purchase order (] 
(We pay postage on prepaid orders.) 
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Packing House’s Automatic Equipment 


the Salematic quick-freezer, which 


manager, founded the packing com- 
pany in 1939, started quick freezing 
remodeled the 
plant in 1946, and installed a Sale- 
matic quick freezer in March of this 
year. Now, in a building containing 
5,508 sq. ft. of floor space, animals 
are slaughtered, processed, frozen, 
and packaged with the latest equip- 


The quick freezer, manufactured 
by Salem Engineering Co., holds 4 
tons of meat when completely loaded. 
Operated by push-button controls, 
the equipment consists of a series of 
in an oval-shaped 
drive through a refrigerated area. 
Each of 10 racks carries 18 aluminum 


QUICK-FREEZER HAS ONE DOOR 


All products enter or leave the 
freezer through a single door. Air 
seals keep warm air out and cold air 


All mechanical equipment except 
the compressor stays in the refrig- 
where temperatures 
range from -15° to -20° F. There- 
fore, packing company employes do 
not have to enter the cold room. 

Other refrigerated sections include 
the chill room, where animals are 
cooled for 48 hours at a temperature 
of 34° F.; the processing room, where 
a 50° F. temperature is maintained 
to help insure product quality and 
avoid discoloration of the meat; and 
the zero storage room, where the 
temperature is -5° F. The processing 
room was refrigerated by Salem 


Steaks, ground beef, and pork 
sausage, marketed under the “Chief 
Brand” label, are the specialties of 
Wyandot Packing. Ground beef and 
pork sausage are packed in con- 
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equipment, manufactured by the Salem Engineering Co. On the left, 
_ trays of meat are being loaded into 
Ve has a capacity of 4 tons. At the right are the storage rooms where the 
ty temperature is -50° F. Operation is said to be automatic. 
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Salem Quick-Freezer with 4-Ton Capacity 
Controlled by Push Buttons in Wyandot Plant 
WYANDOT, Ohio— An automati- 
cally operated quick freezer, a re- 
frigerated processing room, fluores- operations in 1943, 
cent and ultra-violet ray lights, and 
glass block windows are among fea- 
tures which combine to make Wyan- 
dot Packing House in this central 
Ohio town one of the newest plants 
of its type. 
J. E. Morris, president and general _ ment. 
racks traveling 
trays. 
* 
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SELF-CONTAINE ; 4 

REFRIGERATION SYSTEM ° 
EQUIPPED WITH BLOWER an | 


COLL AND RECOMATIC 
DEFROST OR WITH SHARP 
REEZING EQUIPMENT. 


REFRIGERATION ENGINEERING CORP. 
24 MARKET STREET PHILADELPHIA 3, PA. 


venient, easy-to-handle one or 10-Ib. 
packages, while the steaks—uniform 
in size and weight—are packed six 
to a 1-lb. package. 

Some of the ground beef, before 
freezing, is placed in the patty ma- 
chine where 300 lbs. of patties are 
formed an hour. Then the patties 
are placed on trays in the freezer 
and left there for an hour. The 10- 
lb. cartons take seven hours for a 
solid freeze. 


SULFUR DIOXIDE 
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See Your 
ANSUL WHOLESALER 


These Ansul Refriger- 
ants have a long rec- 
ord for DRYNESS, 
PURITY and DE- 
PENDABILITY. You 
will like Ansul’s 
friendly service. 


*REG. U.S. PAT. OFF, 


ANSU 


CHEMICAL COMPANY 


REFRIGERATION DIVISION 
MARINETTE, WISCONSIN 


Distributors for Kinetic's “Freon-11,” “Freon-12,” 


“Freon-21," “Freon-22” and ‘Freon-113” 


Water Boosts Efficiency, 
Harvard Test Indicates 


CAMBRIDGE, Mass.—When a man 
drinks sufficient water to replace that 
lost through sweating and other 
means, he can maintain an efficient 
level of work. When he does not get 
enough water to do this, his efficiency 
is impaired. 

These facts were demonstrated in 
a test conducted at Harvard univer- 
sity here and reported by the drink- 
ing water cooler division of the 
Refrigeration Equipment Manufac- 
turers Association. 

In the Harvard test, athletes cov- 
ered a 16-mile course under three 
different conditions. 

One was not given any water. His 
body temperature rose steadily and 
at the end of the course he was very 
tired and inefficient. 


A second was given sufficient water 
to satisfy thirst but not enough to 
replace loss. His body temperature 
remained constantly low for 13 miles. 
Then it rose and his efficiency was 
impaired. 

The third was given sufficient 
water to equal his sweat loss. His 
body temperature remained very low 
for this type of work and at the end 
of the course he said he could easily 
go on all day. 


Los Angeles Firm Opens 


LOS ANGELES—Paramount Heat- 
ing & Air Conditioning Co. is the 
firm name under which Frank G. 
Barrios has published a certificate 
that he is now conducting business 
in Los Angeles at 921% Hilton Court. 
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With the Condenser Unit con- 
veniently placed for quick access, 
servicing of the dependable QUIC- 
FREZ—Pioneer of Farm Locker 
Plants—is always an easy task. 


© 4 Roomy Storage Compartments for 75% 
greater convenience. 


© 12% Cu. Ft. Capacity—storing up to 600 
Ibs. of meat. 


© Welded Steel Cabinet construction, with 5 
inches of Glasswool insulation. 


© Moisture-proof Sealing—preserves cabinet 


insulation. 


© Low First Cost—economical daily operation. 
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~EQUIPMENT FOR SALE 


Air conditioning units consisting of 2 hp 

Bishop-Babcock Compressor Body made 

for B & B by Servel Refrigerator Co. 

116” X 24” Kramer Double row con- 
denser. 

13%” X 14” heavy duty receiver with 
safety plug and test cock with approxi- 
mately 5 Ibs. of. “Freon.” 

1 Detroit Lubricator 2 ton Expansion valve. 

1 Peerless Thermac evaporator blower unit 
cooler 12” X 24” X 6”. 

10 ft. each of 5” and 12” tubing with 
vibrator eliminator attached. 

Compressor body base attachable to auto- 
mobile motors. 

Also 60 other items including bolts, nuts, 
bases, and brackets. 

These units were built for Chrysler Corp. 
to condition their Chrysler cars. 

All the above equipment is new. Cost 
approximately $300.00. Prices $70.00 
F,O.B. 

These units are knocked down in shipping 
crates weighing approximately 200 Ibs. 


GEORGE SPECTOR 


CA 5125 
675 Gratiot Ave., Detroit, Michigan 


HOMAS TRUCK 
of Heckul | 


Thomas Western Pattern 
trucks are suited to general 
purpose use. Engineered 
or easy handling and 
balance so that truck 
will do maximum 
amount of work with 
minimum effort. Easy 
rolling — strong sturdy 
construction — perfect 
balance. Hyatt bearings. 
Bevel steel nose blade 
Thomas also makes 
many other types of 2 
and 4-wheel _ trucks. 
Write for catalog MC. 
THOMAS TRUCK & CASTER CO. 
4769 Mississippi River, Keokuk, Iowa 


What the Dealer Selling Freezers 
Should Know About Using Them 


First In a Series By One Who Helped ‘Pioneer’ Freezers 


I have had a freezer box in my 
own home in practical and everyday 
use for over 20 years. In fact, there 
are probably some among you who 
can verify this fact, having had 
meals in my home many years ago 
consisting of foods frozen in my own 
freezer. 

I have always enjoyed hunting 
more than anything else in the way 
of recreation, and, until recently, 
went hunting at every opportunity 
and on the slightest excuse. Any of 
you who have hunted much and 
driven from 20 to 100 miles every 
time probably agree with me that 
every duck you get costs from $15 
to $40 apiece, everything considered. 

I have a very wonderful wife but 
she is quite conservative and always 
said that if I am going to spend 
money going hunting, I certainly am 
going to eat the game when I get 
home with it. So, in order to keep 
on hunting, I had to find some satis- 
factory way of disposing of the game 
—if and when fortunate enough to 
get any. 

When I would come home with 
more ducks than we could eat right 
away, I thought I was quite a big- 
shot when I would go trotting down 
in the next block and give one of my 
neighbors a brace of ducks. However, 
I received quite a shock to my pride 
one day when I happened to look out 
and see my neighbor going across the 
street from his house trying to give 


them away again. His wife wouldn’t 
pick them EITHER. 

About this time, I read an article 
in the paper that they had dug up, 
over in Siberia, one of these pre- 
historic animals—a dinosaur, I think 
they called it—that they estimated 
had been frozen for 3,000 years, yet 
the flesh was perfectly preserved and 
edible just as though it had been 
killed that day. 

This set me to thinking about the 
possibilities of freezing my game and, 
being an impulsive sort of a bird, the 
more I thought of it the more I 
decided to try it. 

At that time, I was in the employ 
of one of the large refrigeration com- 
panies and borrowed (with or with- 
out their consent) one of their evapo- 
rator coils which I took to one of 
the showcase and fixture houses here 
in Los Angeles and had them build 
an insulated cabinet around the same. 

I then borrowed one of the com- 
pany’s compressors which I connected 
to this coil with proper regulating 
valves. After getting it to running 
properly, I took several ducks which 
had been drawn but not picked—and 
please make a note of this fact—and 
placed them in the center of the 
evaporator where they froze abso- 
lutely solid. 

Well, so far so good. The ducks 
were frozen and everything looked 
lovely. 


Finally, after considerable length 
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COLD has designed ive cabinets to offer 


the most attractive display of frozen foods 


possible ...the best point-of-sale advertise- 


ment for increasing sales. There is no trick 
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30 INDIVIDUAL UNITS TO 
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VALUE 
SALES 
PROFIT 


MODEL 112 DBL (illustrated) Dis- 
play Back Freezer Approximately 
22 cubic feet or 775 lbs. capacity 


Length 64”, Width 30". Height 53”. 


2Clear 100%, Vision Lucite Sliding 
Doors. Display back has full view mir- 
ror, Flourescent lighting. and price 
card rack. 


ae. Finish: Exterior, all natural polished 


a. metal or natural top with white 
7 sides made of Stainless steel 
* and 3 S-aluminum. 


5“ of fibre glass and vermiculite insu- 
lation.Finger-tip thermostatic control. 
Automatic Expansion valve. Heavy 
duty commercial type condensing 
unit. 110-220 volt 50 or 60 cycle single 
phase. Refrigerant Freon. Adjustable 
cabinet dividers. 


Write today for fur- 
ther details on how to 
handle the profitable 
ULTRA-COLD line 


about the subject. 


Editor’s Note: This is the first of a series of articles by Mr. 
McIntire, who claims to have had a home freezer in use in his 
own home “at least as long as anyone else, if not longer.” 
well known in California and other parts of the West, where he 
represents the Yorkville Paper Co., for the enthusiasm he generates 
in both selling and owning a home freezer. 


Approaching the subject of the home freezer not as an engineer 
or as a laboratory technician, but as one who has had years of 
practical experience with the operation of freezers, Mr. McIntire 
has much valuable advice to offer those who know that the best 
step in selling the home freezer is to find out all there is to know 


Mr. MclIntire’s articles are protected by his own copyright, 
and any re-publication without special permission is forbidden. 


He is 


of time, the good wife kept saying 
to me, “When are you going to eat 
those ducks?” 

“Oh, I’ll get around to it one of 
these days.” 

Now the truth was, 
AFRAID TO EAT THEM. 

Finally, she delivered an ultimatum 
that I either eat the ducks or get 
that contraption off the service porch, 
which was already too crowded. 


The First Duck Dinner 


Fortunately, I had a friend here 
in the city who was a chemist and 
I thought he might come to my 
rescue. I called him up and discussed 
the matter with him, with the result 
that he told me to bring one of the 
ducks to his laboratory and he'd see 
what he could find out. After exam- 
ining one of the ducks, he pronounced 
them perfectly fresh and edible. 

I didn’t tell the Missus about this 
but came home one evening and made 
the declaration that we had better 
have duck for dinner the next day. 
So she picked them, dressed them 
nicely, baked them with a goodly 
supply of wild rice, put them on the 
table, and we sat down to eat. 

Well, I started out with some 
bread and butter. I kept looking at 
her and wondering why she didn’t 
start eating some duck, and I noticed 
she was eyeing me pretty much in 
the same fashion. Neither of us had 
very much confidence yet in spite of 
my friend’s analysis. 

However, I finally took some duck 
on my plate and commenced eating. 
I ate more of the wild rice, however, 
than the duck. 

After dinner, I sat around listening 
to the radio expecting every minute 
to break out into a cold sweat and 
a large stomach ache—or whatever 
it is you get when you have ptomaine 


I WAS 


poisoning. However, nothing hap. 
pened and everything turned out fine. 


This worked so well that I de. 


veloped quite a stunt! I would get 
ducks, geese, dove, quail, and what- 
ever game I was fortunate enough 
to secure, put them in a freezer cabi- 
net, and invite some of the boys in 
to have an all-around game dinner, 


I would explain to them after the | 


meal that the birds they had just 
eaten had been frozen for a long 
period of time. 

The game experiment proved so 
successful that we started the freez- 
ing of other foods, particularly meat. 
However, while the ducks came out 
perfectly—sweet and _ tender—the 
meats such as steaks, etc., would be 
dried out, flavorless, and very tough. 


Learn About ‘Dehydration’ 


It was about this time that we 
discovered the fact that in freezing 
we dehydrated the food, taking out 
its flavor, breaking down the cells, 
giving it a very poor taste, and mak- 
ing it tough. 

In the case of the ducks, this had 
not happened inasmuch as we had 
not picked them. Being covered very 
heavily not only with feathers but 
also an under layer of down, they 
therefore were very well packaged 
and did not dehydrate or dry out to 
any great extent. 


We then tried putting the meat in © 
fruit jars and securing the lid tightly © 
In this manner, we | 


on the rubbers. 
had very much better success. 


We kept trying more and more q 
foods, different methods of packing ~ 
them and on and on through the © 


years until the freezer has become, 
without question, a “must” in our 
home. 
This first freezer had approxi- 
(Continued on next page) 


HUMID AIR 
EVAPORATORS 


oo 


“Recold” water defrost humid air ‘eveporators present an 


unusual but dependable method of defrosting by using ordi- 
nary tap water. It assures complete defrosting of any temper- 
ature below freezing in less than five minutes without any 


product warm-up. 


An ideal coil for any type of low temperature application or 
installation, it is particularly adaptable for ice cream hard- 
ening rooms or for frozen food walk-in refrigerators or stor- 


age rooms. 


Only “Recold” or their authorized licensees can provide the 


water defrost coil because it is fully protected by U.S. patents. 
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REFRIGERATION 
ENGINEERING, INC. 


— 7250 East Slauson Avenue, Los Angeles 22, Calif. 
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To Keep Until Needed—the Home Freezer Way 


Much of the “pioneering” of home freezers came about because sportsmen, such as 
the one here bringing home some birds for storage in a HarderFreez cabinet, wanted 
to preserve their kill. Mr. McIntire, one of the pioneer promoters of the use of home 
freezers, tells how some of the early “home experiments" in the freezing of fish and 


game led to 


increased knowledge and better practices in 


the use of freezers. 


What You Should Know About Freezers-- 


(Continued from preceding page) 


mately 2 cu. ft. of capacity. We 
later sold this and bought a two-hole 
ice cream cabinet, which soon became 
too small. We sold it and purchased 
a four-hole ice cream cabinet, which 
became inadequate in the course of 
a couple of years. We traded it off 
and bought a six-hole ice cream cabi- 
net, and so on until today we have 
approximately 32 cu. ft. of frozen 
food cabinet and storage. 

Just before the beginning of the 
war, I moved down on my ranch near 
Escondido and when the war finally 
arrived together with its meat ration- 
ing, I began raising most of my own 
meat. 

At this time we encountered a very 
serious problem of getting the proper 
materials with which to wrap and 
package various foods. I walked Los 
Angeles for days and days trying to 
find waxed papers, cellophane, car- 
tons, or whatever I could get. 

And it began to dawn on me that 
there was a tremendous future in the 
home freezer and locker plant busi- 
ness. And I also knew from experi- 
ence that the question of proper 
packaging and securing of materials 
was going to be a very big factor 
in the business. 

I had been loafing more or less for 
quite a while and decided to investi- 
gate food packaging materials as a 
business. After writing to a great 
many companies and talking to many 
here in Los Angeles, I finally got in 
touch with Yorkville Paper Co. 


Testing Packaging Material 


As a result, they sent me out a 
supply of their materials which I 
proceeded to go to work on in a very 
serious fashion, testing them as to 
their value so far as preventing 
dehydrating of foods in freezer boxes. 

You may be interested in how you 
») test material for its value for frozen 
= food packaging. 

} My method was, for instance with 
» Meat, to secure a side of beef or a 
| Whole beef—as it happened, I was 

raising most of my own beef at that 
» time-and after having the same 

Slaughtered and cured the proper 

length of time, we would eat certain 

cuts; for instance, some of the T- 

bones to determine the quality of the 

meat before freezing. 

Then we would wrap say two T- 
bones in one kind of material; two 
im another; two in cellophane, and 
SO on. These would be immediately 
ee on very delicate scales, 
eqpen in the freezer box, and frozen, 
he exact weight having been marked 
on each package. 

. After they had remained in the 
» *eezer box for a certain number of 

» Veeks, we would take them out of 


are filled with the juice of the meat, 
etc. 

It is well to know at this point 
that the relative humidity in a freezer 
cabinet is zero at practically all 
times. That is, there is no moisture 
at all in the air within the freezer 
cabinet due to the fact that as soon 
as any moisture enters the cabinet, 
or is released from a poorly wrapped 
package of food, it immediately goes 
to the walls of the cabinet or the 
coils as the case may be, and freezes 
there. And, no matter how much 
enters or is re-released in the cabinet, 
this process continues with the result 
that the air, as I say, is absolutely 


dry. 


Why Packaging Is Necessary 


The relative humidity or amount 
of moisture in the package of foods 
such as meats, vegetables, berries, 
etc., is extremely high for the reason 
I just told you. So you can readily 
see that there is a tremendous pull 
by this dry air to draw out the 
moisture in the food packages. 
Therefore, the necessity of proper 
packaging of any food to be frozen. 

Now, let’s go back to our food 
cells and see what happens when 
they are dehydrated. 

Imagine for a moment that these 
cells are very minute toy balloons 
inflated very tightly with moisture 
and, just as toy balloons would be 
under such circumstances, they are 
very tender and full of the juices 
which contain the flavor of your food. 
When dehydration takes place, we 
actually puncture all of these little 
cells and start extracting the juices 
from them, letting them break down 
into a flabby condition. 

If you were to release all the 
moisture out of a toy balloon, as you 
know, it becomes a flabby mass and 
can hardly be cut with a knife or 
punctured with a lead pencil, for 
instance. And that is just what 
happens to your food. All of the 
millions of cells breaking down and 
their moisture, or flavor, is extracted 
and they become flabby; or, in other 
words, your food becomes tough and 
flavorless. Therefore, I again repeat 
the necessity of using proper mate- 
rials and doing a proper job of wrap- 
ping of any foods to be frozen, if 
you expect them to be good and 
palatable when taken out of the 
freezer. 

After testing materials for over a 
period of two years and having satis- 
fied myself as to what good packag- 
ing materials consisted of, I decided 
to sell frozen food packaging. 

Of course, in this sales work, I 
went into the salesrooms of many 
manufacturers, dealers, and distribu- 
tors who were then making and sell- 
ing freezer cabinets or preparing to 


and our period of rationing, there 
was a tremendous desire on the part 
of the public built up for a freezer. 
The public believed that if they had 
a freezer box they could secure some 
meat in one way or another and 
therefore have a plentiful supply dur- 
ing the rationing period. 


And during this period, ice cream 
cabinets, beer coolers—in fact, most 
anything—was being converted into 
freezer boxes and they would sell 
very readily for the reasons I just 
mentioned. 

But let me tell you, the seller’s 
market we have talked about 
is pretty well a thing of the past 
right now and buyers will have to 
be shown a GOOD REASON for buy- 
ing anything from now on. There- 
fore, let me urge you all to build up 
a need. story, or reason why 
people should buy a freezer box, be- 
cause I can assure you that they are 


not going to buy them just for the 
sake of keeping meat alone. You 
are going to have to give them more 
reasons than that. 

How many of you remember the 
old stories we used to pound into our 
refrigerator salesmen about the prog- 
ress of the preservation of food? 

Remember how we told them that 
cellars, wells, caves, and springs 
were used to keep food cool? Re- 
member how we told them that the 
reason that America was discovered 
was that Columbus was hunting a 
short-cut to the Indies to bring back 
spice to Europe with which to pre- 
serve foods? Remember the stories 
we told them how Lord Bacon, I 
believe it was, stuffed a fowl with 
snow and found that he could keep 
it many days in that fashion? 

How we discussed with them the 
cutting of ice from the mill pond 
and storing it away in the ice house, 


and that as we said then, “Now we 
have the mechanical refrigerator 
which can be put right in the home.” 
Then we told them all the things we 
could do with the mechanical refrig- 
erator, or imbued into their minds a 
real desire for a refrigerator. 
Remember how they used to tell 
you, just as they are doing now with 
freezer boxes, that they had no place 
in the home to put a refrigerator; 
but just as soon as we created a real 
desire on their part for a refriger- 
ator, they found a place to put it? 
Now, here we are with another big 
step in man’s constant search for 
methods of preserving foods and yet 
leaning back on our oars just ex- 
pecting people to come and take 
freezers from us. No, we have got 
to go back and build up a “Need 
Story,” build up a DESIRE in the 
mind of the prospect for a freezer. 


(To Be Continued) 


Wilson “ ZEROSAFE” 
Model FF-15 Farm Freezer 
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MEE (WILSON “ZEROSAFE” FREEZERS 
ARE TIME-TESTED 


WILSON “ZEROSAFE” REACH-IN FARM FREEZERS ARE YEARS AHEAD 


Since 1939 enthusiastic users of Wilson ‘‘ZEROSAFE” Freezers have 
acclaimed the Wilson-pioneered features of front-opening conven 
ience, adequate sizes, real usability and long, efficient life. 

Now brought to the peak of its development as a truly great farm and 
home freezer, the ““ZEROSAFE” combines all the great TIME-TESTED 
Wilson features in ten new models ranging from 15 cu. ft. to 120 cu. 
ft. in capacity, finished in the gleaming beauty of white baked-on 
enamel, ready to win new thousands of life-long ““ZEROSAFE” friends. 
If your merchandising plans include the selling-and- servicing of a 
complete line of modern freezers that are outstanding in quality and | 
leadership, let’s exchange information today. Address Desk 11. 


~ WILSON REFRIGERATION, INC. 


SMYRNA 
DELAWARE 


EVEN 1F YOU TIE IT 
IN A KNOT... 


Why Bundyweld* Nickel makes 
better beverage tubing 


SERS of Bundyweld Nickel 

Tubing find maximum resist- 
ance to denting, collapsing or burst- 
ing—even when their application 
calls for complicated bends and 
turns. 


Two things make this possible: 
First, the unique double-wall con- 
struction of Bundyweld; Second, 
the inherent strength of nickel. 


And that isn’t all. This strength 
makes possible manufacture of 
Bundyweld Nickel Tubing in lighter 
gauges which are equal in strength 
to thicker walled tubing of other 
metals. 


Here’s what Bundyweld process 


® Stronger, because it’s double-walled 


® Easier to form; it's strong, yet ductile 


And here are advantages 
nickel adds: 
® Longer life because of the well- 


known corrosion-resistant properties 
of nickel 


® Strong, because nickel itself is strong 

© Purity-protecting, as attested by 
world-wide use of nickel in bever- 
age and food processing equipment 

® Easy to clean, with any ordinary 
cleaning compound or fluid. 


Write today for complete details. B U N DY 


BUNDYWELD RETAINS 
TUBULAR STRUCTURE 


= A 


These photographs illustrate, top to ‘bottom, 
successive steps in drawing a length of Bundy- 
weld Nickel Tubing into a tight knot. They 
demonstrate the strength and ductility imparted 


by the Bundyweld method of manufacturing. 


TUBING 


@ the box and wei 

a ‘ gh them. The differ- do so, and I was actually astounded S . ; : 
a thee in weight of each package, if at how little most of them knew of does for this tubing: Bundy Tubing Company, Detroit * * 

Oe of a was any, told the exact amount the real uses and needs for a freezer © Faster cooling, through thinner walls 14, Michigan. ENGINEERED TO YOUR EXPECTATIONS 

+ ehydration or loss of moisture box or the necessity of packaging Core. &S pat Orr. ® C 


“ had taken place. 
mea a you dehydrate foods, you 
All — here is what happens. 
what oods are made up of cells, or 
Snens ae be very minute vacant 
it Were they not filled with juice. 
: they Br strawberries, for instance, 
it j € full of strawberry juice. If 
S carrots, they are filled with 


properly, what materials to use, and 
how to wrap, and where to secure 
such materials. 

I found that the great percentage 
of them and their sales force were 
still imbued with the idea that people 
were going to take freezer boxes 
away from them just as fast as they 
could be manufactured. 

I grant you that during the war 


BUNDY TUBING DISTRIBUTORS AND REPRESENTATIVES — BUNDYWELD NICKEL AND MONEL TUBING: 


Seer ans SAREE AOD. PACIFIC METALS CO., LTD. J. M. TULL METAL & SUPPLY CO. WHITEHEAD METAL PROD. CO., INC. oo 
; aes LOS ANGELES 21, 1400 S. ALAMEDA ST. ATLANTA 3, 285 MARIETTA ST. GAA TIMORE 19, 600 We. ORTH Ave 


EAGLE METALS CO. SAN FRANCISCO 10, 3100 19TH ST. 
SEATTLE 4, 3628 E. MARGINAL WAY WILLIAMS AND CO., INC. SOSTON 20, 28) ALBANY SF... 
PORTLAND §, ORE., 307 NEW FLIEDNER STEEL SALES CORP. as CAMBRIDGE, MASS, 
BLDG. CHICAGO 88, 9988 S. PULASKI ROAD CINCINNATI 14, 1921-1927 DUNLAP ST. BUFFALO 2, 254 COURT ST. 
METAL Goops CORP. DETROIT 10, 5151 WESSON AVE. CLEVELAND 14, 3700-3716 PERKINS AVE. NEWARK 5, 205 FRELINGHUYSEN AVE. ; 
DALLAS 9, 6211 CEDAR SPRINGS ROAD INDIANAPOLIS 2, 1916 NO. MERIDIAN ST. COLUMBUS 15, 31 NORTH GRANT AVE. NEW YORK 14, 303 WEST 10TH ST 
HOUSTON 1, 16 DRENNAN MILWAUKEE 4, 647 W. VIRGINIA ST. PITTSBURGH 12, 901-937 PENNSYLVANIA PHILADELPHIA 40, 1955-75 HUNTING PARK p= SR 
MINNEAPOLIS 15, 529 S. 7TH ST. AVE., N.S. AVE. as . 
TOLEDO 2, 650 E. WOODRUFF AVE. SYRACUSE 2, 242 W. WASHINGTON ST 


NEW ORLEANS 13, 432-438 JULIA ST. 
TULSA 3, 302 NO. BOSTON ST. 


Trot juice. And if it is meat, they 


ST. LOUIS 10, 4565 MC REE AVE. 
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SUPPLY 
GRILLES 


IMMEDIATE DELIVERY... 
IN ALL HEIGHT AND WIDTH COMBINATIONS 


Alton Grilles give you even distribution, uniform velocity, minimized resistance and 
noise elimination. Attractively designed units that harmonize with modern construc- 
tion . . . tough all-metal welded casings for flush mounting in wall or duct. Each 
“tear drop'' designed blade, individually adjustable for 4-way direction control. 

“Specially designed for Refrigerated Air Conditioning” 


WRITE TODAY FOR COMPLETE INFORMATION FOLDER AND PRICES 


ALTON MANUFACTURING CO. 
Cooling and Ventilating E. 


1192 ROSS AVENUE -¢ 


=e tae = i ie 
PHONE RIVERSIDE 3491 


DALLAS 2, TEKAS . 


FPEROMMMME MU000 COMM ROME 


From internal engineering to external finish, every factor in 
Larkin refrigeration products is flawless in execution. The same 
constructive ability which originated patented Cross Fin Coils 
also produces Humi-Temp Forced Convection Units — Bare Tube 
and Zinc Fused Steel Plate Coils — Air 
Conditioning Units—Instantaneous Wa- 
THE ter Coolers—Evaporative Condensers— 
and other high-grade items demanded 
in the commercial and industrial refrig- 
eration field. 


FOOD SUPPLY ‘ 
mae T @ AG WM) 519 MEMORIAL DRIVE+S-E~ 
wi ih ll) ATLANTA « GEORGIA 


by James J. LaSalvia 


Editor’s Note: In this instalment, the author, a veteran air 
conditioning engineer continues his practical discussion of air 
conditioning design and application problems by describing various 
methods of achieving both cooling and dehumidifying and outlining 


refrigeration storage systems. 


He points out both the advantages and disadvantages of this 
type of air conditioning system and indicates its most likely 


applications. 
figure a typical storage system. 


The next instalment will show how to design and 


Refrigeration (Cont.) 


COOLING AND DEHUMIDIFYING 


Cooling and dehumidifying may 
be accomplished by the following 
methods: 

A. By mechanical means. 
pressor. ) 

1. Direct expansion coils in air 
stream. 

2. Cold water coils 
stream. 

3. With a combination of cold 
water pre-cooling coils and direct ex- 
pansion cooling placed so that the 
air will pass through the water pre- 
cooling coils first and the direct 
expansion cooling coils last. 

4. By the use of an air washer, 
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Job After Job Calls for Heating aad Cooling eee 


GET THE CONTRACT FOR 2o0ZZ...WITH TRANE PRODUCTS 


Job after job now calls for both heating and cooling. 
Since the functions are so closely allied, often being 
accomplished with much of the same equipment, heat- 
ing and air conditioning must be considered together. 


Architects, engineers, and owners prefer a minimum 
of contracts and responsibilities — so the contractor 
who can bid on the whole job has a much greater 
chance of getting it. The contractor who cannot bid 
on the whole job may likely lose it to one who can. 


Heating and air conditioning are so closely related, 
from figuring the job through installing it, that it 
is only logical for the contractor to grow with the 
industry by combining heating and air conditioning. 
In this way, the contractor has peak business the year 


around, and is assured of a steadily increasing market ditioning. 


in remodeling and modernization work, as well as in 
new construction. Just as the contractor needs both 
heating and air conditioning to make his service com- 
plete, the heating and air conditioning industries need 
additional contractors so that they can expand to 
meet the enormous demand. 


Trane is the ideal source of supply for the independent 
contractor who combines heating and air condition- 
ing. The complete Trane line includes every neces- 
sary product for entire heating and air conditioning 
systems — giving the contractor the undivided re- 
sponsibility of one manufacturer. Trane field engi- 
neers in 85 field offices are constantly available for 
help and advice in any phase of heating and air con- 


ke te or 


Manufacturing 


Engineers of 


HEATING -AND AIR CONDITIONING | 


SORE OORT ee meee oe a | 


Equi ment 


for 7. 


where cold water is sprayed in the 
air stream. 

5. By the use of an air washer, 
where direct expansion coils are 
placed in the washer in the air 
stream. 

6. By the use of a storage system, 
where water is cooled and _ then 
sprayed in an air washer in the air 
stream, or the cold water is circu- 
lated in the water coils where the air 
passes through. 

B. With cold well water, where the 
water is passed through water coils 
or sprayed in an air washer. For 
comfort cooling this water should be 
lower than 58° F. 

C. With ice systems, by melting ice 


in a tank and pumping the cold 


water through water coils or spray- 
ing in an air washer. 
D. By steam ejector system. 


REFRIGERATION STORAGE 


The refrigeration storage system or 
the hold-over system, as it is some- 
times called, consists of a compressor 
unit to store up cold water and some 
ice in a storage tank during the 
hours of the day or night when the 
space is or is not being air condi- 
tioned and using the cold _ stored 
water upon the demand of the air 
conditioner. 

With this method a compressor 
smaller than that in the conventional 
system can be used, but it will have 
to operate a longer period of time. 
If possible, according to type of space 
to be air conditioned, the operation 
of the compressor may be entirely at 
night, thereby keeping it off the cus- 
tomer’s daily peak load. 

Operating the compressor at night, 
or any time that it doesn’t increase 
the peak electrical load to the cus- 
tomer over what he used before 
installing air conditioning, would pro- 
vide a better load factor. 

The reason why this system is not 
used more frequently is that the air 
conditioning manufacturers who have 
sold and installed practically all of 
the air conditioning systems to date 
have not actively promoted its use. 

Not all jobs are adapted to the 


storage principle, and if used it mugt 
represent some kind of a saving tp 
the customer. Such saving usually 
occurs in the operating cost. In this 
type of a system the first cost ig 
practically the same as the conven. 
tional type. 


ADVANTAGES OF THE 
STORAGE SYSTEM 


The advantages of the storage sys. 
tems are as follows: 
1. Low initial electrical cost. 


2. Off-peak operation to offset Dos. 
sible installation of new or larger — 


transformers. 

38. Higher power factor on cus. 
tomer’s line. 

4. Electrical demand charges can 


be cut considerably when they are © 


high. 


DISADVANTAGES OF THE 
STORAGE SYSTEM 


There is really only one disadvan. 
tage to this type of a system, and 
that is the large amount of space 
required for the storage tank and 
recirculating pump. 


SITUATIONS BEST SUITED TO 
THE STORAGE SYSTEM 


In general, the storage system is 
most applicable to establishments 
with the following situations: 

1. Where sufficient space can be 
had to locate storage tank and circu- 
lating pump. 

2. Where the air conditioning sys- 
tem is to be operated on an average 
of seven hours per day of maximum 
cooling load or less. 


3. Where the increase in maximum 
billing demand is small. 

The type of establishments which 
will best fit the above situations are 
neighborhood theaters, churches, and 
funeral parlors. 


TYPE OF STORAGE SYSTEM 


The principle which the author is 
discussing, is the method of cooling 
water in a tank to 35° F. and allow- 
ing some ice to form on the evapora- 
tor coils, water being the principal 
cooling factor. It is intended to keep 
the suction temperature or pressure 
of the compressor as high as possible 
in order to get the most work done 
for each horsepower of the motor 


ALL STAR PERFORMANCE 


BACKED BY 30 YEARS EXPERIENCE 


@ DEPENDABLE SERVICE 

@ RUGGED CONSTRUCTION 
@ ECONOMICAL OPERATION 
GENERAL REFRIGERATION DIVISION 


Yates-American Machine Co., Beloit, Wis. 
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Emphasizing ‘Investment’ Angle In Food 
Freezer Sales Encourages Acceptance 


Mr. and Mrs. Victor Zuckerman 
of Howard Furniture, Detroit, 
Whiting freezer dealership, get 


“All it takes,” he observed, “is 
salesmanship, faith in your product, 
and the push necessary to get the 
story to the people.” 

People today are not holding back 
from buying because they don’t have 
the money, he declared, pointing out 
that there has never been so little 
unemployment and so much purchas- 
ing power. 

There is no fear factor involved in 
selling freezers today and it can be 


Locker Plant Stresses 
Customer Satisfaction 


MOORHEAD, Minn. — Claimed to 
be one of the most modern frozen 
food locker plants in the Midwest, 
the 575 locker Moorhead Locker 
Service was opened here recently. 


Providing a complete freezing and 


The locker room, maintained at 
0° F., contains 575 lockers arranged 
in tiers of six. Four of the lockers 
in each tier are of the drawer type. 
The other two are of the door type. 

The curing room, with a capacity 
of 8,500 pounds, features shelves 
made of cypress wood to eliminate 
odor contamination. 

Ed Arnberg, who owns the plant 
in partnership with his son Eugene 
and R. W. Rasmus, declared that he 


Coe Sere. Sane 20" proved that freezers will pay for processing service for Red River has set up separate preparation and 

- ar a ee een, themselves, the dealers heard. Valley farmers and stock raisers, the freezing rooms for wild game and 
108- vice president of Whiting’s Re- Mr. Seiler reviewed some of the plant consists of retail sales, locker, fowl so that they will not take on 
4 frigeration Division, and Cylde “push” being put behind the Whiting freezing, chill, curing, and offal the flavors of other meats processed 


Buck (right), general manager 

of Peninsular Distributing Co., 

following a sales meeting for 
dealers in Detroit. 


DETROIT — Dealers who attempt 


50 to 100 residents of a dealer’s town 
or area are invited to a frozen food 


freezer in the way of advertising, 
including the “Queen for a Day” 
radio show on which a Whiting 
freezer is given away each Friday. 
J. H. (Jack) Ryall, general sales 
manager of Peninsular Distributing 
Co., acted as chairman of the meeting. 


rooms. It employs Kramer “Thermo- 
bank” units and York equipment. 

The chill room and offal cooler are 
kept at 35° F. The freezing room, 
equipped with Dole plates, is held at 
-20° F. It has a daily capacity of 
2,500 pounds of food. 


at the plant. 

As an additional service to cus- 
tomers, Mr. Arnberg keeps a record 
of each customer’s likes and dislikes, 
such as what size packages he 
prefers and how he likes his steaks 
and chops cut. 


o— 


an- to sell food freezers merely as “appli- a eer 

and ances” are apt to find themselves dinner meeting staged jointly by the CHECK WITH Designed for Dependability 

ace “up against a stone wall,” Howard dealer, distributor personnel, and a K, —— ARRAN 

und ote, vice president of Whiting representative and home economist CNCO FI RST be ‘® Precision manufacturing methods, 
Corp.’s refrigeration division, advised from the factory. embracing the most modern pro- 
a group of Detroit area dealers and He added that factory representa- duction equipment and methods, 

‘0 others last week. tives will remain in a dealer’s area ere Ranco’s contributions to de 


Mr. Roberts spoke in the Detroit 
Leland hotel at a dinner meeting 
sponsored jointly by Whiting and 
Peninsular Distributing Co., Detroit, 


to lay a foundation for freezer sales 
and will not move on until the pro- 
gram clicks. 

While outlining major features of 


pendable refrigeration control per- 
formance. In_ selecting Ranco 
Refrigeration Controls, you're join- 
ing the leaders—manufacturers 


Whiting distributor. Advertising, the Whiting food freezer, Mr. Roberts 
merchandising, and sales plans for announced that the company is con- and service men—who know that 
_ the Whiting freezer were outlined verting its 12-cu. ft. unit into a Ranco Controls are designed for 

during the meeting attended by about 17-cu. ft. unit and the 4%-cu. ft. dependability. 
ys- 100 persons. model into a 7-cu. ft. model merely 
- “Let's not sell food freezers,” Mr. by changing the insulation. He said Ask your wholesaler for complete details, or write direct to Ranco Inc. We're ready to serve you. 
= Roberts proposed. “Let’s sell an in- the enlarged-capacity freezers would 

yestment.” sag pic ot nee — “4 KG Ly) ae 
um He described the food freezer (a n emphasizing tha ing is in QGICO YC, World’s Largest Manufacturers of REFRIGERATI 

term he prefers to “farm and home the freezer business to stay, the 'e lod g GERATION CONTROLS 
ich freezer’) as “the best and safest’ Whiting executive reported that the COLUMBUS 1, OHIO “ 
are investment a householder can make. number of freezer manufacturers had 
ind That’s the way it should be sold, he dropped from a postwcr high of 414 

stressed—by accenting the big re- to a present total of 38. There are 

turns in terms of money, food, and only 13 production lines in the United 3 
A time saved. States devoted to food freezer pro- 3 7000 ‘ 
is But, Mr. Roberts warned, when a duction, he declared. 19 B80 af 

i i 1k 
ing dealer talks economy he will be up He had noted earlier in his ta 
We against another stone wall unless he that he feels the term “farm and r La st 
ra- has the figures to prove his case. home freezer” is a misnomer and | h | d a Co m pr esso 
pal Further, the dealers were cau- — food freezer” is more appro- H Ww Long snou WILL L AST! 
ep tioned, it will make little difference er ah > “= fe) WEARING PARTS 
ure how many times the story is told if - he . CR bi had G AS THE laceable, and 
not freezing farms and homes. AS LON rts are rep 

ble freezers are not demonstrated. To Mr. Robert det on the s, all wearing pa ecis! on-honed to 
yne do this properly, he suggested, there eee eee eee CHNACKE. Compressors, round and pr orator. 
' pe Siete. platform by A. Walter Seiler, presi- In S linder Sleeves——9 from the evaP 
or are two “absolute requisites’: d STEEL Cy ool vapor tr 
is : dent of The Cramer-Krasselt Co., the hardene oled by the ¢ 
—_ 1. A dealer must display frozen advertising agency. icro-in ch finish—are co 
=" in the freezer, and . Mr. Seiler told the dealers the ' " oS 

- He must take a freezer home  jnfant (less than 10 years old) food c re es 1 

and live out of it himself, so he will freezer industry is now at the begin- sj wu rerwn 3 a dpi pec gui es osiieiges 

know firsthand what it’s all about ning of the high-profit stage. He said 

and thereby be able to impart his more freezers were sold last year of EF RIGERANT-COOLED i 

enthusiasm to others. than washers in 1926. - 

Demonstration, it was indicated, is He acknowledged that selling freez- a ss 
the keystone of Whiting’s merchan- __ ers is “no pushover.” But, he stressed, a ‘i ie 

dising program. Under this program, iit can be done. ‘a ssure Lon Li te a n d Econo y 2 
___.--£% 7 Good | 
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sttlenttou 


HERE’S ANOTHER 
GOOD FIGURE! » 


SCHNACKE COMPLETE 
CONDENSING UNITS 


Complete Condensing Units 
Have Many Advanced Features 


The Refrigerant-cooled, replaceable Steel Cylinder Sleeves 
assure cool operation and greater resistance to heat and wear, 
which increases pumping capacity. In addition, SCHNACKE Com- 
pressors offer these advanced engineering features: 


FORCE FEED LUBRICATION 


All SCHNACKE Compressors are equipped with positive rotary 
pumps which force oil to shaft seal, bearings, and all moving parts. 


Illustrated above is the F-C Model, with ca- 


pacity from 10 H.P. low temperature to 25 H.P. 
Air Conditioning. T-C Models range from 5 H.P. 
low temperature to 15 H.P.—A.C. The Con- 
denser is ASME approved, fin tube, cleanable 
type, mounted in sturdy base. Water control 
valve and pressure controls installed. 


€ 
Ss 


ALL VITAL SERVICE PARTS ARE 
INTERCHANGEABLE IN ALL MODELS 


The Standardization of vital service parts on all SCHNACKE 
Compressors and Complete Condensing Units means interchange- 
ability of pistons, rods, piston rings, bearings, seals, valves, valve 
assemblies, refrigerant-cooled cylinder sleeves, and many smaller 
parts, reducing service stock requirements, and promoting effi- 
cient, and economical service. 


OTHER ADVANCED FEATURES: 


All SCHNACKE Compressors have balanced forged crankshafts, 
individual cylinder liquid relief, individual cylinder valve cage 
assemblies, built-in suction strainers, sealed crankcase, balanced 


¢ 


PATENTED | 
e PIONEER FLUID DE 
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PER POUND OF REFRIGERANT 
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gure based on pint quantities. Only 
Ghtly higher for smaller quantities. 


TRADE PRICES 
THAWZONE is packed in convenient 
size containers. 


' 02. container. Treats 8 Ibs. of 
refrigerant ......... sesccscces® Oi 


4 oz. container. Treats 32 Ibs. of 


pr. Tigerant KOcnebheweeeneseees $ 3.00 pressure shaft seal, insert-type bearings, water or alr cooled 
int container. Treats 128 Ibs. of heads, and all machining is done to close tolerances and high 
oo MR RR apenas 0.00 ; , ‘ , 


finish to assure smooth operation and lasting efficiency. 


ALSO MAKERS OF 


Complete engineering data will be mailed promptly upon request 
Evansville, 


| HIGHSIDE CHEMICALS CO. 


36 vhs BO SPS Tie 2 Seek aN agt nc: #3 Ba) Tat 
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to SCHNACKE, INC., 1016 East Columbia St., Indiana. 


SCHNACKE COMPRESSORS 


Illustrated above is the E Model, ranging from 
20 H.P. low temperature to 50 H.P. Air Condi- 
tioning. There are 29 models covering the full 


-= jrange of high and low temperatures from 5 
to 50 H.P. 
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If your past record will stand a rigid investigation, an unusually attractive 
position awaits you. Remuneration in excess of $9,000 yearly. 


Box 2497, Air Conditioning & Refrigeration News 


EQUIPPED WITH “. 


ry) 


Patented Step-On-Lift 
Capacity 1000 Lbs. « 


YANSLHOIL GNV ¥Y 


ZUMBROTA ° 


coils in particular. 


Intimate contact with jobbers and manufacturers— 


Kast. 
30-45 years old. 
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Are You Looking for An Easy Way to Handle 
Stoves, Refrigerators and Freezers? 


Solve Your Problem with the New 


ROLL-OR-KARI DUAL TRUCKS 


Folding Handles 
Shipping Weight 40 Lbs. 


WRITE TODAY « PRICE $35.00 F. O. B. 


THE ROLL-OR-KARI CO. 


MANUFACTURERS 
MINNESOTA 


SALES ENGINEER WANTED 


We require a man with the following qualifications: 
Thorough knowledge commercial refrigeration and 


: The NEW Harry ter 
Scammer DEPENDABOOK No. 144 cs OUT! 


It's the Refrigeration Parts Catalog you can't 
afford to be without. Send for your copy 
TODAY, on YOUR letterhead, please. 


1728 SO. 
CHI 
134 LAFAYETTE 


Big Furniture Store To 
‘Concentrate’ Appliances 


HOUSTON, Tex.—Following com- 
pletion of remodeling now underway 
at Phoenix Furniture Co., one fourth 
of the entire first floor will be devoted 
to major and small home appliances, 
according to A. R. Freed, general 
manager. Heretofore, the appliances 
have been sold in various sections of 
the store. 

“We believe grouping all appli- 
ances in a single department will 
make it easier for the customer to 
see what she wants and will also 
facilitate the sales clerk’s work,” Mr. 
Freed says. Although most of the 
major appliances such as washing 
machines and electric refrigerators 
are still on the critical list, and the 
store still has customer waiting lists, 
Mr. Freed believes items ready for 
delivery will be sold more quickly if 
displayed in the natural flow of 
traffic through the store’s main en- 
trances, and that the customer can 
be served much better in the new 
location. 

Designed by J. R. Ramey, adver- 
tising manager for Phoenix, the new 
department will be of modern design 
in vivid decorator colors augmented 
by fluorescent lighting. Each item 
will be shown in a separate setting. 
Small appliances will be displayed 
on spiral shelves in small booths, 
acording to Mr. Freed. 


Kinney In Larger Quarters 


SAN DIEGO, Calif.—Kinney Bros. 
branch store, formerly located on 
India St. here, has moved to larger 
quarters at 446 W. Beech, according 
to an announcement. 


AN AVENUE 
MC ete, ILL. 
STREET 
Ew YORK 13, N- Y- 
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UNION 
PACIFIC 


Nebraska” 


One of a series of advertisements 
based on industrial opportunities 
in the states served by the Union 
Pacific Railroad. 


¥ 


LARGE SOURCE OF FARM PRODUCTS 
LEADER IN DAIRY PRODUCTS 


MAJOR LIVESTOCK PACKING AND 
PROCESSING CENTER 


AMPLE WATER SUPPLY 


NATURAL GAS, COAL, OIL AND 
ELECTRIC POWER 


RICH MINERAL DEPOSITS 
DIVERSIFIED INDUSTRIAL ACTIVITY 
STRATEGIC DISTRIBUTION LOCATION 
EXCELLENT RAIL TRANSPORTATION 
SKILLED, FAIR-MINDED LABOR 


ii engaged in the packing or 
processing of farm products find Nebraska 
a rich source of raw materials. Corn, 
grains, sugar beets, potatoes and other 
vegetables are grown in abundance. 


Omaha is a leading meat packing and 
poultry processing center. It frequently 
leads the nation in livestock receipts, is 
located in the world’s largest butter pro- 
ducing area, and houses the nation’s sec- 
ond largest industrial alcohol plant. 


In addition to agricultural activity, there 
is diversified industrial manufacturing 


~ dn 


UNION PACIFIC RAILROAD 


THE STRATEGIC MIDDLE ROUTE 


NO SALES OR INCOME TAX 


such as farm machinery, air conditioning 
equipment, fabricated steel, brick and tile. 


Nebraska has large mineral deposits; 
gypsum, salt, potash, sand, gravel, stone, 
etc. Natural gas, petroleum and coal are 
readily available. 


Of particular interest to industry is Ne- 
braska’s “pay-as-you-go” policy; no state 
sales, income or luxury taxes. It is a good 
place to work and live. 


x * * 


In Omaha are the headquarters of the 
Union Pacific Railroad which provides 
efficient, dependable transportation for 
shippers and travelers. 


2 Address Industrial Department, Union 
Pacific Railroad, Omaha 2, Nebraska, for 
information regarding industrial sites. 


This series of articles comprising ideas and principles for the small 
retail or manufacturing. business is written by James D. Woolf, who was 
for more than 20 years a vice president and director of J. Walter 


Thompson Co., one of the largest advertising agencies. 


Out of his 


experience embracing all types of advertising and merchandising ie 
brings his counsel to the small businessman who must plan his own 
advertising and promotional efforts. 


By James D. Woolf 


The Power of an Idea 


The advertising that is most effec- 
tive is the advertising to which 
“something new has been added.” 

But that “something new” must be 
something people want—something 
desirable—something that, at least 
most of the time, people haven’t been 
getting. 

Here’s a very simple example: The 
rest rooms in thousands of gas sta- 
tions, as everybody knows, are none 
too clean and little short of a na- 
tional disgrace. 

On a recent fishing trip in Colorado 
I drove past scores of country service 
stations, many of them sadly in need 
of a new coat of paint, which adver- 
tised their comfort facilities with 
signs, usually weather-beaten, which 
read either “REST ROOM,” or 
“TOILET.” 

Then we came upon a welcome ex- 
ception. This sparkling station, fresh 
with a coat of white paint, caught 
our eyes with a snowy white sign, 
at least five feet long, on which were 
painted three words in sky blue 
letters: “CLEAN Rest Room.” 

I talked with the owner. He had 
bought the station, a seedy and soiled 
affair, four months before. In that 
short period he had sold more gaso- 
line and oil than the old owner had 
sold in the entire previous year. 

Here you see the power of an 
idea—“CLEAN Rest Room.” When 
“something new has been added’— 
something people want—things begin 
to happen. 


GET YOURSELF AN IDEA 


Reader’s Digest tells about an 
Oregon hardwareman who spent $150 
fixing up a “Customer’s Room,” 
10x20, in the back of his store. His 
advertising suggested: ‘Don’t clutter 
up your home with a small paint job 
—bring it down here.” 

“Within a matter of days,” says the 
magazine, “he developed an Adult 
Work Center with men and women 
painting and repairing screens, furni- 


ture, knickknacks—-and buying scores 
of items suggested by their activities 
in the ‘repair shop’.” 

Here is another example of how an 
idea—something new and appealing— 
puts power into advertising. 

It seems to me that this idea could 
be adapted to other businesses. Take 
a retail shop, for example, dealing in 
supplies for amateur photographers. 
Why not a dark room, efficiently 
equipped, where the amateur could 
develop his negatives and make his 
prints—and also gossip about his 
hobby with other “bugs” ? 

What an advertising feature that 
would be! 

Would the shop thus lose work it 
might otherwise have had? Perhaps. 
But not much. It would have been 
home work in any event in many 
cases. And the patronage of new 
customers and increased sales of sup- 
plies could be tremendous. 


HOW ABOUT A “CUSTOMERS’ 
ROOM?” 


And why wouldn’t the same idea 
put lure into the advertising of the 
sporting goods dealer? 

Advertise a “Customers’ Room” 
fitted up with every needed tool and 
device for tying flies, painting and 
repairing plugs, and making minor 
repairs on guns, rods, reels, tennis 
rackets, golf clubs, and all the as- 
sorted paraphernalia the sportsman 
needs in the happy pursuit of his 
pastime. 

Add to that a few comfortable 
chairs—and you'll have a “Club” 
wherein the boys can spin their tall 
tales. I know of at least one sports- 


— 


crazy town where such a “Customerg’ 
Room” would be a sell-out. 


LAUNDRY HITS PAY DIRT 


In Tucson, is a laundry and dry 
cleaning firm, busted and in debt in 
1935, that is today valued at half a 
million dollars. 

What did it was advertising, publi- 
city and sales promotion to which 
“something new had been added.” 

As a dramatic demonstration of its 
skill, the laundry ironed two shirts 
and a blouse or dress out of each 
“rough dry” bundle free of charge, 
That was a new idea in Tucson, and 
it brought quick results. 

Constantly the advertising featured 
new ideas—and each was a new serv- 
ice, a first, in the community. The 
laundry was the first to repair zip- 
pers, the first to reweave invisibly 
moth and cigarette holes, the first to 
know how to clean leather jackets, 
the first to know how to block ten- 


gallon Stetsons, the first to make 
“Levi’s” look old and faded (very 
stylish!), the first to shine shoes and 
deliver them at your door, and the 
first in a dozen other things. 

The advertising brought sensational 
results because the laundry had 
something to say—about something 
that people wanted but had not been 
getting before. 


GIVE THEM A PLUS VALUE 


I know of one store dealing in 
office furniture, typewriters, station- 
ery, etc., which has found its ‘“Cus- 
tomers’ Room” an extremely success- 
ful advertising idea. 

This room is equipped with four 
typewriters, stationery, desk fountain 
pens, pencils, etc. The room is avail- 
able without charge to everybody, 
customers and non-customers alike, 
for whatever writing use they want 
to put it to. 

During any hour of the day five or 
six persons—salesmen, local business 
men, high school students, housewives 
—may be seen in this room typing 


away at the machines or writing 4 | 
the desks. Nearly everybody has an | 


important letter or paper to write 


now and then, and this store’s “Cus 4 


tomers’ Room” is a very real service 
to hundreds who have no typewriters 
of their own in their homes, offices 
and stores. 

It is plus values like this that put 
salesense in advertising. 


STUDY HUMAN NEEDS 


I can do no better than to repe#t 
what has been said in this place be 
fore. Think of your business in terms 
of what people want—and particu 
larly in terms of what they are not 
getting now. 

Conduct a little “Gallup poll” 
your town. Study your custome! 
and prospects, their problems, the! 
needs, their gripes. Maybe, for & 
ample, you are a _ building supply 
dealer. How can you make you 
service better? What can you say 
your advertising that will arou® 
interest ? 

I have heard of one building © 
ply dealer who never lets up 
hammering home his slogan— 
PROMISES ARE MADE TO 2 
KEPT.” He makes good on that 
never making a promise unless he & 
sure he can keep it. He is doing 
right. 7 

There is no mystery in advertisi"é 
It is really very simple. Have 80” 
thing the people want—and tell the™ 
about it. That’s salesense. 
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Refrigeration Problems 
And Their 


By P. B. Reed - 
7 For Service and Installation_Engineers 


Solution 


Manager, Refrigeration 
and Air Conditioning 
Division, Perfex Corp. 


is — 


" | Which Type of a 
‘Service Business? 


ers’ 
For the past few issues we have 
studied the subject of making a 
dry profit in the refrigeration installation 
t in and service business. We have been 


if a considering this subject on the sup- 

© position that it is an independent 
bli- business engaged exclusively in 
installation and service and that the 
' - only merchandise it sells consists in 
- yeplacement parts, refrigerant, belts, 
gaskets, tubing, fittings, and other 
installation material and even an 
occasional condensing unit or evapo- 
rator to replace one that is so old, 
worn, and obsolete that the customer 
is better off to buy a new one rather 
than to have the old one repaired at 
a cost that represents a very con- 
siderable part of that of the new unit. 


In the past the “independent” serv- 
ice company operated on that basis. 
In fact the word “independent” came 
to be used because he was not a 
dealer for any make or line of refrig- 
erating equipment. His business was 
strictly installation and _= service. 
Many service companies still operate 
on this “independent” basis. 


His business derives from three 
sources (1) Direct from the user, 
(2) Installation and service for one 
or more Dealers of refrigerating 
equipment, (3) As an authorized 
service agency for a Manufacturer. 


HOW THEY START 


Many very sizable companies who 
today have an annual volume of busi- 
ness running well into five figures, 
started as one man with an old car, 
a kit of tools, and as little as $50 
in cash, working out of his garage, 
but driven on by his determination 
to succeed and helped and encour- 


By hard work, long hours, good 
workmanship, fair and conscientious 
treatment of his customers, and a 
good business sense, he built up out 
of carefully saved and reinvested 
profits, an organization of five, 10, 
20, or more employes. 

Sometime on the way, he had to 
decide whether to continue as ex- 
clusively service or to take on some 
lines of equipment and operate as a 
dealer as well as an “independent” 
service company. <A few stayed ex- 
clusively service but most of them 
made the decision to actively mer- 
chandise as well as service. 


SERVICE AS AN OVERHEAD 
CARRIER 


Very few entirely dropped their 
service business for they found that 
it was a lifesaver to fall back on 
when, because of depression, war, or 
any local reason the merchandising 
end of the appliance business fell 
off badly. 


During the war, when there were 
no household refrigerators, nor air 
conditioning equipment, and very lit- 
tle commercial equipment for civilian 
use, their Service department was the 
only remaining source of revenue, 
the only thing that kept them in 
business. 


They lost many of their men, parts 
were difficult to get, and the obstacles 
to operating a business were mad- 
dening, yet they did manage not 
only to exist but actually to grow and 
prosper, while many straight dealer- 
ships unable to get merchandise to 
sell, and without any other source 
of revenue, floundered for awhile, 
and failed. 


Some dealerships, who before the 
war had maintained only a skeleton 
of service department just to install 
and service the equipment they 
themselves’ sold, expanded these 
service departments and rode through 


the war years on their’ service . 


ADVANTAGES OF CONTRACT 
SERVICE 
There are many dealers in house- 


hold refrigerators who know very 
little of the mechanical side of the 
business. To a lesser degree this is 
true of some dealers in commercial 
or air conditioning equipment. Un-, 
less they are big dealers, doing a 
large business that requires several 
installation and service engineers, 
and a Service Manager to supervise 
the service activities, the dealer must 
himself give that supervision. This 
diverts his time and effort from his 
more important activities, manage- 
ment of the business and selling the 
merchandise. 


service company for a fixed, flat 
amount on an agreed schedule rate. 
Or, even though the contract may 
call for time-and-material charges, 
the contractor’s billing to the dealer 
is the summed-up installation and/or 
service charge. 


The Dealer simply includes this 
charge with the direct cost of the 
merchandise, freight, and other direct 
costs and the difference between that 
total and his selling price is his 
Gross Profit. From this Gross 
Profit he can subtract his Overhead 
on a percentage basis applying to 
that sale and the remainder is his 
Profit Before Taxes. Taking from 
his Profit Before Taxes, the income 
tax applying to that sale, and also 
usually figured on a_ percentage 


basis, he has found at last his 
Net Profit. 
Contracting out his_ installation 


and service relieves the Dealer of the 
care, worry, and time in supervising 
the installation and service of the 
merchandise he sells and leaves him 
free to devote his entire energies 
to the overall management of his 
business and especially to selling, the 
backbone of this business. 


(To Be Continued) 
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Refrigeration and 
Air Conditioning Systems 
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Dial Thermometers 


xThe gauge with the 
Recalibrator 


Ask for this New 
Refrigeration Booklet 


JAS. P. MARSH CORP. 
2061 Southport Ave., Chicago 14, Ill. 
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So the comparatively small dealer, 
especially if he has no service back- 
ground or experience, may prefer to 
“farm out” or contract his installa- 
tion and service work to an in- 
dependent service company who will 
do his installation and free service 
for him on a flat-rate schedule of 
charges. 

Not only does this relieve the 
dealer of all the trouble and time 
spent in handling his own service, 
but contracting it out to a service 
contractor makes it easy for the 
dealer to know his installation and 
service costs. He contracts with the 
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REVERE 
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Founded by Paul Revere in 1801 
230 Park Avenue, New York 17, New York Sx 
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_ ‘Fortune’ Looks at Locker Plants 


Famed $1-a-Copy Magazine Traces Progress and Trials 
Of One Plant: Makes Predictions on the Future 


ATURDAY is the big day at the © 


locker plant. Housewives come 
in to take frozen chicken and peas 
and strawberries out of their lockers 
for Sunday dinner. Farmers, in town 
for the week’s trading, bring bushels 
of beans, or slaughtered steers or 
hogs to be frozen or smoked. 

The Arctic Locker System’s plant 
in York, Pa., is busy from seven in 
the morning until nine at night. The 
manager has five assistants to help 
him process the vegetables and fruit 
and meat brought for freezing, sell 
wrappings and cartons for home 
processing, load the two refrigerated 
trucks with commercially packed 
frozen food for delivery to stores and 
restaurants. 

One patron is urged to take a case 
of Dulany frozen baby limas while 
they last, and store them in his 
locker; another is advised not to buy 
a quarter of beef at present prices. 
The butcher cuts a loin of veal ac- 
cording to the owner’s specifications, 
wraps and stamps it, and puts it in 
the sharp-freeze room. 

One of the customers buys a dozen 
quart cartons to take home and fill 
with sliced apples. Another complains 
that the asparagus she froze last 
spring has a woody taste. “But my 
broccoli is wonderful. Getter than 
fresh.’”’ She shivers as she opens the 
heavy door of the zero-degree locker 
room. 

Similar things are going on at 
Arctic’s two smaller plants, and in 
every one of the other 8,700 locker 
plants in the U. S. 

The frozen-food locker industry is 
only about fifteen years old. It started 
slowly in the hard years of depres- 
sion, throve in the hoarding years of 


war. The approximately 8,700 plants 
will do about $100 million worth of 
business this year. In these plants 
are over four million individual lock- 
ers rented by some 3,500,000 families. 
And there is demand for more, un- 
fulfilled chiefly because of high build- 
ing costs and materials shortages. 
The industry’s “expectation” is 12,000 
to 15,000 plants by 1950. 

About 75% of the locker renters 
are farmers. Most of the others are 
small-town or suburban people who 
raise some of the meat, fruit, and 
vegetables they eat. Some of the 
non-farmers first rented lockers dur- 
ing the food-rationing years when a 
quarter of beef bought from a 
friendly farmer or on the black mar- 
ket meant the difference between 
eating meat and not eating it. Most 
people, however, rent lockers because 
they think frozen food is better than 
canned, cheaper than out-of-season 
fresh. 


How Building Costs Jumped 


Average building costs for com- 
plete plants have risen from around 
$32 a locker in 1937 to over $100 in 
some places, and operating a locker 
plant is not quite so simple as the 
advertisements make it sound. Many 
of the new owners who expect a 
25% return in the next few years are 
in for trouble. 

The Arctic Locker System illus- 
trates some of the difficulties as well 
as the benefits of owning a locker 
plant. Arctic’s owners, Velt Patter- 
son and Henry Pownall, started in 
the locker business with two great 
advantages. They were both engineers 
with years of experience in mechani- 
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“on the package does not tell the complete story. 


96 be shown. 


Show her the food in a GOODSELL SELF SERVICE FROZEN FOOD DISPLAYER. 


“and ‘triple gloss actually glorify the food in th 
|” Every feature of the GOODSELL DISPLAYER ud designed for active selling. 
Shoppers can reach all packages with ease The stainless steel or trans- 
parent sliding top can be removed during busy hours. Goodsell overhead 
- ediling protects the top layer of food from softening. 

ie The GOODSELL S. S. DISPLAYER is distinguished by the following features: 
ei Beautiful streamlined design. 2) cu, fi capacity, requiring very small floor 
'? area. Self contained refrigerating mathine. Adjustable dividers in storage 
~ compartment keep cobinet in order,’ All operating parts easily accessible. 


_ LOW OPERATING COSTS. ¥ 


¥ 


stage setting. 


Write today for descriptive circular. . 


GOODSELL CORPORATION 


- -- 1820 Flushing Avenue « Brooklyn 6, N.Y. 


Evergreen 7-4064 


cal refrigeration, and they had 
money. 

Eight years ago, they finished 
building their first plant—a neat, low, 
brick building on the edge of town 
with capacity for 625 lockers, a meat- 
processing room, a chill room, and a 
sharp-freeze room. The total cost, 
including land, was $18,833, or $30 
a locker. (To reproduce that plant 
today, they say, would cost more 
than $35,000.) 

The two engineers hired a butcher 
manager to run the plant; they an- 
nounced the grand opening in the 
local papers; and they sat back to 
wait for patrons to flock in to rent 
lockers. But the farmers in the area 
are for the most part stolid, conserv- 
ative Pennsylvania Dutchmen. They 
were used to canning their fruits and 
vegetables and cold-packing their 
meat at home. The Pfliegers and 
Finchbaughs and Holtzapples, the 
Plancks and Plitts and Pflaums of 
the rolling York County farms were 
not going to be lured into sending 
their food to a newfangled freezing 
plant instead of storing it in the cool 
cellars of their old stone houses. 

At the end of nine months Pownall 
and Patterson had rented just 72 of 
their lockers and almost all the rent- 
ers were their friends and neighbors. 
When they closed the books on Dec. 
31, 1939, they had a deficit. The next 
year was quite a bit busier and more 
lockers were rented, but there was 
still a deficit. The engineers’ dream 
of a profitable business began to look 
like a quick-frozen nightmare. 

After two discouraging first years 
for Arctic, the Pennsylvania Dutch- 
men’s resistance began to crack. 
Word got around from farm to farm 
that frozen peas and berries tasted 
better than canned, that processing 
and freezing beef and pork and lamb 
and poultry at the locker plant kept 
the qualities of fresh meat much 
better than cold packing. 

Farmers came in to pay down their 
$9 or $10 or $12 for a year’s locker 
rent. (All the lockers held 6 cu. ft.— 
between 150 and 200 pounds of meat 
—hbut the least accessible, nearest the 
ceiling, were cheaper. “These Dutch- 
men will always climb a ladder to 
save a dollar.”) Farmers’ wives came 
in for the booklets describing the 
preparation of fruits and vegetables 
for freezing. People in York—popu- 
lation 57,000—rented lockers and 
bought bulk food in season for pro- 
cessing and storing. Before the end 
of the third year all the lockers 
were rented and there was a waiting 
list. 

Patterson and Pownall had found 
that to run a locker plant they had 
to know something about the locker 
business as well as_ refrigeration. 
They expanded the York plant to 
include a pork-curing and lard-rend- 
ering room, a smokehouse, overflow 
storage space, and 325 more lockers. 
They built two new plants, in Gettys- 
burg and Red Lion. Altogether they 


tion within an industry. 


with Fortwne’s permission. 


Fortune is the “$1 a copy” sumptuously gotten up monthly 
magazine published by Time, Inc., with a wide circulation among 
businessmen and major business executives. 


It is famed in publishing circles for its comprehensive “survey 
stories” that cover current trends and practices in an entire indus- 
try, often by detailing the experiences of one company or organiza- 


Fortune for September has an article “FREEZER LOCKERS— — 
Four Million Frozen Food Lockers Hold a Better Diet For U. S. 
Farm Families and Home Gardeners” which turns the spotlight on 
the locker plant field. Excerpts from this article are published 


ee, 


operate 2,300 lockers now, with an 
invested capital of $130,000. 

In their best year, 1945, their oper- 
ating profit was $14,000, their net 
(after interest payments on the in- 
vestment) $8,600—a 6%% return. 
Last year, because of loss sales of 
inferior wartime inventories of com- 
mercial frozen food, the net was 
around $4,700. This year, for the 
same reason, it probably will be 
about the same, although gross in- 
come will be larger and they expect 
their margin on operating profit 
(which has never been higher than 
12%) to increase in the last half of 
the year. 


Meat, Poultry Most Important 


Meat and poultry are by far the 
most important locker-plant foods. 
They fill 90% of locker space. In 
earlier days most farmers did their 
own butchering and curing or 
pickling. Now many of them have 
lost the art, and rely on local slaugh- 
terhouses and cold storage—or on 
locker plants. Proper choice of 
packing-house meat by a good locker- 
plant butcher provides better steaks 
and chops and roasts than people 
can buy at any but the best and 
most expensive markets. 

The best cuts of the best beef, 
bought wholesale through the plant, 
would cost the locker renter about 


$1 a pound. The same quality at » 


retail, in a New York market, would 
be around $1.65. A choice lamb, 
wholesale, would cost about 55 cents 
a pound; the chops, retail, would be 
$1.10, leg of lamb 75 cents. 

The advantages of frozen fruits 
and vegetables include their avail- 
ability all year-round, as good in 
taste or almost as good as fresh, 
and the ease with which they are 
prepared for the table. It is impos- 
sible to figure comparative costs 
since most farmers’ wives don’t keep 
track of time spent in the labor of 
growing and processing their fruits 
and vegetables. 


Freezing vs. Canning 


It takes less time and work to 
prepare food for freezing than to can 
it. Undoubtedly canning is cheaper 
than freezing. Quart-size Mason jars 
cost 8 cents while quart-size contain- 
ers for frozen foods cost up to 6 
cents, but Mason jars can be used 
year after year; there is no process- 
ing charge to pay if the canning is 
done at home, no rent for storage 
space in pantry or cellar. 

But canned fruit and vegetables 
just don’t taste as good as frozen, 


except to the few who have a specig] 
liking for the flavor of canned peas, _ 


say, or peaches or berries. 
renter who makes constant use of 
her locker, who buys wholesale meat 
and fruits and vegetables in season, 
undoubtedly saves money. Most lock. 
er renters say they think they are 


A locker | 


saving money and they know they 


are eating better food. 
Arctic’s three plants handle a mil. 


lion packages for locker patrons © 


ate 


every year (not including commercia] © 
frozen food). Each pint of vegetables — 


or fruit, each cut of meat, requires 
several operations. 


If the patron | 


blanches and cools and packages her — 


own peas, all the plant attendant 
has to do is put the containers in 
the sharp-freeze room (-10°) for 10 
hours and move them into the pat- 
ron’s locker (0°). 


For these services the plant charges 
2 cents a pound. But 75% of the 
patrons bring their shelled peas or 
other vegetables to the plant for 
processing. The plant charges a 
processing fee—8.5 cents a pound for 
peas—which includes blanching, cool- 
ing, packaging, marking, sharp freez- 
ing, and handling.’ 

Asparagus, because it must be 
hand packed, is 9.5 cents a pound. 
Strawberries, which are packed in 
sugar syrup, are 10 cents. Complete 


(Concluded on next page) 


When 
AIRO CUSTOMERS 


Want 
RANCO CONTROLS 


They’re sure of rush service from 
complete, up-to-date stocks. 


AIRO ALSO STOCKS 
CUTLER-HAMMER e PENN 
MINNEAPOLIS-HONEYWELL 
WHITE-RODGERS e DETROIT 

CONTROLS 


And other leading makes of Air 
Conditioning and _ Refrigeration 
Parts—Tools—Supplies—Units 


WHOLESALE ONLY 


Request Catalog on 
Your Letterhead 


ie | 
| AIROSi PLY CO. 


SERVICE 2732 W. ASHLAND 
SHICAGO 14, ml 


OVERS THE NATION 
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In thousands of freezer cabinets, frozen food 
locker plants, sharp freeze shelf stacks and 
similar equipment all over the country 
Hubbell-Yoder Refrigeration Plates are doing 
the job better than it has ever been done 
before, and at a lower cost. They have 
established a new and vastly higher standard 
of operating efficiency and economy for 


_ THE YODER CO. Refrigeration Division 


5500 WALWORTH AVENUE + CLEVELAND 2, OHIO 
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IT’S MORE THAN JUST ANOTHER ‘Woleeea 
REFRIGERATION PLATE *@ja 


low temperoture refrigeration. They hove 
set up a new mark for all other freezing 
units to shoot at. 

That briefly, is what the Hubbell - Yoder 
system of Complete Surface Freezing meons 
when the chips are down. Would you like 
to know how it can be adapted to your 
requirements? Write; wire or phone. 
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‘Fortune’ Looks at Locker Plants-- 


‘Concluded from preceding page) 


processing of meat, after slaughter- 
in’, is 3 cents a pound. 

‘f a patron has more produce than 
his locker will hold, the attendant 
stores it ina 150-pound capacity con- 
tainer in the overflow storage room 
(aiso 0°) and records the date, 
amount, and kind of produce stored. 
Fo: this service, the patron is 
charged 50 cents a month for each 
box. Usually more than 200 of the 
vork plant’s 850 patrons are paying 
storage on overflow. 

The overflow service requires extra 
handling, extra bookkeeping, but it 
is a profitable department of the 
business. Its importance is empha- 
sized as a convenience for patrons 
who need only one locker for most 
of the year, and want additional 
space when they butcher a steer, for 
example, or bring in a particularly 
large supply of fruit. 

Most patrons don’t waste time in 
the locker room—it is too cold for 
-omf particularly on a hot day. 
Man, 2 woman in a cotton house 
dress complains of the cold, but 
unless she is ill attendants are not 
allowed to take time to get her food 
for her. In the beginning, Arctic 
provided coats and gloves, but women 
didn’t want to wear other people’s 
clothes and soon learned to bring 
their own, or to confine their com- 
plaints to shivers. 


comfort, 


Some New Types of Plants 


A few locker. plants have elaborate 
devices to eliminate discomfort to 
the patron. The Salematic is a 
series of tiers of six lockers that 
revolve on a movable tractor chain. 
When the patron pushes a button, the 
tier containing her locker comes to 
a door in the warm lobby. Another 
is the Polar Chest, in which tiers of 
lockers are sunk in a refrigerated 
cellar and hoisted up into a warm 
room by a crane. The drawbacks of 
both of these are their high initial 
costs and the expense of operation, 
and limited access to lockers keeps 
patrons waiting on crowded Satur- 
days. 

Still another new device is the 
Iceberg, a self-insulated, self-refrig- 
erated bank of lockers installed in a 
warm room (“It Freezes the Food, 
Not the People’’). 

More seriously inconvenient than 
the temperature of the locker room 
is the time it takes patrons to get 
to the plant. An answer to the incon- 
venience of location, for those who 
can afford it, is to install freezer 
cabinets at home and use them as 
storage space, at 0°, for a couple of 
weeks’ supply of food—not neces- 
sarily as units to sharp-freeze their 
own food. Some farmers who gave 
up their lockers after the war and 
bought home freezers have come 
back to re-rent lockers. They find it 
more satisfactory to have their food 
frozen at the plant, keeping their 
home cabinets merely for convenient 
storage. 

Last year Arctic’s gross income 
was $135,000. The biggest chunk 
($64,000) came from the sale of 
commercially packed frozen food. 
Locker rentals accounted for $27,000, 
processing charges for $19,000, meat 
Sales for $15,000, excess-storage 
charges for $7,000, miscellaneous in- 
come (sales of home cabinets, sales 


For sale a limited quantity, new Universal 
Cooler refrigerating condensing units in 
Original crates, at special close-out prices. 


MODEL TA25FLI Y% H.P. 
MODEL DD33FLI 3 H.P. 
MODEL DDS5OFLI % H.P. 


The above complete with motor without 
control fob Mason City, la. terms sight 
Groii. Write, wire or call at once if 
interested, 


Steddard Manutacturing Company, Inc. 


617 4TH STREET S. W. 
Mason City, lowa—Phone 198 
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WITH SPRAY COOLERS 


“here is no interruption for defrosting 
at sub-zero temperatures; protects 
quality in foods. 

NIAGARA BLOWER COMPANY 
“ zoo of Service in Air Engineering 
Bedescsncom Ave., New York 17, N. Y. 
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of wrappings, containers, etc.) for 


The locker rental, processing, and 
other services must be treated—as 
they are in the industry as a whole— 
as an interrelated operation, and the 
frozen-food distributorship as_ the 
sideline. Looking at Arctic as it 
looks at itself, with the plant carry- 
ing the sideline’s overhead, the 
frozen-food business was ahead of 
the main operation last year, locker- 
plant operation accounted for 38% 
of the net, and frozen-food sales for 
62%. 

Patterson and Pownall have work- 
ed out an elaborate accounting sys- 
tem to record locker rentals, food 
deposits, meat and frozen-food pur- 
chases and sales, excess storage and 
stock, to make out invoices and 
checks, to keep a double-entry system 
for each plant ready to close out 
every week. It requires six or seven 
hours a day of operation on a Bur- 
roughs machine, and probably the 
business does not warrant it, al- 
though Arctic’s owners think it does. 
In theory they are able at any time 
to analyze profits and costs. 

But the truth is they do not know 
exactly where they are making 
money and where they are losing it. 
One of the reasons is that labor costs 
cannot be departmentalized. The 
books do not show, for example, 
whether or not vegetable processing 
is profitable. Pownall thinks it is not, 
but it does provide a convenience for 
the patrons and keeps employes busy 
in the slack season for meat process- 
ing and frozen-food sales. 


Frozen Future? 


Locker-plant owners are not quite 
so optimistic as they have been, prob- 
ably because of an inevitable down- 
swing from the industry’s war infla- 
tion. Rationing and victory gardens 
meant good capacity business for 
locker-plant owners, with little or no 
promotion, and some now talk about 
getting back to normal, although the 
industry is so new that it’s hard to 
tell what “normal” is. 

About two thirds of all locker-plant 
owners run some other business 
alongside their  rental-and-service 
operation: frozen-food distribution, a 
grocery store, meat market, ice 
cream, ice, or milk plant. (The Na- 
tional Frozen Food Locker Associa- 
tion reports plants run in conjunction 
with seed stores, hatcheries, drug- 
stores, canneries, florists’ shops, tav- 
erns, pickle factories, and a barber- 
shop.) Retail frozen food and 
groceries and wholesale meat are the 
most common sidelines, and thought 
to be the most profitable. 

But a locker plant, is, or should be, 
primarily a service business. It is 
more than probable that the locker 
industry will increase services to in- 
clude every operation between the 
raising and the eating of food—pick 
up the live steer, for example, at the 
patron’s farm, slaughter it, age it, 
cut it up, freeze it, put it in the 
locker. 


Chances for Future Growth 


The growth of locker plants slowed 


down in the past 12 months. There 
was an increase of only 700 as against 
1,550 in 1945-46. The high cost and 
shortage of building materials and 
equipment is one reason for the lag, 
but there is some feeling in the indus- 
try now that the peak of increase 
has passed and that the limitations 
of growth are narrower than had 
been expected. 

Plants built now, at inflated costs, 
find it hard to compete with those 
built in prewar days or under OPA 
ceilings. The greatest expansion now 
is in the southern and southeastern 
states. There are many areas where 
the demand has not been met, but 
there are some where it does not 
exist because of low standards of 
living. There is no doubt that more 
locker plants will be built, but there 
is some doubt that the expectation 
of a 12,000-to-15,000-plant industry 
by 1950 can be fulfilled. 

A well-run locker plant in a farm- 
ing community means a definite im- 
provement in standards of living. It 
makes good food more available and 
cheaper, diets more varied, house- 
wives’ work lighter. It makes money, 
though not necessarily a lot of it, 
for its owner. Patrons may grumble 
about having to climb a ladder to get 
to the top locker, about the cold, 
about the difficulty of keeping pack- 
ages arranged neatly. But there are 
few general complaints. And few 
patrons want to go back to canning 
and pickling after they have eaten 


| frozen food. 


' BULLETIN? 


Air ConpiTioninc & REFRIGERATION NEWS announces 
the first subscription rate change in over ten years. 
Effective October 1, 1947, the basic subscription rates 
will be as follows: 


eR arety $5.00 Foreign postage $2.00 per year extra: 
© wats $8.00 includes all except Pan-American 
eo Tee ‘ ‘Postal Union. countries, Canada, and 
3 years ..... $11.00 U. S. Possessions, .. 


You are invited to enter your’new or renewal subscription order now if you want to 
save an extra dollar. vite ia 


+++ 


New special group rates will be: 


l to 4 one year subscriptions....... $5.00 each 

ao” i $4.00 ” 
8. eee ieee eh ae $3.50 ” 
200049 7 ” es ae $3.00 ” “ 
50 or more” ~ mr: Tyok rap igeiies 4 $2.50 ” 


AIR CONDITIONING & REFRIGERATION NEWS, 450 W. FORT ST., DETROIT 26, MICH. 


THE MASTER SERVICE MANUALS - - - 


— — — and other books of the Refrigeration Library are 
depended upon as textbooks in trade schools from coast to coast. 


BUSINESS NEWS PUBLISHING CO., DETROIT 
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~ HORSEPOWER-- 
harnessed by HUSSMANN! © 


HUSSMANN Condensing Units are made in sizes from % HP to 2 HP, in | 
Both air-cooled and water-cooled types— to deliver efficient, effective 
refrigeration economically, quietly, and safely. 


Vibration and noise are reduced to a minimum. The compressor and 
+». fan have been designed, and belt guard added for greater durability 
~_.and more modern, streamlined appearance. The load is completely safe 
\ _ for all motors of proper rating, regardless of manufacturer. 


vs And, to facilitate servicing and belt adjustments, a belt tightener has 
\ been added to the larger sizes. Furthermore, many parts are interchange- 
able throughout the entire line, for the sake of simplifying operations. 


The newly improved HUSSMANN line of Condensing Units is truly 
an important contribution to the Refrigeration Industry — another out- 
growth of HUSSMANN Know-How. . 


x 


ww REFRIGERATION, INC. 
HUSS MAW WW ices 


| — NAME THAT STANDS FOR CamAlecencas IN FOOD STORE REFRIGERATION EQUIPMENT 
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PATENTS 
Week of June 17 


2,422,350. REFRIGERATOR PORT FOR 
DISPENSING CONTAINER AND CLO- 
SURE THEREFOR. Eshcol 8S. Gross, 


Long Beach, Calif. Application August 5, 
1944, Serial No. 548,297. 3 Claims. 
(Cl. 312—186.) 
TS 
Y “14 


Wes 
Ul ok set 


ei 


8. A device of the character described, 
including a top wall for an enclosure, a 
port in said wall for receiving a container, 
a frame depending from said top wall and 
beneath said port, a support mounted in 
said frame and adapted for vertical move- 
ment relative to said frame, means for 
attaching and guiding said support in 
said frame, the said support being of 
greater area than said port and adapted 
to close the said port when said container 
is removed from said port, the edges of 
said support terminating in a continuous 
upwardly extending fiange, the upper edge 
of the continuous flange arranged to 
contact the gasket at a level substantially 
above the supporting plane of the support 
of the container. 


2,422,401. GENERATOR ARRANGE- 
MENT FOR ABSORPTION REFRIG- 
ERATING SYSTEMS. Richard 8S. Gaugler, 
Dayton, Ohio, assignor to General Motors 
Corp., Dayton, Ohio, a corporation of 
Delaware. 1943, 
Serial No. 478,182. (Cl. 62— 
119.5.) 


Application March 6, 
8 Claims. 


“a * 


2. Refrigerating apparatus including a 
container, an absorber, separate conduit 
means extending between said absorber 
and the lower portion of said container 
for conducting weak liquor from the con- 
tainer to the upper portion of the absorber 
and for conducting rich liquor from the 
absorber to the container, vapor lift 
means for lifting the rich liquor in said 
conduit means and discharging it in said 
container, said conduit means conveying 
the rich liquor having a portion adjacent 
said container above the liquid level 
adjacent the outlet of the absorber, means 
for conducting vapor from the container 
and discharging it into the portion of 
the rich liquor conduit adjacent the con- 
tainer, and means for removing said 
vapor from said rich liquor conduit means 
after flowing in counter-current fashion 
above the rich liquor therein, said rich 
liquor conduit. means containing capillary 
means extending upwardly from the sur- 
face of the rich liquor into contact with 
the vapor flowing above the surface of the 
liquor. 


2,422,473. FREEZING TRAY. William ® 
Dalton, Schenectady, N. Y., assignor to 
General Electric Co., a corporation of New 
York. Application Jan. 23, 1937, Serial No. 
(Cl. 62—108.5.) 


122,054. 9 Claims. 


° a, oe 
MeénVWEe 
’ Wika 
5. A removable divider for freezing 
trays comprising a plurality of partition 
elements adapted to cooperate with a 
freezing tray to form ice block compart- 
ments, and means for forcing ice blocks 
from said compartments, said means in- 
cluding an elongated element slidably 
earried by the top of said divider and 
extending longitudinally of said divider 
over a plurality of said compartments. 


2,422,563. VEHICLE AIR CONDITION- 
ING. Edward H. B&B. Pegg, Cranford, 
N. J., assignor to Westinghouse Electric 
Corp., East Pittsburgh, Pa., a corporation 
of Pennsylvania. Application July 6, 
1945, Serial No. 603,511. 7 Claims. 


1. An air-conditioning system applied to 
a railroad car having a passenger com- 
partment, said system comprising in com- 
bination, an air conditioning duct inside 
the car having blower means and an intake 
and an outlet opening exposed in said 
passenger compartment, said air-condition- 
ing duct including an upstream mixing 
chamber followed by a downstream 
electrostatic dust-precipitator and a 
blower, said electrostatic dust-precipitator 
comprising a dust-charging means and 
a dust-precipitating means including a 
plurality of relatively closely spaced up- 
standing plates, branch conduit means 
inside the car for supplying outside at- 
mospheric air to said mixing chamber, 
said outside air constituting a minor part 
of the air flowing in the duct, said 
branch conduit means comprising an 
intake passage in a wall of said railroad 
car for outside atmospheric air, an up- 
stream blower, a mechanical air-cleaner 
having a plurality of sets of upstanding 
concentric tubes for centrifugally clean- 
ing the air flowing in said branch conduit 
system, each set comprising an inner tube 
and an outer tube, with the ends of the 
inner tube above those of the outer tube, 
an air-delivering duct extending from 
the top of said inner tube to said mixing 
chamber, a chamber receiving the lower 
ends of said outer tubes, and a scavenging 
pipe extending from the last said chamber 
to an opening in a side wall of the rail- 
road car whereby the mechancally re- 
moved dirt is continually discharged into 
the surrounding atmosphere. 


2,422,564. ELECTRICAL DUST-PRE- 
CIPITATOR. Edward H. BR. Pegg, Cran- 
ford, N. J., assignor to Westinghouse 
Electric Corp., East Pittsburgh, Pa., a 


corporation of Pennsylvania. Application 


July 9, 1945, Serial No. 603,930. 4 Claims. 
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1. Electrostatic equipment of a _ type 
described adapted to treat a gas flowing 
longitudinally, comprising a hollow cyl- 
indrical gas-duct, electrode-means com- 


prising a first group and a second group | 


of substantially coextensive juxtaposed 
hexagonal tubes, the tubes of each group 
being secured together inside .said cyl- 
indrical gas-duct, sealing means for 
closing the space between each-of said 
groups of tubes and said cylindrical gas- 
duct, said sealing means being secured to 
each of said groups of tubes and to said 
cylindrical gas-duct, a plurality: of bar 
members carried by said cylindrical gas- 
duct, and extending transversely across 
it at the ends of said tubes, a plurality of 
insulators carried by said bar members, 
the insulators between said groups of 
tubes having longitudinal bars secured 
thereto, transverse grating means carried 
by the insulators at the far ends of said 
tubes, transverse grating means carried at 
each end of said longitudinal bars, and 
electrodes carried by said grating means 
axially passing through said tubes, in 
insulated spaced relation thereto. 


Design Engineer 


Experienced in refrigerator cabinet de- 
sign. Key position in world's largest plant 
devoted exclusively to the manufacture 
of home freezers. 


Please write fully concerning education, 
experience and salary. 


Personnel Dept. 
DEEPFREEZE Division 
Motor Products Corp. 
North Chicago, Illinois 


Subscribe Now 


Receive the greatest trade paper in the Industry—ArrR 
ConpiTioninc & REFRIGERATION News. Published every week. 
Brings you latest news and vital information on household 
refrigeration, commercial refrigeration, air conditioning, 
home freezers; manufacturing, distributing, retailing, servic- 
ing, and contracting. Only $4 per year, 52 issues. 


Fill in coupon and mail today 
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AIR CONDITIONING & REFRIGERATION NEWS 
450 West Fort Street, Detroit 26, Mich. 


Gentlemen: Send the NEWS for one year. 
_] $4 enclosed [] Bill me [] Bill the company 
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CLASSIFIED ADVERTISING 


POSITIONS WANTED 


SALES TRAINER available: Use services 
of outstanding trainer and put your own 
and your dealer’s sales force in shape to 
do a real selling job. Formerly super- 
visor Sales Analysis Institute, New York 
—training General Electric, Chrysler, 
Carrier. Will undertake national program 
for manufacturer, salary and percentage. 
BOX 2508 Air Conditioning & Refrigera- 
tion News. 


POSITIONS AVAILABLE 


ATTENTION SALESMEN! If you are 
interested in a real sales opportunity, 
don’t miss the display advertisement on 
this page headed ‘‘Top Salesmen Wanted. 
Investigate this unusual offer today by 
sending your previous experience in detail 
to the box number given. Read the 
display ad—act now. 


APPLICATION—ENGINEER wanted. Col- 
lege graduate having knowledge of refrig- 
eration and air conditioning principles. 
Experience desirable, but will consider 
trainee. Reply in own handwriting giving 
full details of experience, education, and 
salary desired. Address reply to ACME 
INDUSTRIES, INC., 618 N. Mechanic 
Street, Jackson, Michigan, Attention 
Personnel Manager. 


BUFFALO, NEW YORK, Chrysler Air- 
temp dealer has fine opportunity for in- 
stallation and service manager for heat- 
ing and air conditioning. Well established 
dealer, L. H. FORD COMPANY, INC., 
126 Delaware Avenue, Buffalo 2, New York. 


SALES SUPERVISOR required in exclu- 
sive Chicago territory. Man _§ selected 
must have proven ability to supervise and 
close orders for a team of salesmen. 
Permanent position where one can earn 
$12000 to $15000 with salary and com- 
mission. Car required. Call, visit or 
write KOLD-DRAFT, INC., 321 N. Wells 
Street, Chicago 10, Superior 3757. 


SERVICEMAN—FIVE years’ experience, 
who can qualify as instructor in a well 
established trade school. Must have high 
school education or equivalent. Good 
opportunity for a well paid, interesting 
job with a future. McKIM TECHNICAL 
INSTITUTE, 25 N. Main Street, Akron 8, 
Ohio. 


SALES MANAGER-—Los Angeles distribu- 
tor for leading line of self-contained air 
conditioning units and central plants has 
attractive opening for experienced sales 
manager of proven-abiiity to handle air 
conditioning division. Give full particulars 
when answering. ‘HUGH ROBINSON & 
SONS, P.°O. Box 152, Vernon Station, 
Los Angeles 11, California. 


AIR CONDITIONING. and refrigeration 
service mechanics wanted for “year round” 
work—must be»experiénced in servicing 
Chrysler Airtemp equipment. Two dollars 
and fifteen cents per hour. SMITH & 
LOWMAN, INC., 13 Garfield .Place, Cin- 
cinnati 2, Ohio. Phone Ma. 5698. 
SALES’; ENGINEER —college graduate 
must have-complete knowledge and expe- 
rience:in air’ conditioning and refrigera- 
tion. Experience must include actual in- 
stallation, estimate, and sales. Written 
applications giving full details as to ex- 
perience, age, salary, etc. BOX 2459 Air 
Conditioning & Refrigeration News. 


FACTORY REQUIRES sajesmen and fac- 
tory representatives, why will sell na- 
tionally advertised quality line commer- 
cial refrigeration to dealers throughout 
the United States. Preferably on a com- 
mission basis. Shipment can be made at 
once. No inventory required. Write tull 
particulars. BOX 2470 Air Conditioning 
& Refrigeration News. 


SALES ENGINEER—College  graduste. 
Must have license. Mechanical or refrig- 
eration engineer. Experienced in am- 
monia—“Freon” air conditioning and re- 
frigeration. Northwestern Pennsylvania 
territory. BOX 2492 Air Conditioning & 
Refrigeration News. 


REFRIGERATION ENGINEER—minimum 
5 years practical experience, refrigeration 
design and coil application on commer- 
cial refrigerators. Capable taking charge 
servicing and installations on commercial 
refrigerators. Opportunity with progres- 
sive, growing manufacturer commercial 
refrigerators, Philadelphia. Permanent 
position, advancements based on ability. 
State education, employment record, age, 
salary desired. BOX 2493 Air Condition- 
ing & Refrigeration News. 


WANTED—PRODUCTION engineer ex- 
perienced on refrigerated cabinets. Must 
have practical experience in sheet metal 
production. design, welding, assembling, 
and finishing. New factory central states. 
Advise experience and salary expected. 
BOX 2494 Air Conditioning & Refrigera- 
tion News. 


JUNIOR SALESMAN, to represent rapidly 
expanding mid-west manufacturer. Must 
be graduate engineer. Prefer single man 
with commercial refrigeration experience. 
Position offers excellent future. Give full 
particulars in reply. BOX 2496 Air Con- 
ditioning & Refrigeration News. 


SALES ENGINEER—Air conditioning or 
refrigeration—for sunny Southern Cali- 
fornia. This is an opportunity for man 
of proven ability and experience in this 
fast growing industrial area where there 
is no “off season” in air conditioning or 
refrigeration. BOX 2498 Air Conditioning 
& Refrigeration News. 


WANTED IMMEDIATELY by New York 
City Export Division of large refrigeration 
and air conditioning equipment manufac- 
turers for drawing room. 1 squad leader, 
2 senior draftsmen, experienced only. 
State experience, age, salary, marital 
status. BOX 2499 Air Conditioning & 
Refrigeration News. 


RADIO AND refrigerator field’ service 
engineer to call on distributors for manu- 
facturer household refrigerators and 
radios. Midwest and Southern territories 
open. Extensive _ traveling. Requires 
good technical knowledge and pleasing 


personality. Previous distributor or fac- 
tory experience desirable. Write fully 
giving experience, education, salary re- 
quirements, marital status. BOX 2501 Air 
Conditioning & Refrigeration News. 


DESIGN AND development engineer 
wanted by prominent manufacturer of 
control apparatus. Supervisory position 
open for man with administrative ability. 
Engineering education necessary, with 
experience in refrigeration field highly 
desirable. Located in Midwest. Write 
full details including experience, educa- 
tion, salary expected. BOX 2504 Air Con- 


ditioning & Refrigeration News. 


; REGIONAL SALES directors with na- 


tional manufacturer of sclf contained air 
conditioning units, condensing units, coils, 
etc., for Central, South-Eastern and South- 
Western territory. Air conditioning back- 
ground and experience essential. Position 
covers engineering and sales promotional 
work with dealers and distributors. Give 
full particulars with recent snapshot. 
BOX 2505, Air Conditioning & Refrigera- 
tion News. . 


‘ing, for vertical or horizontal. 


REFRIGERATION SALES engineer—ex- 
perienced. Exceptional proposition with 
an old established wholesale firm in Ohio 
handling well advertised, nationally 
known brands on exclusive basis. A real 
opportunity for a man interested in a 
position that will yield him excellent 
earnings. BOX 2506 Air Conditioning & 
Refrigeration News. 


MIDWEST JOBBER 25 years in refrig- 
eration wholesale needs territory salesmen. 
Salary, expenses and commission. Chance 
to get ahead. BOX 2511 Air Conditioning 
& Refrigeration News. 


EQUIPMENT FOR SALE 


CARRIER PACKAGED refrigeration units 
3 HP electric motor complete with acces- 
sories, blower coil and spare parts $970 
FOB Birmingham. 2706 Clairmont Avenue, 
Apt. #4, Birmingham, Alabama. 


MOTORS AND condensing units—avail- 
able at once—%-%4-%-% Universal con- 
densing units with or without motors. 
Special—six hole ice-cream cabinets with 
¥% hp. Copeland units less motors $225. 
Also beverage coolers, beer equipment, 
stainless steel reach-in freezers. ALBROD 
CORP., 319 West 48th St., New York 
City 19, CI 6-9100. 


ROCHELLE REFRIGERATION  COm. 
PANY, 31 East 4th Street, New York 3, 
N. Y. 


HIGH SIDE float replacements. Westing- 
house 4 hole mounting—Part #2000, 
Westinghouse 3 hole mounting—Part #2010, 
Gibson Part #2020. General Electric 
(DR-1 & DR-2)—Part #2030. General re. 
placement—Part #2040. $4.75 each. Write 
for sealed unit parts bulletin +14, 
SEALED UNIT PARTS CO., 3097 Thirg 
Ave., New York 56, N. Y. 


SEALED CROSLEY TERMINALS. :n. 
stalled from the outside in a few minv‘eg 
without opening the compressor. Corre:tg 
leaky terminals on all Crosley “F-'‘2 
units. Set of three $5.25 (Part No. 10:9), 
Installation tool 20¢. Immediate delivery, 
Money-back guarantee. SEALED UD?IT 
— 3097 Third Ave., New York 
AS A 


AS IS units available—4 HP $10; %—< 5; 
%—$20; 1 HP $25. (Less moto’s.) 
Frigidaires, Kelvinators, Servels, te, 
Also water-cooled and air-cooled. Those 
prices FOB N. Y. uncrated. Also 3 lip 
Copeland 3 cylinder machines. Can sup- 
ply new machines all sizes, water and 
air-cooled. SIMON’S REFRIGERATION, 
763 First Avenue, New York 17, N. Y 


25 HP MERCHANT & EVANS 4 cylincer 
condensing unit with motor, air condi- 
tioning coils, solenoids, etc., complete 
$1000 FOB N. Y. uncrated. This includes 
25 HP General Electric electric motor, 
SIMON’S REFRIGERATION EQUIP- 
a P ata 763 First Avenue, New York 


2—300 MS No. 66501-N UNIVERSAL 
CONDENSING units. 49369 Ranco con- 
trol—3 PH., 3 HP., 220 V 60 Cy. One 
with oil separator and dryer, $245. One 
without, $200. Both new in _ crate, 
2 Temprite equalizer tanks, $12.50 each, 
TAYLOR PRECISION MFG. CO., Cleve- 
land 16, Ohio. 


YORK COMPRESSOR—9 x 9 with 100 HP 
motor, ammonia _ receivers, condensers, 
pumps, switches and gauges; one 4% x 
4% vilter compressor complete as above; 
one 25 ton vilter Briquette machine com- 
plete; all above in running order; may 
be seen at plant or write for further 
details. WAVERLY GROWERS CO- 
OPERATIVE, Waverly, Florida. 


% HP UNITS complete with motor. $98.50. 
Other models from 4% HP to 1 HP at new 

low prices. All units supplied with 

motors. Send for catalog 742A. BOX 

— Air Conditioning & Refrigeration 
ews. 


SELLING OUT: used (as is) and rebuilt 
Frigidaire and Kelvinator condensing 
units with new s. ph. capacitor motors. 
Write for list. EDISON COOLING CORP., 
310 E. 149th Street, Bronx 51, N. Y. 


1934 FEDERAL TRUCK with brand new 
mechanical refrigeration for frozen foods 
or ice cream. Perfect condition. ‘Sacrifice. 
ESKIMO FROZEN FOODS, 7405 W. 
McNichols Road, Detroit 21, Michigan, 
University 3-7664. ; 


QUALITY BOBTAIL fountains; reach-ins, 
walk-in boxes—wood, metal; dough re- 
tarders; double duty cases—stainless steel, 
porcelain; dairy, florist, bakery cases; 
ice cream hardening cabinets; thermo- 
pane frozen food cases; muik, sandwich 
coolers; stainless steel back bars; with 
machines. Equipment made to special 
order. FRIGITEMP CORP., 931 Bergen 
St., Brooklyn 16. MA 2-9093. 


FOR SALE in original crates: One section 
Nesbitt coils type DS-278-5-18; three sec- 
tion Nesbitt coils type DS-178-19-96; three 
section Nesbitt coils type DS-178-19-102; 
three section Nesbitt coils type WD-8D-88- 
28-96 LH, three section Nesbitt coils type 
WD-8D-88-28-102 RH. HUBBARD-LANGE 
& HECK, INC., Grand Central Terminal, 
New York 17, N. Y. 


WALK-IN COOLERS, sectional. Kiln- 
dried fir throughout. 4 in. fibre glass, 
racural finish, $.95 per sq. ft. Beer cool- 
ers, $.85 per sq. ft. Cooler and freezer 
doors as low as $36.50. No extra charge 
for special sizes. Florist boxes. Whole- 
sale only. MIDWEST MANUFACTURING 
CO., 101 Glenwood, Minneapolis 2, Minn. 


1000 MOTORS, FOR sale, from stock 
58 hp.—3425 RPM—3 ph/230 V. (Under- 
rated—easily equal to % hp.) Ballbear- 
Enclosed 
Fr. % in. shaft. $30 each. This rugged 
motor cannot burn out. (Glass insulated 
wire coils.) MODERN SUPPLY CO., 206 
Fulton St., New York 7—CO 7-0100. 


INDUSTRIAL REFRIGERATION equip- 
ment. One matched set for 32/50 degree 
temperatures, brand new. 2—FUA-875 
Marlo air units. 2—7% HP Universal 
“Freon” compressors. 1—EC-7% Marlo 
evaporative condenser with controls, 
208/220 volt, 3 PH.-60 Cyl. $3500 FOB 
Cincinnati, Ohio. HENRY NIEMES, INC., 
3242 Spring Grove Avenue, Cincinnati 
25, Ohio. 


WESTINGHOUSE AIR conditioning equip- 
ment—rebuilt. 1—25 HP “Freon” com- 
pressor. 1—Evaporative condenser’ to 
match, 208 volts, 3 PH., 60 Cyl. 5—5 ton 
new evaporator coils. Immediate ship- 
ment. $2300 FOB Cincinnati, Ohio. 
HENRY NIEMES, INC., 3242 Spring 
Grove Avenue, Cincinnati 25, Ohio. 


SACRIFICING BRAND-new Copeland 
and Universal condensing units in original 
crates. \%, 4, %, % HP air-cooled. 1% 
and 3 HP water-cooled. All priced for 
immediate clearance. Write or wire now. 


CAPILLARY TUBE overstock. Up to 
7500 Ibs. .050 ID x .032 wall plus or minus 
.002. Soft temper copper capillary tubing. 
Random coils 50 to 100. ft. Sealed ends. 
BOX 2487, Air Conditioning & Refrigera- 
tion News. 


ONE 40 TON York “Freon” compressor 
model D6. One 40 ton American Blower 
evaporative condenser. One _ Sturtevant 
Multivane blower, size 7, design 3. One 
G.E. 10 HP, 220 V., 3 PH., 60 Cy, 
1740 RPM motor. 4—DX cooling coils, 
49” long, 12” wide, 24” high, with expan- 
sion valves. BOX 2507 Air Conditioning 
& Refrigeration News. 


FPRANCHISES AVAILABLE 


TEKNI-CRAFT APPOINTING distribu- 
tors in few valuable open territories for 
Taylor Ice Cream Freezers and cabinets. 
The Taylor Freezer outsells all others 
and has been sold only through distribu- 
tors since 1926; our franchise is thoroughly 
profit-proved. Your customers’ want 
Taylor Freezers; write TEKNI-CRAFT, 
Beloit, Wisconsin, for information. State 
territory you cover intensively. 


BUSINESS OPPORTUNITIES 


FOR SALE: Refrigeration and electric 
appliance sales and service. Franchised 
in a fast growing Florida city. $4000. 
BOX 829, Kissimmee, Florida. 


FOR SALE: 75 year established hardware 
and appliance. Small village, no competi- 
tion. $30,000 first six months business. 
Franchise includes—Universal, Frigidaire, 
Hoover, Zenith, Duo-Therm, Phil-gas 
self-service, Bottle Gas. Property $6500. 
Stock at inventory. For a real money 
maker’ investigate this offer. POST 
OFFICE BOX 8, Vandalia, Michigan. 


WELL ESTABLISHED electric retail 
appliance company. Leading franchises. 
Good lease. Located in Florida’s leading 
city. BOX 2491 Air Conditioning & 
Refrigeration News. 


SACRIFICING FOR wholesale cost estab- 
lished commercial refrigeration, store fix- 
ture business, principally a sales orsani- 
zation, holding valuable franchises both 
commercial refrigeration equipment, store 
fixtures. Sale also including most popular 
appliance franchise in town having un- 
limited possibilities. $10,000 down pay- 
ment, balance can be financed on suitable 
terms. Located Indiana, little competition. 
BOX 2502 Air Conditioning & Refrizera- 
tion News. 


— 


BE A distributor for world famous re 
frigeration equipment. Many = former 
salesmen and servicemen have bui!! big 
businesses featuring this product © xclu- 
sively. Product outsells all comp: tition 
and demand increases yearly. Re \uires 
sales ability, organizing ability and 
some investment. BOX 2510 Air Con: ition 
ing & Refrigeration News. Outlin pre 
vious experience and territory desir2d. 
el 


Remuneration on basis 
travelling expenses. 


whom we are interested. 


TOP SALESMEN WANTED 


National manufacturer of condensing units is seeking replaceme”ts 
and additions to present sales staff. 


Excellent opportunity for permanent and prosperous connection. 
of base salary and commission pus 


Experienced commercial refrigeration salesmen or sales engineers 
capable of earning $7,500 per year or higher are only men in 


Apply by letter giving detailed outline of previous experience: 
Box 2509, Air Conditioning & Refrigeration News 
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i Whats New 


Red:sign of Unit Coolers 
Affects 4 In McQuay Line 


MINNEAPOLIS — Redesigning of 
its unit coolers to include “ripple- 
fin’ coil construction and other fea- 
cures has been completed by McQuay, 
Inc, (ne company announces. 

Four lines are affected—the stand- 
ard, junior, high humidity, and dual 
purpose unit coolers. 

The ripple-fin coil construction is 
claimed to provide maximum. heat 
transfer, the corrugated inner tube 
surface creating refrigerant turbu- 
lence for best refrigerating effect. 
Cabinets of all unit coolers are fin- 
ished in a baked-on aqua marine 
color. All models except the junior 
line are equipped with either 110 or 
220 volt 60 cycle a.c. motor, the junior 
models being furnished with standard 
type 115 volt a.c. motors for con- 
tinuous fan operation. . 

Standard line includes ‘-seven 
models ranging in capacity’ from 
5,850 B.t.u. per hour at 15° T.D. to 
19,800 B.t.u. These are available for 
“Freon,” methyl chloride, or am- 
monia, and are intended for typical 
applications above 35° F. ; a 

There are five models in the junior 


ak 


GENUINE 


- MAYFLOWER, © 


ovo 


AO ES » 


MAYFLOWER PRODUCTS, INC. 


«93S. Sth St., Richmond, Ind 


Ria 


GETGENUINE Sy 
WAGNER a 5 


Commutators = 


ee 
They are built as an origi- ‘ ee 
nal motor part—your 
assurance of an accurate all-around fit for correct 
operation. Liberal design provides extra strength, 
permits refacing several times, if necessary, with 
safety. Segments are accurately milled to facilitate 
connection of rotor leads. Get them now from 
your Wagner distributor. Name on request. 


47-28 


DISTRIBUTORS 
REFRIGERATION-HEATING 
PARTS AND SUPPLIES 


PAR condensing units. 
We carry a stock to fill large and 
small orders. Try AUTOMATIC 
SERVICE and be convinced. 


Automatic 
HEATING & COOLING SUPPLY 


“ DIVISION OF WEIL-McLAIN COMPANY 

6“? W. Lake St., Chicago 6, Ill. 

Branch—809 West 74th St., Chicago, Ill. 
Catalog Mailed On Request. 


AND CAST 


VALVES AND FITTINGS 


for Refrigeration 


NORTHERN INDIANA BRASS CO. 
is ELKHART, INDIANA 1 


line, ranging in capacity from 1,350 
B.t.u. per hour at 15° T.D. to 5,250 
B.t.u. Available for “Freon” or 
methyl chloride, the junior unit cool- 
ers may be used for back bars, 
novelty boxes, walk-ins, beverage 
coolers, reach-ins, and other above 
35° applications. 

For the low temperature applica- 
tions down to —10° F. and critical 
applications in the 32° to 37° range 
where “a satisfactory method of coil 
defrosting is necessary,” McQuay 
offers its dual purpose unit coolers 
for “Freon,” methyl chloride, or 
ammonia. 

Water defrosting is employed in 
these models, which range from 
4,350 B.t.u. per hour to 14,850 B.t.u. 
per hour at 15° T.D., or from 2,900 
B.t.u. to 9,900 B.t.u. per hour at 
10° T.D. The latter is recommended 
for low temperature applications. 

The type “H” high humidity unit 
coolers are intended for high tem- 
perature, high humidity applications 
above 37° F., such as_ vegetable 
rooms, banana rooms, meat storage 
coolers, and fur vaults. Continuous 
fan operation and high suction pres- 
sures to produce higher humidities 
are recommended. 

Seven models are in this line, going 
from 7,500 B,t.u. per hour at 15° T.D. 
to 24,750 B.t.u. for “Freon” or methyl 
chloride. 


Meletron Pressure Switch Model 310. 
+ 2 


Meletron Switches Respond 
To 3 Types of Pressure 


LOS ANGELES — Meletron Corp. 
here is manufacturing a line of pres- 
sure operated switches, which are 
designed to be used in such applica- 
tions as air conditioning, food pro- 
cessing, and heating. Model 310 is 
one of the line, which can be actu- 
ated by air, gas, or liquid pressure, 
according to the manufacturer. 

The Meletron switches are said to 
possess such features as convenient 
adjustment, explosive-proof design 
for hazardous installations, or con- 
struction which prohibits tampering 
by the operator along with pre-set 
operating characteristics. 

A Bourdon tube pressure response 
element permits adjustments to be 
made with comparable pressure gauge 
accuracy and dependability. 

The company claims that the 
switches can be easily serviced. 


Appliance Loader Uses Tail Gate as Platform 


* * * 


LOS ANGELES—A utility one 
man loader, for loading heavy appli- 
ances onto delivery trucks, is now 
being manufactured by the Ven Corp. 
and distributed by the Electrical Ap- 
pliance Service Corp. here. 


<nrocanapagentien The loader employs the 
truck tail gate, widened 
by a 6-in. plank, as a 
platform. This is attached 
to steel columns support- 
ed by steel cables wound 
on drums. _ This load, 
= maximum 500 lbs., is lift- 
ja ed from the ground to the 
mm floor level of the truck 
by turning a crank, which, 
the company claims, can 
be done easily by one 
man. 

W. K. Vogel, president 
of the Ven Corp., stated 
that the Electrical Ap- 
pliance Service Corp. has 
used the loader for six years under 
every conceivable condition. 

Price of the loader is $65, f.o.b. 
factory. Make and model of truck on 
which the loader is to be installed 
should accompany orders, Mr. Vogel 
said. 


Self-Venting, Tubular _ 
Water Cooler Introduced 


PORTLAND, Ore.—A new tubular 
water cooler of novel design for plain 
or carbonated water is being offered 
to fountain operators and others who 
use the water bath method of cooling 
liquids. 

Manufacturer is the Scientific Re- 
search Co., Portland. The product is 
called the Lewis self-venting water 
cooler. 4 

A self-venting feature of the Lewis 
cooler eliminates the necessity for 
periodically venting trapped air or 
gas from the system. This feature 
is important to operators located in 
states which require the vented air 
to be directed through tubing to a 
point outside the premises. 

Another feature of the Lewis cool- 
er is its patented bursting head, 
which prevents the destruction of the 
cooler cylinders in the event of a 
water bath freeze-up. The bursting 
heads can be resoldered to the cooler 
body in a few minutes by any, repair- 
man, making the unit good as:new. 

All metal used: is stainless: steel of 


Lewis self-venting water cooler. 


heavy gauge, Heliarc welded for long 
life and resistance to the effects of 
carbonated water. 

Capacity is % gal. per unit, with 
cooling surface of 255 sq. in. 


Morton Singette Doubles 
As Refrigerator Defroster 


DETROIT—Uses ranging from de- 
frosting the refrigerator to singeing 
a fowl are claimed for the Morton 
Singette, manufactured by Henry J. 


Morton Associates, Inc. of Detroit. 

Called by the company the “magic 
wand for the kitchen,” the Singette 
is declared to be the first successful 
electrical appliance that makes heat 
itself portable. Not much larger than 
a spoon, its uses are myriad, the 
Morton firm asserted. 

The heat is produced in a heavy 
duty, 650 watt, chrome element coiled 
in porcelain brick. The porcelain is 
asbestos insulated from and suspen- 
sion mounted in a chrome plated 


hood. Air cooling vents protect 
against overheating, the manufac- 
turer said. 


To use, the appliance is plugged 
into a 110-220 volt a.c. or d.c. outlet. 
A 5-ft. heavy-duty cord equipped with 
sleeve type connectors insulated with 
Fiberglas sleeves is provided. 

Due to its high heat, the element 
is self cleaning, according to the 
manufacturer. The hood may be 
cleaned when necessary, however, 
with a dry or damp cloth when it 
is cool. 

Passage of the heat from the head 
to the handle is prevented by a heat 
barrier, allowing the handle to never 
get more than lukewarm, the manu- 
facturer added. 


for immediate operation. 


floor galvanized. 
large—Locate door any side. 


panel to assure leak-proof fit. 


Another Delaware Product 


PREFABRICATED SELF-CONTAINED 
WALK-IN COOLERS & STORAGE ROOMS 


Offers many advantages 


NO REFRIGERATION INSTALLATION OF ANY KIND RE- 
QUIRED—Completely Assembled and tested at factory. 
Assemble Walk-In Cooler—push unit into place—plug in 


FASTER * ACCURATE * ECONOMICAL 


Walk-in Coolers built for Quality and performance— 
designed for speedy assembly—rod method. 


BUILT IN SMALL SECTIONS for portability through small 
doorways and basements—lInterior & exterior aluminum— 


SIZED FOR EVERY NEED—easy to assemble—move or en- 


SECTIONS PREFITTED—Rubber gasket mounted on each 


Write today—don’t delay—Franchises for distributors & dealers 


DELAWARE REFRIGERATION COMPANY 


Manufacturers of beverage coolers, luncheonette cases, low temperature walk-in coolers and other items. 


Model 4Wi/ 
Available for immediate shipment 


834-850 N. Sixth Street, 
Philadelphia 23, Pa. 


Truck Cooler Produced 
For Low Temp Hauling 


FARMINGTON, Mich.—The Trans- 
port Cooler Co. here, announces pro- 
duction of a new model refrigerating 
unit for trucks and trailers where 
low temperatures, from 0° to -20° F. 
are needed to transport ice cream 
and frozen foods. The cooler consists 
of two easily-installed package units. 

This model includes an enclosed 
power unit 4 x 2 x 2 ft., which is 
light in weight and may be attached 
over the cab or under the body. The 
cooling unit, with associated valves 
and fittings, measuring only 2 x 2 x 2 
ft. is placed inside the body. To 
connect these two units requires only 
three lines of tubing: refrigerant 
supply, return line, and a flexible 
shaft which drives the cooling fan. 
One hole to admit these tubes is the 
only opening needed in the. body. 

The driving engine is automatically 
controlled to a speed required by 
temperature conditions and constant 
running. There are no cycles as with 
intermittent operation. When . not 
overloaded, the company claims, this 
model will maintain a temperature 
of 0° to -10° F. inside with 110° 
outside temperature. 


im 
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NDERWRITER'S APPROVED | 
125 VOLT—CANDELABRA «| 
BAYONET SOCKET ASSEMBLIES 


ow you can get fine Under- 
writer’s Approved candelabra 
Dial Light Socket Assemblies by 
DRAKE! The No. 900 series is de- 
signed for radio use, and the No. 
A900 series for general use. Both 
are double contact, candelabra, 
bayonet Assemblies housing 115V 
household type lamps, available __ 
from 5 to 25 watts. They are U.L. | 
approved for 75W-125V service. 
Can also be used with 6V auto- 
motive lamps. 


The bayonet type eliminates vibra- 
tion-loosened lamps and requires | 
less space than screw type. Can be 4) 
supplied with any type mounting ie 
bracket. Lead-in wires from 242 be 
to 60". Made to traditional DRAKE 
standards of precision and rugged f 
dependability. Check with ouren- |_ 
gineers on your requirements, | 
today! e. 


Ba ASK FOR OUR NEW 


DRAKE | 


MANUFACTURING CO. 


1713 W. HUBBARD ST., CHICAGO 22 
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Motor Supply Better, 
G-E Report Reveals 


SCHENECTADY, N. Y.—Produc- 
tion of fractional horsepower motors 
has been boosted to an all-time high 
at General Electric through a stand- 
ardization program coupled with in- 
creased manufacturing facilities. But 
supply has not yet caught up with 
demand for certain types, according 
to A. W. Bartling, manager of the 
company’s fractional horsepower 
motor division. 

Even though output this year will 
be “considerably above” the average 
rate for the prewar years 1936-1940, 
motors for washing machines, fans, 
blowers, sump pumps, and similar 
applications are still in short supply, 
Mr. Bartling said. These are con- 
stant-speed alternating-current mo- 
tors rated from ¥% to % hp. 

Mr. Bartling attributed a consider- 
able share of his company’s over-all 
gains in small motor production to an 
industry-wide fractional horsepower 
motor standardization program, on 
which G-E has cooperated with the 
National Electrical Manufacturer’s 
Association. 

“Through this program, we have 
reduced the number of different kinds 
of motors being manufactured at one 
time from more than 25,000 to less 
than 4,000,” Mr. Bartling said. 

Interchangeability of the standard 
motors will simplify their application 


‘to new products, and minimize the 


need for product design changes 
where manufacturers use more than 
one make. Likewise, servicing will be 
much simpler, since more customers 
will be able to take advantage of 
motor-exchange plans. 

Mr. Bartling pointed out that spe- 
cial motors will still be offered to 
those customers who cannot. use 
standard motors. 


August Retail Sales 
Change Little from July 


WASHINGTON, D. C.—<August re- 
tail sales remained practically un- 
changed from July, the U. S. Depart- 
ment of Commerce has _ reported. 
However, as compared with August, 
1946, an erratic picture is reported 
by different types of businesses. 

August to August retail sales dif- 
ferences include: motor vehicles, up 
20%; building materials, up 20%; 
hardware stores, up 6%; filling sta- 
tions, up 9%; general stores (with 
food), up 4%; drug stores, down 1%; 
eating and drinking places, down 5%; 
dry goods stores, down 9%; depart- 
ment stores, down 10%; apparel 
stores, down 15%; and jewelry stores, 
down 16%. 


— 


-PROFITS 
ws» are the rewards from effi- 
cient management . . . aggres- 
sive sales efforts . . . sound ad- 
vertising . . . customer good 
will. ~~ 


Serving the 
Refrigeration 
Industry 
Exclusively 


767 Milwaukee Ave., Chicago 22, Ill. 


GRUNOW AUTHORIZED 
DEALERS ARE MAKING 
MONEY! 


Build up your new box 
sales now with Grunow 
Service Business! 


Write for Authorized 
Service in your territory. 


GRUNOW AUTHORIZED SERVICE, INC. 
4313 W. Fullerton Ave., Chicago 39, Ill. 
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Tops in 
PERFORMANCE 
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-» » hy Gampantion — You'll Bag PRR 


With Jack & Heintz 


> FRANK HAAG 
* * *# 


Frank Haag Directs - - 


(Concluded from Page 1, Column 2) 

the University of Michigan, Mr. 
Haag became affiliated with the 
Fedders Mfg. Co., where from 1931 
to 1940 he was employed successively 
as experimental engineer and as 
manager of the Cincinnati and New 
York offices. 

Joining Kold Hold Mfg. Co. in 
1940, he served as sales engineer for 
two years, then was elevated to the 
position of sales manager, which he 
occupied from 1942 to 1945. 

In the latter year Mr. Haag was 
engaged by Salem Engineering Co. 
as manager of the refrigeration 
division. In that capacity, which he 
relinquished to accept his present 
position with Jack & Heintz, he was 
responsible for the production, engi- 
neering, sales, and coordination 
activities of the division. 


Industries Protest Rail 
Plea for Raise In Rates 


WASHINGTON, D. C.—Railroads, 
claiming they are losing money hand 
over fist, are petitioning for a 27% 
increase in their freight rates, but 
are meeting violent opposition from 
shippers of all descriptions, who 
paraded through the Interstate 
Commerce Commission’s hearing 
chambers last week and tried to beg 
off their respective industries from 
any further rate increases. 

They warned that they could not 
absorb the higher costs and would 
have to turn more of their shipping 
business to other forms of trans- 
portation. Net result, they claim, 
will be that the railroads will make 
no more money than they do now 
and probably less. 

A Reynolds Metals Co. official 
even went so far as to say that his 
firm will soon file a complaint that 
the present rates on aluminum are 
too high and will ask the commis- 
sion to order a reduction. 

At present, the I.C.C. is studying 


the possibility of ordering an emer- 
| gency 10% increase now. The rail- 


roads have asked that this jump be 
followed by a _ general review of 
freight rates to up them about 27%. 

A. P. Galaspie, assistant general 
traffic manager for Reynolds, further 
pleaded that if the commission allows 
any interim increase, that the rate 
for alumina and bauxite ore be 
raised on the same basis as iron ore. 

A roofing materials producer told 
the commission that the last increase 
forced his company to shift 15% of 
its business to truckers and that 
another boost would send another 
10 to 15% to them. One of his 
plants, he stated, had converted 100% 
to truck transport. 

J. M. Carey, traffic manager for 
National Gypsum Co., sugested that 
the carriers could get more revenue 
by improving their running time. 


Klem Chemicals Claims Stripper 
Can Remove Enamel In Sheets 


‘Up to Suppliers on 
Prices,’ Retailers Say -- 


(Concluded from Page 1, Column 3) 

out affecting our profit. On the 
other hand, a reduction of five cents 
in the unit cost of an article retailing 
at $1 would have lowered the retail 
price to about 92 cents.”—Edward 
Presbrey, president of Kennedy’s 
Inc., clothing store chain. 

“We at Filene’s don’t like the 
present retail price level—we want 
lower prices. But for the most part, 
we must look outside our stores for 
any price relief. We must look to 
the manufacturer and supplier of the 
goods we sell.”—J. S. Perkins, con- 
troller. 

Cameron S. Thompson, merchan- 
dising vice president of the Jordan 


‘Marsh Co., declared that the mark- 


‘up or gross margin at the store for 
the first half of the year was the 
lowest in the past 18 years. 

Carl N. Schmalz, president of R. H. 
Stearns Co., department and specialty 
store, stated that the current high 
prices are a “great burden and 
source of profound danger to the 
economy as a whole and to everyone 
in 3.” 

He noted that markup rates in 
his store during the past year have 
been consistently lower than those 
of the previous year ‘under Office 
of Price Administration regulations. 


President of Fluor Corp. Dies 


ANAHEIM, Calif. — Peter - Earl 
Fluor, president of the Fluor Corp. of 
Los Angeles, one of the nation’s 
leading firms of cooling tower engi- 
neers, died here on Sept. 10. 


Mortgage Revision - - 


(Concluded from Page 1, Column 4) 
erans and others with limited incomes 
easier. 

In his letter to the governor, Mr. 
Jones said: 

“Under the present law, the buyer, 
after scraping together the amount 
of the down payment for a home, 
must then go to each of the places 
where the necessary appliances are 
sold and make arrangements in each 
case for down payments and then 
monthly payments. 

“In many cases the payments on 
the appliance amount to more per 
month than the payment on the 
house itself. This condition could be 
alleviated by passage of the enclosed 
bill, since it would allow the cost of 
the appiances essential to the home 
to be included in the one realty 
mortgage and spread over a period 
of years.” 


Anti-Trust Charges - - 


(Concluded from Page 1, Column 2) 


pool arrangement that brought about 
a monopoly in the fibreglas industry. 

Mr. Boeschenstein averred, how- 
ever, that “for more than a year we 
have made our patents available to 
anyone, offering licenses to anyone 
in this country who wished to manu- 
facture fibrous glass. Our patents 
were officially listed Oct. 1, 1946, in 
the Federal Register of Patents as 
available for licensing.” 

He said that Owens-Corning has 
not made an important move in the 
last nine years without consulting 
government authorities first. 


British Eat Bad Food Due 
To Lack of Refrigeration 


LONDON, England—On top of aj 
his other troubles, the average Briton 
is being forced to eat a lot of danver. 
ous food by the combination of an 
almost total lack of refrigeration ang 
the hottest, driest period in England's 
history. 

Food has been spoiling at an ap. 
palling rate. It has been estim::teq 
that as high as a fourth of the Caily 
food supply was lost last month due 
to the acute shortage of refrigeration, 

Generally speaking, the average 
British home has no refrigeratioy of 
any sort. Even a regular supply of 
ice is non-existent. 

The only type of food preserva.ion 
in wide use is the traditional “larder,” 
a stone receptacle which is kept out 
of the sun. But this system proved 
inadequate to prevent rapid spoilage 
during the recent hot spell. 

In an effort to use all foods possi- 
ble, housewives have begun to cook 
them at once. But even this is not 
safe. 

Subjecting foods to the “smell” 
test before cooking them is now 
almost standard practice. Observers 
say a lot of food in recent weeks 
didn’t pass the test, but some of it 
was cooked and eaten anyway. 


Leet, Ruffing Set Up L. & R. 


SAN PEDRO, Calif.—L. & R, 
Refrigeration Engineers is the firm 
name under which Joseph W. Ruffing 
and Robert F. Leet have published a 


certificate that they are conducting © 


business at 1915 South Pacific Ave., 
San Pedro. 


ad 


DEARBORN, Mich.—A new type | 


chemical stripper that efficiently re- 
moves gilsonite, rubber base, and 
metacrylate finishes is being offered 
by Klem Chemicals, Inc., Dearborn. 

The manufacturer, after exhaustive 
tests, claims that this new stripper, 
called Klem No. 74, removes stubborn 
paints and enamels in sheets. Paint 
film is not disintegrated and no resi- 
due is left on the surface. Costly 
hand scrubbing is said to be elimi- 
nated and the surface is left clean 
for the next operation, making this 
stripper effective and economical to 
use. 


Multi-louver Coils Meet Special Storage Needs 


You've got to be fussy with some foods. Meat, vegetables, 
cheese and other foods with high water content dry out 
under improper refrigeration . . . lose their natural mois- 
ture and flavor. Multi-louver gravity coils are designed to 
overcome this dehydrating effect. Coupling slow air move- 
ment with high humidity, multi-louver coils provide a 
gentle air flow that leaves flavor and moisture intact. 
Multi-louver coils are made by McQuay’s exclusive hy- 
draulic expansion method that locks fins to tubes in a 
permanent mechanical bond. Aluminum louvers serve to 
direct air flow and to catch and drain condensate from 


the coil section. 


Available in a range of sizes to meet any walk-in or 
storage room application, multi-louver coils can be ob- 
tained through your refrigeration wholesaler. McQuay, 
Inc., 1607 Broadway St. N. E., Minneapolis 13, Minn. 
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Multi-louver’s gentle, moist air bath kee ps 
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shows a typical installation. 
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